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delay  mark-up 
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(See  page  9) 
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Universal  Press  Syndicate  and  its  book  publishing  subsidiary 
Andrews  and  McMeel,  Inc.  are  pleased  to  announce 
the  winner  of  the  first  annual 
JIM  ANDREWS  COMMUNICATOR  AWARD: 


Death  in  the  Afternoon:  America’s 
Big  City  Newspapers  Struggle  for  Survival 

by  Peter  Benjaminson 


The  Jim  Andrews  Communicator  Award  is 
for  original  book-length  manuscripts  on  topics 
in  contemporary  journalism,  both  print  and  tele¬ 
vision.  A  deadline  of  September  30,  1983,  has 
been  set  for  initial  submissions  of  an  outline 
and  at  least  one  sample  chapter.  Submissions 
will  be  screened  by  the  Universal  Press  Syndicate- 
Andrews  and  McMeel  editorial  board.  The  final 
selection  will  be  made  by  a  jury  of  distinguished 
Universal  Press  Svndicate  journalists: 

James  J.  Kilpatrick 
Mary  McGroiy 
Richard  Reeves 
Garry  Trudeau 
Garry  Wills 

An  award  of  S 1 5,000  consisting  of  an  advance 
of  SI 0,000  against  royalties  and  85,000  for 
advertising  and  promotion  of  the  book  will  be 


Jim  Andrews,  who  died  on  October  19.  1980, 
was  co-founder  and  chairman  of  the  board  of 
Universal  Press  Syndicate  and  its  book  publish¬ 
ing  subsidiary.  Andrews  and  McMeel.  As  editor- 
in-chief  of  the  two  companies,  he  left  his  mark 
on  the  talents  he  developed,  including  Carry 
Trudeau  ("Doonsebury"),  Tom  Wilson  ("Ziggy"), 
Cathy  Guisewite  (“Cathy"),  and  Garry  Wills 
("Outrider")  for  syndication  and  Barry  Holstun 
Lopez  (Desert  Notes).  William  X.  Kienzle  (The 
Rosari)  Murders),  and  Tristan  Jones  (The  In¬ 
credible  Voyage)  for  book  publication. 


made.  The  book  will  be  published  by  Andrews 
and  McMeel. 

Eligibility  requirements  are: 

a)  the  manuscript  should  be  on  a  subject  in 
communications: 

b)  the  topic  should  be  timely  and  appropriate 
for  general  trade  book  publication;  and 

c)  the  author  should  be  a  print  or  broadcast 
journalist  or  teacher  of  journalism. 


All  submissions  should  be  directed  to:  Jim 
Andrews  Communicator  Award,  Andrews  and 
McMeel.  Inc.,  4400  Johnson  Drive,  Fairway, 
Kansas  66205. 

For  further  information,  contact  Donna 
Martin,  Vice  President  and  Editorial  Director, 
Andrews  and  McMeel,  Inc. 

Announcement  of  the  winning  award  will  be 
made  June  1.  1984. 


Death  in  the  Afternoon: 
America’s  Big  City  Newspapers 
Struggle  for  Survival 

by  Peter  Benjaminson 


Death  in  the  Afternoon  is  the  story  of  a 
major  shift  in  American  journctlism,  the 
decline  of  afternoon  newspapers  and  the 
behind-the-scenes  maneuvers  to  keep  them 
alive.  Here  are  the  personal  stories  behind 
the  battle  of  the  dailies  in  cities  like  Miami, 
Chicago,  Philadelphia,  Washington,  D.C.,  and 
Minneapolis.  Here,  too,  are  recounted  the 
heroic  efforts  to  revive  ailing  papers  in  such 
cities  as  Oakland  and  Los  Angeles.  Benjamin- 
son’s  book  provides  an  overview  of  a  strug¬ 
gling  industry,  a  prognosis  of  the  ailment, 
and  some  prescriptions  for  recovery.  An 
important  book  on  one  of  the  most  signifi¬ 
cant  trends  in  the  media. 


Peter  Benjaminson  is  a  former  reporter  for 
the  Atlanta  Journal  and  the  Detroit  Free 
Press.  He  currently  teaches  joumcilism  at 
State  University  of  New  York  at  Binghamton. 
He  is  the  author  of  two  previous  books.  The 
Story  of  Motown  (Grove  Press)  and  Investi¬ 
gative  Reporting  (Indiana  University  Press, 
with  David  Anderson). 


Manuscripts  are  invited  for  the 
second  annual  award 


have  the 
state  of 'fexas 
wired  for  news. 


We’ve  linked  15  Texas  Harte-Hanks  newspapers  through  the 
Harte-Hanks  Austin  Bureau,  a  unique  concept  in  information 
transmission.  News  and  information  flow  from  newspaper  to  bureau 
and  back  again  to  bring  related  state  and  local  stories  together  faster. 
This  interaction,  via  video  display  terminals  which  allow  editors 
access  to  the  Bureau’s  database  at  any  time,  helps  a  Harte-Hanks 
newspap)er  bring  its  readers  more  in-depth  and  relevant  news. 

When  The  Huntsville  Item  reported  the  recent  Brooks  execution  by 
injection,  the  story  was  available  within  minutes  to  all  Harte-Hanks 
newspapers  participating  in  the  system. 

The  Harte-Hanks  Austin  Bureau  is  one  of  the  steps  we’re  taking  as  we 
continue  our  commitment  to  become  Community  Information  Centers. 


yjJI  hARTE-flANks 

COMMUNiCAliOMS,  ilNC. 

P.O.  Box  269  •  San  Antonio,  Texas  78291 

Becoming  Community  Information  Centers 
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oOOD  DOCTOR 


A  Game  of  ltch<^ 

By  Lewis  Grossberger 

Dear  Doc:  I  heard  a  guy  say  baseball  is  a  game  of 
inches.  Whafs  he  mean?  —  Extremely  Dense 

Dear  Den;  You’ve  got  it  wrong.  He  said  it’s  a  game  of 
itches.  Haven’t  you  noticed  that  whenever  a  ’TV  camera 
focuses  on  a  player,  he’s  sure  to  be  scratching? 

Dear  Doc:  I  understand  that  Chinese  tennis  star 
Hu  Na  has  been  plunging  into  American-style  ac¬ 
tivities  now  that  she’s  in  this  country,  especially 


NEWSDAY 

Tuesday,  May  3,  1983 


Is  your  rotator  cuff  tearing  at  the  thought  of 
option  years  and  no-cut  contracts?  Does  the 
realization  that  Dave  Winfield  earns  more  play¬ 
ing  a  double-header  than  you’ll  make  in  your 
lifetime  bring  on  severe  depression?  Cheer  up! 
Lewis  Grossberger,  alias. . . 


THE  GOOD 
DOCTOR 

is  here  with. . . 
Relief  for  the 
sportsiorn! 


Remember  when  sports  used  to  be  fun?  Before  the  days  of 
overpriced,  temperamental  athletes?  Lewis  Grossberger 
does!  His  THE  GOOD  DOCTOR  column,  now  distributed  by 
United  Feature  Syndicate,  is  an  irreverent,  tongue-in-cheek 
look  at  the  sports  issues  of  today.  Presented  in  a  cleverly 
understated  question-and-answer  format,  the  column 
pokes  fun  at  the  plays,  participants  and  politics  of  the 
sports  industry. 


THE  GOOD  DOCTOR  holds  office  hours  on  a  twice-a-week 
basis,  and  he  happily  makes  house  calls  with  wire  delivery. 
Appointments  can  be  arranged  by  calling  Brad  Bushell, 
United  Feature  Syndicate,  at  800/221-4816  or  in  New  York 
at  212/557-2333. 


A  daily  dose  of  THE  GOOD  DOCTOR  will  cure  your  sports 
ills!  Take  only  as  directed. 


United  Feature  Syndicate 
200  Park  Avenue 
New  York,  N.Y.  10166 
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*  Major  meetings  in  bold  face 


JUNE 

8- 10 — Newspaper  Food  Editors  and  Writers  Association,  Hyatt 

Regency  Hotel,  Lexington,  Ky. 

9- 11 — N.Y.  State  Dailies  Advertising  Managers  Bureau.  Pine  Tree 

Point  Club,  Alexandria  Bay,  N.Y. 

9-12 — Illinois  Press  Association,  Clock  Tower  Inn,  Rockford,  III, 

11-15 — American  Advertising  Federation,  Hyatt  Regency,  Washington, 
D.C. 

11-15 — ANPA  Operations  Management  Conference  and  Exposition,  Las 
Vegas  Convention  Center. 

15-18 — Association  of  American  Editorial  Cartoonists,  Royal 
York  Hotel,  Toronto. 

15- 18 — Georgia  Press  Association,  Hilton  Hotel.  Jekyll  Island. 

16- 18 — Florida  Society  of  Newspaper  Editors.  Florida  Press  As¬ 

sociation,  Hyatt  Hotel.  Tampa.  * 

16-18 — Northeast  Missouri  Press  Association,  Osage  House 

Osage  Beach. 

16- 19 — Mississippi  Press  Association,  Hilton  Hotel.  Biloxi. 

17- 18 — New  Jersey  Press  Association,  Essex  &  Sussex  Hotel. 

Spring  Lake. 

19-22 — International  Circulation  Managers  Association  Sales  Confer¬ 
ence,  Las  Vegas  Hilton  Hotel,  Las  Vegas,  Nev. 

19-22 — International  Circulation  Managers  Association,  Las 

Vegas  Hilton. 

19- 23 — Association  of  Newspaper  Classified  Advertising  Managers 

Conference,  Harbour  Castle  Hilton  Inn,  Toronto,  Ont. 

20- 21 — National  News  Council,  One  Lincoln  Plaza,  New  York  City. 

21- 24 — National  Conference  of  Editorial  Writers,  Sir  Francis  Drake 

Hotel,  San  Francisco. 

22- 24 — Suburban  Newspapers  of  America,  Four  Seasons  Hotel, 

Toronto.  Canada. 

22- 25 — Texas  Press  Association.  Hyatt  Regency  Hotel,  Austin. 

23- 26 — California  Newspaper  Advertising  Executives  Association 

Sales  Conference,  Sheraton  Universal,  Universal  City.  Calif. 

26-28 — New  England  Newspaper  Advertising  Executives,  Margate 
Resort,  Laconia.  N.H. 

26- 29 — Newspaper  Personnel  Relations  Association  Conference,  L'En- 

fant  Plaza  Hotel,  Washington,  D.C. 

27- 29 — Videotex  '83.  New  York  Hilton.  New  York  City. 

27- 7/1 — The  Newspaper  Guild,  annual  convention.  Bond  Court 

Hotel.  Cleveland. 

28- 29 — American  Licensing  and  Merchandising  Exposition  and 

Conference,  Sheraton  Centre,  New  York  City. 

30-7/4 — National  Press  Photographers  Association,  Marriott 

Inn,  Providence,  R.l. 

Seminars/Workshops/Clinics 


JUNE 

10-11 — ANPA,  Labor  and  Personnel  Relations  Department 
seminar,  Las  Vegas  Hilton. 

12-15 — SNPA  Foundation,  Targeting  Reader  Interests  and  Needs, 
Oklahoma  City  Oklahoman  and  Times  and  University  of  Oklahoma. 
14-16 — Conference  for  Journalists,  “The  Middle  East:  Shifting 
Rivalries,"  Washington  (D.C.)  Journalism  Center. 

16-18 — "Will  Newspapers  Be  Alive  in  1995?"  seminar,  sponsored 
by  the  Oregon  Newspaper  Publishers  Association  and 
Linfield  College  Communications  Department,  McMinneville,  Ore. 
19-24 — American  Press  Institute,  Newspaper  Design,  Stanford 
University,  Stanford,  Calif. 

19- 24 — American  Press  Institute,  Executive  Editors  and  Manag¬ 

ing  Editors,  Reston,  Va. 

20- 7/22 — Modem  Media  Institute,  Newswriting  and  Edit¬ 

ing  for  Liberal  Arts  Students.  St.  Petersburg,  Fla. 

24-26 —  Economics  and  the  News."  Foundation  for  American  Commun¬ 
ications,  and  Gannett  Foundation  in  cooperation  with  the 
New  York  Society  of  Newspapers  Editors.  New  York 
Broadcasters  Association,  and  New  York  State  Publishers 

_ Associatioh.  The  Arrowwood  Rye  Brook  N  Y _ 
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Your  best  choice  i 
for  cost-effective 
letterpress  systems. 
Now  and  for  the  future 


At  NAPP  Systems,  we  think  we  have 

the  best  customers  in  the  world.  1 

They  strive  for  excellence.  Their  interest  in 
printing  a  quality  newspaper  is  reflected  in  their 
demanding  production  standards. 

More  newspapers  think  NAPP  letterpress 
plates  are  the  best  in  the  world. 

NAPP  Systems  provides  high-quality  letterpress  plates 
for  more  newspapers  throughout  the  world  than  any  other 
manufacturer.  Over  the  past  decade,  we  earned  this 
marketshare  by  satisfying  our  customers’  needs  with  new 
products  and  cost-effective  letterpress  systems. 

Let  NAPP  bring  you  the  best  —  and  latest  — 
letterpress  technology  in  the  world. 


As  the  global  leader  in  letterpress  products,  we  feel  a 
responsibility  to  encourage  advances  in  letterpress  tech¬ 
nology.  Our  annual  “Best  in  the  World”  contest  recognizes 
achievement  in  letterpress  reproduction.  Innovative,  on¬ 
going  product  research  and  development  allows  us  to  serve  the 
industry  as  a  technical  resource. 


Explore  the  future  of  letterpress  printing  with  NAPP  Systems. 
We’ll  discuss  our  most  recent  product  line  —  and  give  you  a 
preview  of  technology  on  the  horizon.  It  pays  to  choose  the  best. 


mi\PR 

NAPP  SYSTEMS  (USA)  Inc.,  360  S.  Pacific  St.,  San  Marcos,  CA  92069,  (619)  744-4387 


About  awards 


A  Pen  for  His  I  houghts  .  .  .  Magazine  cartoonist  Har¬ 
ley  L.  Schwadron,  who  works  for  the  U niversity  of  Michi¬ 
gan  Information  Services,  may  be  thinking  more  about 
drawing  for  newspapers  now  that  he  has  won  the  Charles 
M.  Schulz  Award  ($2,000 from  United  Feature  Syndicate). 
The  40-year-old  winner  graduated  from  Bowdoin  College 
in  Maine  and  has  an  M.A.  from  the  University  of  Califor¬ 
nia  at  Berkeley. 

*  *  * 

Teachers’  Helpers  •  .  .  John  Swett  Awards  were  pre¬ 
sented  by  the  California  Teachers  Association  to  four 
newspaper  writers  for  interpretation  of  public  education. 
The  honorees:  Jacalyn  Golston,  Fresno  Bee',  Peter 
Aleshire,  Contra  Costa  Times',  Catherine  Gaugh, 
Thousand  Oaks  News  Chronicle  and  Michael  Gardner, 
Carmel  Pine  Cone. 

*  * 

Black  Achievers  .  .  .  Charlotte,  N.C.  news  media  re¬ 
ceive  commendation  from  the  Black  Media  Association 
for  reporting  on  the  positive  side  of  the  black  community. 
Winners  included  John  Vaughan,  Observer  columnist  who 
wrote  about  a  mother  and  her  10-year-old  son  who  rebuilt 
their  home  by  hand  after  a  fire;  and  Karen  Parker,  Char¬ 
lotte  Post  for  a  story  about  a  woman  who  started  a  job 
training  agency  for  temporary  workers. 

*  *  * 

’Those  Corporate  Immigrants’  ...  In  the  short  time  he 
has  worked  for  the  Rocky  Mountain  News,  business  repor¬ 
ter  Joe  Weber  developed  stories  about  the  influx  of  inter¬ 
national  companies  into  Colorado  that  rated  the  Morton 
Margolin  Prize  of  $1,(X)0.  The  former  New  Brunswick 
(N.J.)  Home  News  staffer  (Columbia  ’81)  is  the  third  News 
reporter  to  win  in  the  fourth  year  of  the  prize  which  is 
sponsored  by  the  Universiy  of  Denver. 

*  *  * 

Copywriters  .  .  .Threejournalism  students  at  the  Uni¬ 
versity  of  Oregon  shared  a  $2,0(X)  prize  and  got  the  chance 
to  see  “Madison  Avenue”  first  hand  as  guests  of  Philip 
Morris  Inc.  The  trio  (Cheryl  Steinhaus,  Greg  Stoughton 
and  Scott  Thompson)  designed  an  ad/marketing  campaign 
for  Oregon  Freeze  Dried  Foods. 

*  *  * 

Split  Decision  .  .  .  The  ABC  News  Forum’s  “View¬ 
point”  program  about  invasion  of  privacy  and  David 
Shaw’s  media  critique  in  the  Los  Angeles  Times  received 
the  Lowell  Mellett  Award  for  Improving  Journalism 
Through  Critical  Evaluation.  The  judges  gave  honorable 
mention  to  Eric  Scigliano  for  his  reporting  on  media  mat¬ 
ters  in  the  Seattle  Weekly. 

3)C  4c  * 

In  the  Neiman  Tradition  .  .  .  Jim  Henderson,  Neiman 
Fellow  at  Harvard  in  1977,  is  piling  up  journalism  honors 
for  himself  and  the  Dallas  Times  Herald.  His  “Racism  in 
the  South”  series  has  received  numerous  citations,  the 
latest  being  the  Paul  Tobenkin  Memorial  Award  from  Col¬ 
umbia  Graduate  School  of  Journalism.  Also  his  series, 
“The  Atomic  Legacy,”  has  won  national  reporting 
awards. 

4c  4c  4c 

Best  of  the  Suburbs  .  .  .  The  title  of  Suburban  Journal¬ 
ist  of  the  Yesr  is  now  worn  by  Len  Lazarick,  political 
editor  of  the  Patuxent  papers  {Columbia  Flier  and  Howard 
County  Times)  in  the  Baltimore  area.  Runnerup  is  Helen 
Gifford,  North  Shore  Weeklies,  Ipswich,  Mass.,  and  in 
third  place  is  Kenneth  Wood,  Sun  Newspapers,  Valley 
View,  Ohio.  Recorder  Newspapers  at  Bernards ville,  N.J., 
scored  in  10  awards  of  the  Suburban  Newspapers  of  Amer¬ 
ica  editorial  contest. 
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GOSS:iS»ATTHE 
BALTIMORE  SUN 

A  systems  blueprint  on  edition 


BOTTOM  WRAP 


PRESS  UNITS 
PCS  11  PAR 


NEWS-TRAC  II 


DIGITALLY  CONTROLLED 
AUTOMATIC  ROLL  m 
LOADING  (ARL) 


NEWS-TRAC  II 


BUNDLE  EXIT 
DEVICES 


TELESCOPING!^ 
TRUCK  LOADERS 


GOSS  COMPUTERIZED  MAiLROOM 

BUNDLE  PACER 

BUNDLE  ENTRY 
DEVICE 


COMPUTERIZED 
CONVEYORS 


STACKER 


ROLLER  FLIGHT 
CONVEYOR 


TYER 


From  reelroom  to  mailroom,  The 
Baltimore  Sun’s  automated  system 
is  so  sophisticated  it’s  designed  to 
maximize  productivity  and 
accountability  well  into  the  future. 

The  system,  including  the  four 
nine-unit  Goss  Metroliner®  presses 
with  Automatic  Roll  Loading, 

PCS  II  and  a  Goss  News-Trac  II 
Mailroom  System,  has  enough  in¬ 
herent  capacity  to  not  only  fulfill 
future  circulation  but  also  to  keep 
production  costs  to  a  minimum. 

“The  automated  systems  are 
designed  to  help  us  meet  the  de¬ 
mands  of  rising  circulation  and  get 


the  most  out  of  our  investment,” 
says  Louis  Franconeri,  vice  presi¬ 
dent  of  operations  at  The  Sun. 
“Now  we’ll  be  able  to  meet  the 
continuing  needs  of  our  daily 
morning,  evening  and  Sunday 
editions,  and  have  the  potential 
of  being  a  large  offset  publi¬ 
cation  house. 

"In  addition,"  Franconeri  con¬ 
tinued,  “we  strongly  believe  that 
good  process  color  will  be  very 
important  to  our  future  growth. 
That’s  why  we’ve  equipped  our 
presses  with  five  color  halfdecks 
for  each  nine-unit  press. 


“And  with  Goss  turnkey  service,” 
Franconeri  recalls,  “we  got  the 
kind  of  single-source  responsibility 
that  expedites  installation  and 
makes  for  efficient  startup.  In  addi¬ 
tion,  Goss  assisted  us  in  develop¬ 
ing  a  very  effective  and  innovative 
training  program.” 

The  end  result:  a  total  system 
so  sophisticated  it  can  meet  the 
manufacturing  challenges  of  the 
future. 

Goss  Products,  Graphic 
Systems  Division,  Rockwell 
International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 


Rockwell  International 

...where  science  gets  down  to  business 


Editor  &  Publisher 


THE  FOURTH  ESTATE 


RolMil  U.  Brown,  ProsMonI  and  Edttor 
Fardlnand  C.  Taubnar,  Pubilahar 


Jamat  WrtghI  Brown 
Pubilahar,  Chairman  oltha  Board,  191 2-1 959 


Freedom  to  communicate 

Just  when  it  appeared  that  representatives  of  the  free 
press  in  the  western  world  were  being  successful  in  bringing 
some  reason  and  sanity  into  the  Unesco  drive  for  a  “New 
World  Information  Order,”  we  find  the  sponsors  of  that  move¬ 
ment  have  called  an  end-around  play  to  obfuscate  the  issues. 

The  emphasis  within  Unesco  circles  quietly  has  been 
changed  from  “freedom  of  opinion  and  expression, “  as  de¬ 
fined  in  the  Universal  Declaration  of  Human  Rights,  to  “The 
Right  to  Communicate.”  This  is  to  be  one  of  the  “new”  rights 
which  will  supplant  the  “old”  rights  and  the  implication  is 
that  all  those  “old”  documents  like  the  Universal  Declara¬ 
tion  will  have  to  be  re-written. 

If  anyone  has  had  the  thought  that  the  meaning  of  simple 
words  like  “freedom”  has  been  distorted  and  twisted  in  the 
debates  about  the  New  World  Information  Order,  up  to  now, 
they  haven’t  heard  anything  yet.  For  example: 

The  “Final  Report”  of  a  Unesco  meeting  on  “Right  to  Com¬ 
municate”  held  in  Bucharest,  Feb.  9-12, 1982,  said  “the  right 
to  communicate  is  a  fundamental  right  of  all  individuals,  and 
such  a  right  also  belongs  to  groups,  communities,  peoples  and 
states.. .that  individuals  and  groups  who  wish  to  use  those 
channels  should  have  fair  and  equitable  access  to  them,  and 
opportunities  for  participation  in  them,  without  discrimina¬ 
tion  of  any  kind.” 

One  wonders  whose  judgment  will  decide  what  is  “fair  and 
equitable  access”  to  channels  of  communication. 

Many  editors  in  the  west  have  felt  for  a  long  time  that  the 
ideologically-oriented  studies  conducted  by  Unesco  together 
with  the  Soviet-slant  of  discussion  at  Unesco  meetings  have 
been  the  result  of  pressure  from  within  the  Unesco  secretar¬ 
iat  and  not  a  result  of  direction  from  top  executives. 

Credence  is  given  to  this  theory  by  the  recent  expulsion  by 
France  of  47  Soviet  officials  as  spies.  A  quarter  of  those  were 
connected  with  Unesco,  according  to  the  newsletter  of  the 
World  Press  Freedom  Committee.  Three  were  members  of  the 
secretariat  in  high  to  middle  ranking  positions,  including  the 
chief  recruiter  of  Unesco  field  staff  in  the  bureau  of  person¬ 
nel.  Nine  others  were  members  of  the  18-man  Soviet  mission 
to  Unesco.  Furthermore,  the  daily  confidential  in-house  Un¬ 
esco  review  of  coverage  by  the  world  press  did  not  mention 
the  Unesco  connections  of  the  Soviet  expellees. 

The  next  meeting  of  Unesco’s  International  Program  for 
the  Development  of  Communication  will  be  at  Tashkent, 
Soviet  Central  Asia,  in  early  September  and  undoubtedly 
will  be  Moscow-dominated.  We  can  only  expect  results  of  that 
meeting  to  be  “Soviet-oriented.” 
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With  the  ombudsmen 

Fairness  of  student’s  story  questioned 


By  Richard  P.  Cunningham 

Ombudsman  Art  Nauman’s  lead 
sentences  were  blunt: 

“Melvin  Prowse,  the  San  Juan 
school  district  teacher  accused  of  sex¬ 
ually  molesting  some  of  his  female 
pupils,  is  innocent. 

“That  is,  under  the  American  system 
of  justice,  Prowse  is  innocent  until  and 
unless  his  accusers  prove  otherwise  in 
court. 

“That  ought  to  go  without  saying, 
but  it’s  worth  repeating  while  consider¬ 
ing  complaints  lodged  against  the  Sac¬ 
ramento  Bee  for  some  of  its  coverage  of 
the  Prowse  case.” 

The  Bee  had  reported  the  school 
teacher’s  arrest.  Next  day  it  had  re¬ 
ported  that  125  parents  and  students 
rallied  in  his  support. 

The  day  after  that,  the  Bee  quoted 
Kristen  Smith,  a  20-year-old  college 
student,  as  saying  the  teacher  had 
touched  her  too,  eight  years  ago  when 
she  was  in  his  sixth  grade  class. 

“Unfair!”  cried  a  number  of  Bee 
readers. 

Not  one  of  the  protesters  said  that  he 
or  she  was  a  supporter  of  the  accused 
school  teacher.  Not  one  of  them  said  he 
or  she  was  questioning  the  college  stu¬ 
dent’s  recollection.  The  callers  were 
concerned  about  fairness  in  the  ab¬ 
stract.  Said  an  attorney: 

“You  permitted  Miss  Smith  to  voice 
accusations  against  Prowse  that  will 
never  be  decided  in  court,  so  he’ll  nev¬ 
er  be  able  to  defend  himself  against 
them  in  a  legal  sense.’’  That  is 
apparently  true;  Nauman  found  that 
the  statute  of  limitations  is  six  years  for 
the  kind  of  offense  the  college  student 
said  the  teacher  committed  eight  years 
ago. 

Another  protester,  a  former  journal¬ 
ist,  said: 

“Even  if  Prowse  were  to  be  exoner¬ 
ated  of  the  charges  now  against  him, 
the  Smith  statements  will  stand  virtual¬ 
ly  unchallenged.  As  a  result,  win  or 
lose,  he’s  finished.  You  gave  the  guy  a 
swift  kick  while  he  was  down.” 

George  L.  Baker,  metropolitan  edi¬ 
tor  for  the  Bee,  responded.  He  said  a 
police  investigator  working  on  the  case 
had  interviewed  the  college  student; 
that’s  how  the  newspaper  learned  of 
her.  He  said: 

(Cunningham  is  an  associate  director 
of  the  National  News  Council  and  editor 
of  the  Council’s  monthly  newsletter, 
“Excerpts,”  which  is  based  on  the  col¬ 
umns  and  public  memos  of  some  31  news 
ombudsmen.) 
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“It  was  unusual  in  that  here  was  a 
victim,  making  a  statement  under  oath 
to  the  investigators,  who  was  willing  to 
go  public,  have  (her)  picture  taken,  to 
discuss  what  many  people  don’t  care  to 
talk  about  in  public — child  molestation. 
“That,  I  submit,  is  news.” 

Baker  pointed  out  that  the  newspap¬ 
er  did  not  simply  let  the  college  stu¬ 
dent’s  word  go  unchallenged.  A  repor¬ 
ter  did  interview  the  student’s  mother, 
and  the  mother  did  say  she  thought  at 
the  time  and  she  still  thought  that  her 
daughter  had  misinterpreted  the 
teacher’s  actions. 

As  for  Nauman,  he  expressed  some 
concern  about  the  impact  of  the  Smith 
story  on  the  school  teacher’s  right  to  a 
fair  trial.  But  he  noted  that  the  courts 
have  devices,  including  a  change  in 
venue,  to  assure  fairness. 

“The  essential  issue,”  Nauman 
wrote,  “is  fairness.  True  enough,  as 
metro  editor  Baker  points  out,  the  pa¬ 
per  was  attempting  to  present  all  sides 
of  a  most  sensitive  situation,  and  for 
that  it  deserves  praise. 

“But  consider  closely  what  he  said. 
The  editors  had  ensured  that  the  story 
was  factual  and  accurate.  What  he 
meant  was,  the  paper  was  confident 
that  Smith  and  others  in  that  story  were 
accurately  quoted.  Of  that  there  is  no 
doubt. 

“What  remains  untested,  as  the 
lawyer-caller  pointed  out,  is  the  verac¬ 
ity  of  her  allegations.  We  readers  can’t 
know  if  what  Smith  said  about  Prowse 
is  true — first,  because  Prowse  made 
himself  unavailable  to  comment,  prob¬ 
ably  jeopardize  his  defense  against  the 
legal  charges,  and  second,  because  no 
court — our  system’s  established  arena 
for  such  disputes — will  ever  settle  it.” 

Nauman  noted  that  one  of  the  earlier 
stories  had  quoted  a  sheriff  s  deputy 


saying  there  is  evidence  that  the 
teacher’s  molestings  go  back  “at  least 
10  years.”  Nauman  wrote: 

“It  seems  to  me  this  reportage,  high¬ 
ly  damaging  to  Prowse,  was  more  than 
sufficient  counterweight  to  the  parental 
rally  phenomenon.  With  it.  The  Bee 
had  fulfilled  its  obligation  to  present  a 
well-rounded  account. 

“In  short,  the  paper  didn’t  need  the 
Smith  recollection  with  all  of  its  ques¬ 
tionable  implications. 

“Lastly,  a  personal  note.  Whenever 
journalistic  controversies  like  this 
arise,  I  keep  coming  back  to  an  unset¬ 
tling  reality:  that  a  newspaper  posses¬ 
ses  enormous  power  to  affect  indi¬ 
vidual  lives,  for  good  or  bad.  How  im¬ 
portant  it  is  to  use  that  power  with  great 
care.” 


Fraud  targeted  with 
bogus  coupon  ads 

Chicago  Tribune  and  New  York 
News  ran  coupons  for  a  fictitious  “Es- 
sent”  shampoo  last  month  in  an 
attempt  to  trap  those  who  engage  in 
redemption  fraud. 

The  50-cent  coupon  ran  the  week  of 
May  15  as  part  of  ROP  display  ads  and 
Blair  Marketing  inserts  in  the  two  Tri¬ 
bune  Company  papers.  Unlike  most 
coupons,  no  manufacturer  was  listed. 

The  “sting”  is  being  funded  by  the 
American  Society  for  Industrial  Secur¬ 
ity  of  Arlington,  Va.,  with  the  coopera¬ 
tion  of  the  economic  crimes  and  arson 
bureau  of  the  city  of  New  York  and  the 
financial  crimes  unit  of  the  Cook  Coun¬ 
ty,  Ill.,  state  attorney’s  department. 

In  1978  a  fake  detergent  called 
“Breen”  resulted  in  over  200  convic¬ 
tions  in  the  New  York  area.  Charges 
have  yet  to  result  from  the  1982  Detroit 
operation,  which  offered  the  bogus 
“Attract”  shampoo. 


NEWS  SERVICE 


00  Tlie  New  York  Times 
XX  News  Service  adds  a 
dimension  we  don’t  get  from 
the  other  wire  services.  It 
has  the  background,  the 
analysis,  and  the  thought¬ 
fulness  that  we  need. 00 

Michael  Davies  ^  ^ 

Editor  and  President 
Kansas  City  Star 
Kansas  City  Times 


East:  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 
West:  contact  Paul  Finch,  213-852-1579. 
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The  story 
about  the  first 
year  of  successful 

operation  of  The  Washington  . 

Times  truly  is  amazing.  In  a  year,  circulation 
went  from  zero  to  more  than  126  thousand  and 
advertising  went  from  zero  to  more  than  1.8  million  lines. 

Editor  and  Publisher  James  R.  Whelan  would  like  you  to  know  about 
this  major  event  in  American  journalism.  To  receive  your  free  copy 
of  our  anniversary  book,  write  to  Jim  Whelan  at: 

C()e  j^a$^mgton  S^tine$ 

3600  Ncw'  York  Avenue,  Northeast 
Washington.  D.C.  20002 
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New  FolA  amendments 
delay  mark-up  of  bill 


The  Senate  Judiciary  Committee 
abruptly  postponed  a  meeting  that  it 
had  scheduled  (May  24)  to  act  on 
amendments  to  the  Freedom  of  In¬ 
formation  Act,  raising  the  possibility 
that  the  proposed  changes  will  not  be 
voted  on  by  Congress  this  year. 

Complicating  the  outlook  were 
additional  FOIA  bills  introduced  by 
Sens.  Dave  Durenberger  (D-Minn.) 
and  Barry  Goldwater  (R-Ariz.)  and 
further  unspecified  proposals  planned 
by  Sen.  Jeremiah  Denton  (R-Ala.). 

The  more  controversial  the  issues 
become,  the  less  chance  there  is  that 
Congress  will  take  time  to  resolve  them 
this  year.  The  Senate  is  in  recess  until 
June  6  and  the  Judiciary  Committee  did 
not  immediately  reschedule  a  meeting 
on  FOIA. 

Chairman  Orrin  D.  Hatch  (R-Utah) 
of  a  Judiciary  subcommittee  and  its 
ranking  Democratic  member,  Patrick  J. 
Leahy  of  Vermont,  compromised 
some — but  not  all — the  points  they  had 
argued  about  in  subcommittee.  To 
avoid  further  delay,  the  subcommittee 
sent  a  not-entirely-agreed-upon  bill  to 
the  full  committee  in  the  hope  that  re¬ 
maining  issues  could  be  resolved  there, 
but  that  has  not  happened. 

Some  of  the  strongest  media  advo¬ 
cates  of  FoIA  would  not  be  dis¬ 
appointed  if  the  drive  to  amend  the  law 
dribbled  away  this  year.  They  feel  that 
the  present  law,  while  needing  change, 
might  be  better  for  the  press  than  what 
Congress  might  produce  now. 

The  bill  that  came  out  of  the  subcom¬ 
mittee  would  broaden  in  several  re¬ 
spects  the  authority  of  government 
agencies  to  withhold  information  re¬ 
quested  under  FoIA.  Opponents  hope 
to  attack  these  clauses  in  the  full  Judici¬ 
ary  Committee. 

Durenberger  attacked  them  by  intro¬ 
ducing  (May  19)  a  separate  bill  titled 
“The  Freedom  of  Information  Protec¬ 
tion  Act,”  which  was  referred  to  the 
Judiciary  Committee.  He  said  the  bill 
would  restore  some  of  the  Carter  admi¬ 
nistration  standards  for  release  of  clas¬ 
sified  administration — standards 
which,  he  said,  the  Reagan  administra¬ 
tion  has  abandoned. 

“The  act  will  make  sure,”  Durenber¬ 
ger  said,  “that  information  withheld 
from  FoIA  petitioners  under  the  ex¬ 
emption  for  classified  information 
meets  two  tests  that  used  to  apply  to  all 


classification  decisions: 

“First,  that  it  be  information  the  dis¬ 
closure  of  which  could  reasonably  be 
expected  to  cause  identifiable  damage 
to  national  security;  and, 

“Second,  that  the  agency  withhold¬ 
ing  the  information  explicitly  and  for 
the  first  time,  limits  on  judicial  review 
of  the  balancing  test  betweem  the  pub¬ 
lic  interest  in  disclosure  and  the  need  to 
protect  information.  Neither  the  iden¬ 
tifiable  damage  standard  nor  the 
balancing  test  changes  the  type  of  in¬ 
formation  that  the  government  keeps 
secret.  Rather,  they  will  reinstate  the 
requirement  that  decision-makers 
think  about  each  individual  case  in¬ 
stead  of  using  broad  rules  of  thumb.” 

Goldwater,  chairman  of  the  Senate 
Intelligence  Committee,  introduced  a 
bill  (May  18)  to  amend  the  National 
Security  Act  of  1947  so  that  the  Central 
Intelligence  Agency  could  summarily 
reject  FoIA  requests  when,  Goldwater 
said,  “it  is  evident  from  the  nature  of 
the  request  that  no  information  can  be 
released  for  reasons  of  national 
security.” 

He  said  this  would  relieve  CIA  of  the 
burden  of  searching  its  many  files — 
compartmented  for  security  reasons — 
for  informaion  that  doesn’t  get  released 
anyway. 

Goldwater  said  he  would  have  his 
Intelligence  Committee — rather  than 
the  Judiciary  Committee — hold  hear¬ 
ings  on  the  bill  “in  the  very  near  fu¬ 
ture.”  The  Society  of  Professional 
Journalists,  Sigma  Delta  Chi  im¬ 
mediately  asked  for  permission  to  tes¬ 
tify  on  the  bill. 

“This  legislation,”  Goldwater  told 
the  Senate,  “does  not  frustrate  the 
essential  purposes  of  the  FoIA.  Re¬ 
questers  will  continue  to  have  access  to 
(TIA  files  containing  the  intelligence 
product,  and  to  information  on  policy 
questions  and  debates  on  these  poli¬ 
cies.  Additionally,  access  to  files  for 
individual  U.S.  citizens  and  permanent 
resident  aliens  who  seek  information 
on  themselves  will  not  be  affected.” 

Last  year  CIA  asked  Congress  to  ex¬ 
empt  all  of  CIA  from  the  FoIA,  but  a 
spokesman  said  this  week  that  the 
agency  would  support  the  Goldwater 
bill  as  an  acceptable  compromise. 

In  a  related  development,  the  House 
Government  Operations  Subcommit¬ 
tee  on  Information  scheduled  oversight 
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hearings  June  7  and  8  on  the  Privacy 
Act.  Said  subcommittee  chairman  Glen 
English  (D-Okla.):  “We  need  to  reex¬ 
amine  our  laws  to  see  if  they  provide 
sufficient  protection  for  individual 
privacy  rights.” 

No  bill  is  pending,  however,  and  no 
legislation  is  expected  this  year. 

Representatives  of  AN  PA  and  nine 
other  press  organizations  have  come 
out  against  a  bill  approved  by  a  Senate 
subcommittee  May  13  to  amend  the 
Freedom  of  Information  Act. 

“S,  744  contains  few  provisions  that 
would  improve  the  law  and  contains 
several  that  would  excessively  restrict 
the  availability  of  information  and 
should  not  be  enacted  into  law,”  the 
press  groups  said  in  a  May  19  joint  let¬ 
ter  to  the  Senate  Judiciary  Committee. 

The  bill  was  reported  out  of  the 
Judiciary  Committee’s  Subcommittee 
on  the  Constitution  by  a  written  poll  of 
the  five  members. 

It  is  basically  the  bill  introduced  by 
Subcommittee  Chairman  Orrin  G. 
Hatch  (R-Utah)  earlier  this  year,  to 
which  three  amendments  were  added. 
In  its  original  form,  the  Hatch  bill  was 
virtually  identical  to  legislation 
approved  by  the  Judiciary  Committee 
in  the  last  Congress. 

In  the  letter,  the  press  representa¬ 
tives  cited  their  previous  comments 
that  S.  744  is  an  improvement  over 
FoIA  legislation  introduced  early  in  the 
last  Congress.  “However,  acknow¬ 
ledging  that  it  is  an  improved  bill  is  not 
to  say  that  our  organizations  can  sup¬ 
port  the  legislation,  they  said. 

The  bill,  they  added,  does  not  re¬ 
solve  the  problem  of  when  fee  waivers 
may  be  granted.  And  they  opposed  pro¬ 
visions  that  would  allow  information 
about  organized  crime  to  be  withheld 
for  up  to  eight  years,  and  that  would 
create  a  new  exemption  for  certain 
sensitive,  technical  data. 

The  press  representatives  also  ob¬ 
jected  to  one  of  the  amendments  tacked 
on  by  the  subcommittee.  It  concerns 
the  exemption  for  investigatory  re¬ 
cords  compiled  for  law  enforcement 
purposes. 

The  May  19  letter  was  signed  by  rep¬ 
resentatives  of  ANPA,  the  National 
Newspaper  Association,  Inland  Daily 
Press  Association,  The  American  Soci¬ 
ety  of  Newspaper  Editors,  the  Associa¬ 
tion  of  American  Publishers,  Inc.,  the 
Reporters  Committee  for  Freedom  of 
the  Press,  the  Radio-Television  News 
Directors  Association,  the  Magazine 
Publishers  Association  and  and  the 
National  Association  of  Broadcasters. 
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FIEJ  warned  of  effort 
to  restrict  advertising 


By  Robert  U.  Brown 

A  range  of  problems  besetting  inde¬ 
pendent  newspaper  publishers  around 
the  world  affecting  advertising  and  cir¬ 
culation  were  discussed  by  220  dele¬ 
gates  from  28  countries  at  the  36th  FIEJ 
Congress  (Federation  Internationale 
des  Editeurs  de  Journaux)  in  London, 
May  24-28. 

Aside  from  the  serious  convention 
sessions,  the  British  host  committee 
entertained  the  visitors  lavishly  with 
trips  to  historic  sites.  Her  Royal  High¬ 
ness  The  Princess  Margaret,  Countess 
of  Snowden,  received  the  delegates  and 
their  wives  at  a  reception  following  the 
opening  session  at  Guildhall,  the  histor¬ 
ic  center  of  government  for  the  City  of 
London. 

FIEJ  applauded  efforts  by  the  pri¬ 
vate  sector  and  governments  to  study 
and  promote  alternative  pulp  sources 
including  kenaf  for  the  manufacture  of 
newsprint  and  called  upon  UNESCO, 
once  again,  and  all  newspaper  groups, 
to  accelerate  their  efforts. 

Revealing  efforts  within  the  Customs 
Cooperation  Council  to  change  the  cur¬ 
rent  tariff  definition  of  newsprint  which 
would  change  its  tariff-free  status, 
FIEJ  urged  all  international  bodies  and 
national  tariff  administrations  to  retain 
the  present  definition  to  permit  pub¬ 
lishers  to  make  use  of  different  and  new 
types  of  paper. 

FIEJ  also  urged  UNESCO  to  refrain 
from  actions  which  encourage  govern¬ 
ments  to  control  news  content  or  to 
discourage  journalists’  access  to  in¬ 
formation.  It  “urged  UNESCO  to 
spurn  further  suggestions  that  it  debate 
controversial  ideological  issues  on  gov¬ 
ernment  use  of  the  media  on  which  con¬ 
census  can  never  be  reached.’’ 

Other  resolutions  supported  “News¬ 
paper  in  the  Classroom’’  projects, 
urged  the  Universal  Postal  Union  to 
consider  lower  postal  rates  for  news¬ 
papers  at  its  1984  Congress,  protested 
police  searches  of  newspaper  offices, 
and  protested  the  harassment  of  La 
Prensa  and  its  staff  by  the  Nicaraguan 
government. 

Delegates  were  warned  of  a  new  in¬ 
ternational  threat  to  restrict  advertising 
and  the  “freedom  of  commercial 
speech.’’  Patricia  Mann,  vice  president 
of  J.  Walter  Thompson  Company,  said: 

“The  Council  of  Europe  declaration 
on  Freedom  of  Expression  and  In¬ 
formation  adopted  by  the  Committee  of 
Ministers  in  April,  1982,  includes:  ‘abs¬ 
ence  of  censorship  or  any  arbitrary 
controls  or  constraints  on  participants 


in  the  information  process,  on  media 
content  or  on  the  transmission  or  dis¬ 
semination  of  information.’ 

“But  how  widely  are  those  views 
held  within  the  Council  of  Europe  when 
it  comes  to  commercial  communica¬ 
tions?  A  report  to  the  Legal  Affairs 
Committee  began  its  life  as  a  first  draft 
in  February,  1981,  entitled  ‘Abuses  of 
the  freedom  of  expression  by  commer¬ 
cial  advertising.’  An  acceptable  title,  if 
it  had  examples,  but  it  did  not.  It  was  a 
theoretical  expression  of  a  general  dis¬ 
taste  with  advertising. 

“The  second  draft,  in  October,  1981, 
was  called  ‘International  means  to 
check  abuses  of  the  freedom  of  ex¬ 
pression  by  commercial  advertising,’ 
and  again  it  was  short  on  specifics  but 
long  on  polemic.  The  third  draft,  in 
July,  1982,  was  called  ‘International 
means  to  protect  the  freedom  of  ex¬ 
pression  by  regulating  commercial 
advertising.’’’ 

Miss  Mann  said  one  example  of  this 
movement  was  the  recent  revision  of 
the  Dutch  constitution:  to  separate 
freedom  of  speech  in  general  from  free¬ 
dom  of  commercial  speech,  and  re¬ 
move  freedom  of  commercial  speech 
from  the  constitution.  “When  im¬ 
plemented,’’  she  said,  “this  would  en¬ 
able  it  to  ban  advertising  for  certain 
categories  of  goods  if  it  so  chose.’’ 

During  a  discussion  on  “The  news¬ 
paper  we  make ,  ’  ’  Gary  G .  Gerlach ,  Des 
Moines  Register,  described  the  efforts 
his  newspaper  has  made  to  meet  the 
changing  economy  and  changing  read¬ 
ers  including  the  consolidation  of  the 
morning  and  evening  newspapers  with 
about  30%  more  news  space  and  20% 
more  ad  volume  than  either  of  the  pre¬ 
vious  papers.  The  strategy  is  to  develop 
substantial  regional  daily  newspapers, 
with  state-wide  presence,  which  will 
expand  more  service  to  more  readers 
and  advertisers  supported  by  extensive 
zoning  or  local  editorial  and  advertising 
plus  total  market  coverage.  In  addition 
to  the  total  market  coverage  to  160,000 
households  every  Wednesday  for 
advertisers,  the  Register  is  im¬ 
plementing  five  zoned  sections  on 
Thursdays  bringing  news  coverage 
down  to  the  neighborhood  level. 

Gerlach  said  the  problem  of  Amer¬ 
ican  newspapers  today  is  an  image 
problem:  “American  newspapering  is 
not  declining  so  much  as  changing  - 
radically  and  fast.’’ 

Bernard  Boll,  publisher  of  Solinger 
Tagehlatt,  Germany,  told  of  his  suc¬ 
cess  in  publishing  a  truly  local  news¬ 
paper  where  he  is  emphasizing  more 


local  news,  sports  and  culture.  “The 
importance  of  the  newspaper  as  an 
adviser  in  the  problems  of  life  will  in¬ 
crease  in  the  same  measure  as  the 
forms  of  life,  the  social  structures  and 
the  political  decisions  become  more 
complicated.  .  .  The  newspaper 
assists  in  the  economic  disposal  of  one 
of  our  most  precious  possessions:  our 
life-time.’’ 

Juan  Luis  Cebrian,  editor-in-chief  of 
El  Pais,  Madrid,  told  of  the  rise  of  his 
newspaper  from  its  founding  in  May, 
1976,  to  the  “leading  Spanish  national 
newspaper’’  with  daily  circulation  of 
347,000  and  Sunday  6 1 5 ,000.  The  paper 
is  owned  by  1 ,200  shareholders  none  of 
whom  control  so  it  is  not  linked  to  any 
religious  or  ideological  group.  He  stres¬ 
sed  his  paper’s  emphasis  on  profes¬ 
sionalism  and  accuracy  with  primary 
attention  to  national  and  international 
politics,  economics,  culture  and  scien¬ 
ce.  El  Pais  has  three  national  editions 
and  will  soon  launch  an  international 
edition. 

Mrs.  Julia  Cumbelege,  a  Justice  of 
the  Peace  and  a  member  of  British 
Press  Council,  said  she  wanted  a  local 
newspaper:  “Communities  are  fragile 
and  they  need  you,  the  press.’’  She 
urged  more  local  news:  “The  local  pap¬ 
er  is  about  good  news,  about  real  life.’’ 
She  said  if  a  paper  goes  about  systema¬ 
tically  mentioning  names,  block  by 
block,  its  circulation  will  go  up.  “Peo¬ 
ple  will  then  feel  you  are  their  news¬ 
paper.’’ 

Robert  M.  White  II,  editor  and  pub¬ 
lisher,  Mexico  (Mo.)  Ledger,  told  the 
delegates  of  his  experience  with  a  local 
cable  system.  Almost  20  years  ago  he 
started  a  local  cable  service  in  Mexico, 
population  12,000,  with  $500.  He 
loaned  the  new  company  money  for  a 
500-foot  tower,  40  miles  of  cable. 

He  said  he  went  into  cable  to  “pro¬ 
tect  my  newspaper.’’  After  20  years  he 
“became  convinced  our  cable  system 
was  not  the  major  competitor  for  the 
newspaper  in  our  market.  Yes,  it  de¬ 
finitely  had  readers  spending  more  time 
watching  tv.  It  was  drawing  some 
advertising.  But,  if  we  at  the  newspaper 
did  still  better  what  we  can  do  best, 
cable  tv  in  our  market  wasn’t  going  to 
hurt  us  and  certainly  was  not  going  to 
replace  the  newspaper.’’ 

So,  White  said,  he  sold  the  system 
for  $2.7  million  keeping  the  right  to  use 
one  channel.  There  are  4,000  cable  sub¬ 
scribers.  He  said  some  other  publishers 
had  reached  the  same  conclusion  he 
had. 

White  told  E&P  that  according  to  the 
National  Cable  TV  Association  there 
were  93  newspapers  with  cable  systems 
and  none  of  them  reported  making 
money  in  1982. 

For  the  first  time  in  22  years,  FIEJ 
did  not  award  its  Golden  Pen  of  Free¬ 
dom  award. 
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Jennifer  Small 


Len  Robert  Small 


Len  R.  Small 
named  president 
of  Small  group 


Len  Robert  Small  was  appointed 
president  and  chief  executive  officer  of  ^ 

the  Small  Newspaper  Group,  Inc.,  it  d[§r 

was  announced  June  1.  He  succeeds  » 

Jean  Alice  Small  who  becomes  chair- 
man  of  the  board  of  the  family-held  dai- 
ly  and  weekly  publications. 

Mrs.  Small,  who  was  chief  executive 
officer  and  president  since  March  1980, 

will  continue  as  publisher  and  editor  of  Cordell  J.  Overgaard 
the  Kankakee  (III.)  Daily  Journal. 

Len  Small,  who  was  publisher  and 
editor  since  1971  of  the  Moline  (III.) 

Daily  Dispatch,  is  a  graduate  of  the 
Choate  School,  Wallingford,  Conn., 

Stanford  University,  Palo  Alto,  Calif., 
and  the  University  of  Illinois  College  of 
Law.  He  is  also  a  Navy  veteran. 

In  1982,  Len  Small,  with  three  other 
partners,  acquired  United  Press  Inter¬ 
national.  Small  served  as  chairman 
from  June,  1982  to  January,  1983. 

He  is  married  to  the  former  Ann  Pat¬ 
terson,  of  Brentwood,  Claif.  The  cou¬ 
ple  have  three  children  and  will  con¬ 
tinue  to  live  in  Moline. 

Mrs.  Small  succeeded  to  the  pres¬ 
idency  in  March,  1980,  upon  the  death 
of  her  husband,  Len  H.  Small,  who  was 
killed  in  an  automobile  accident.  Dur¬ 
ing  her  tenure  as  president,  the  com¬ 
pany  acquired  two  new  properties: 

Palisadian-Postof  Pacific  Palisades, 

Calif.,  and  the  Roseville  (Calif.)  Press- 
Tribune.  The  property  in  Pacific  Pali¬ 
sades  has  been  completely  renovated 
and  remodeled,  and  plans  are  being 
formulated  for  a  new  building  in  Rose¬ 
ville. 

In  1981,  Mrs.  Small  was  elected  to 
the  Nieman  Board  at  Harvard  Uni¬ 
versity  for  a  six-year  term  and  served 
on  the  selection  committee,  a  once-in- 
a-lifetime  event,  for  entries  to  the  Nie¬ 
man  Fellowship  program. 


Robert  L.  Moyer 


Computerization  of  newsrooms  in  Overgaard  serves  as  legal  counsel  for 
several  locations  was  completed,  and  Small  Newspaper.  Moyer  continues  as 
there  was  a  complete  redevelopment  of  vicepresident  of  operation  for  the  orga- 
the5/r^ator(Ill.)  T’/znes-Press building,  nization  and  Lacaeyse  remains  corpo- 
In  1982,  she  won  the  United  Press  rate  treasurer. 

International  community  service 

award  for  her  editorials  on  the  Genstar  OanllGIl  i  OUllQallOll 

“K^rsmall  was  instrumental  in  hClpS  flOOd  ViCtilHS 

bringing  the  printing  of  USA  Tod^  io  ^  foundation  has  pledged  to 
Kankakee.  She  also  sened  as  a  Pulit-  ^„„,ribu,e  $5,000  to  help  establish  a 

Thp  Kankakpp  Dailv  lniirn;4l  Gnm  ftind  to  provide  emergency  relief  to 
The  Kankakee  Da  ly  Journal  Com  victims  in  Jackson,  Miss. 

pany  also  announced  the  formation  of  a  ,  ^  g  ^  of  finances 

holding  company  in  order  to  stream  'ne  management  for  Jackson,  said  the 

and  simplify  its  operations,  ft  shall  be  ei,yc„„„J|votedtosetupthefund. 
known  as  the  Small  Newspaper  Group,  ^  ^ 

Inc.  Officers  of  the  holding  company  Gannett  Co.  owns  Jackson’s  two  dai- 
are:  Jean  Alice  Small,  chairman  of  the  ly  newspapers,  the  morning  Clarion- 
board;  Len  Robert  Small,  president  Ledger  and  evening  Jackson  Daily 
and  chief  executive  officer;  Thomas  P.  News. 

Small,  senior  vicepresident;  Jennifer  J.  David  Hampton,  city  editor  of  the 

Small,  vicepresident/editorial;  Cordell  Clarion-Ledger,  said  the  newspapers 
J.  Overgaard,  vicepresident/legal;  ran  a  number  of  “how-to,  where  to  go, 
Robert  L.  Moyer,  vicepresident/opera-  who  to  see”  type  of  stories  to  keep 
tions  and  Joseph  E.  Lacaeyse,  residents  informed  of  relief  services 
treasurer.  available. 

Thomas  P.  Small  will  continue  as  Hampton  said  the  Clarion-Ledger 
president  of  the  Western  division  prop-  did  not  put  out  any  special  sections  or 
erties  which  consist  of  the  Palisadian-  editions  for  its  flood  coverage  but  did 
Post  and  the  Press-Tribune.  add  a  “Flood  Watch”  column  on  its 

Jennifer  Small  remains  editorial  front  page  which  gave  news  briefs  ab- 
director  for  the  Washington,  D.C.  out  the  situation  and  information  about 
bureau  of  Small  Newspapers.  phone  numbers  to  call. 
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Headlines  endangered 
by  Cher’s  libel  appeal 


By  John  Consoli 

Singer  and  recording  artist  Cher  has 
petitioned  the  U.S.  Supreme  Court  to 
reverse  a  U.S.  Court  of  Appeals  ruling 
that  threw  out  a  $369,117  damage 
award  against  Rupert  Murdoch's  News 
Group  Publications,  publisher  of  the 
celebrity  news  weekly.  The  Star. 

In  a  case  involving  two  other  defen¬ 
dants,  Forum  international.  Ltd.,  and 
Penthouse  International,  Ltd.,  a  Cali¬ 
fornia  District  Court  Judge  awarded 
Cher  damages  against  all  three  defen¬ 
dants  in  November  of  1981 .  The  defen¬ 
dants  appealed  and  only  The  Star  had 
the  damage  award  reversed. 

Forum  and  Penthouse  appealed  to 
the  Supreme  Court.  So  did  Cher. 

In  asking  the  high  court  to  review  the 
case,  attornies  for  Cher  base  their  argu¬ 
ments  on  a  question  not  previously 
addressed  by  the  Supreme  Court. 

Cher's  lawyers  are  contending  that 
the  Lanham  Act  should  be  applied  to 
the  case.  Traditionally,  the  Lanham 
Act  has  been  applied  to  protect 
trademarks  and  tradenames.  Cher's 
attornies  contend  that  the  Act's  protec¬ 
tions  go  "farther  and  prevent  false  de¬ 
signations  or  representations  in  con¬ 
nection  with  any  goods  and  services." 

Her  lawyers  contend  that  while  Cher 
cannot  prevent  The  Star  from  writing 
truthful  articles  about  her,  she  has  a 
right  to  control  where  her  "exclusive 
interviews"  are  published. 

Lawyers  for  Cher  contend  that  when 
the  appeals  court  reversed  the  lower 
court  ruling  and  threw  out  the  libel  ver¬ 
dict  against  The  Star,  it  erred  in  basing 
its  decision  on  prior  libel  rulings  rather 
than  on  the  Lanham  Act. 

In  ruling  in  favor  of  The  Star  on 
appeal,  the  Ninth  Circuit  Court  stated 
that,  "The  Star  was  entitled  to  inform 
its  readers  that  the  issue  contained  an 
article  about  Cher,  that  the  article  was 
based  on  an  interview  with  Cher  her¬ 
self,  and  that  the  article  had  not  pre¬ 
viously  appeared  elsewhere.  It  sought 
to  do  so  by  the  words,  including  'Exclu¬ 
sive  Series.'  The  use  of  these  words 
cannot  support  a  finding  of  the  knowing 
or  reckless  falsity  required  under  Time, 
Inc.  V.  Hill." 

The  appeals  court  also  stated  in 
throwing  out  the  libel  verdict  that  use  of 
the  words  “Exclusive  Series"  did  not 
constitute  a  false  claim  that  Cher  en¬ 
dorsed  the  Star  or  the  article's  appear¬ 
ance  in  the  Star. 

In  its  appeal  to  the  Supreme  Court, 
Cher's  lawyers  state,  "The  important 
question  before  the  Court  is  whether 


the  media  is  to  be  treated  any  different¬ 
ly  than  any  other  product  sold  in  inter- 
stae  commerce  in  how  it  labels  its 
products  .  .  .  Should  the  press  be 
allowed  to  profit  from  a  practice  of  us¬ 
ing  headlines  to  lure  purchases  of  their 
product,  which  are  misleading  to  one's 
contribution  to  the  product?" 

Lawyers  for  The  Star  state  that  the 
media  is  not  like  any  other  product 
sold,  is  protected  under  the  First 
Amendment,  and  that  there  is  no  basis 
for  applying  the  Lanham  Act  to  news¬ 
paper  headlines. 

The  lower  court  decision  against  The 
Star  was  the  only  libel  ruling  the  pub¬ 
lication  has  lost  since  it  began  pub¬ 
lishing  in  1974,  according  to  Howard 
Squadron  of  Squadron,  Ellenoff,  Pie- 
sent  &  Lehrer. 

Squadron  has  represented  Mur¬ 
doch's  interests  in  the  United  States 
since  1968  and  handled  Murdoch's 
negotiations  with  Harte-Hanks  for  the 
purchase  of  the  San  Antonio  E.\press 
and  News  in  1973. 

"We  have  a  remarkable  track  record 
for  The  Star,"  he  told  E&P.  "Since  it 
began  publishing  on  February  8,  1974, 
we  have  had  no  libel  verdicts  against  it 
on  any  claim  by  any  celebrity  except 
Cher,  and  this  we  reversed  on  appeal  in 
a  very  strong  decision." 

Squadron  said  he  believes  the  lower 
court  judge  who  ruled  in  favor  of  Cher 
was  "overtaken  by  her  glamour." 

Attornies  for  Cher,  a  few  months  af¬ 
ter  her  suit  was  filed  against  The  Star, 
filed  another  suit  against  The  Star 
based  on  similar  grounds  on  behalf  of 
Frank  Sinatra.  If  Cher  loses  her  appeal 
to  the  Supreme  Court,  that  suit  will 
probably  die  too. 

Squadron  and  the  two  attornies  who 
have  represented  The  Star  in  the  Cher 
suit,  Neal  Goldman  and  Slade  Metcalf, 
say  they  are  annoyed  by  daily  news¬ 
paper  editors  who  take  potshots  at  the 
celebrity  press. 

“The  Star  has  been  very  carefully 
produced,"  Squadron  said.  "Every 
week's  copy  is  submitted  to  counsel 
and  counsel  is  listened  to.  It's  a  coop¬ 
erative  venture." 

Commenting  on  the  recent  American 
Society  of  Newspaper  Editors  meeting 
at  which  most  of  the  editors  polled  by 
actor  Warren  Beatty  said  they  do  not 
believe  most  of  what  is  printed  in  the 
national  celebrity  weeklies  (E&P,  May 
14),  Squadron  said,  “The  mainstream 
editors  have  a  very  down  your  nose 
attitude  about  the  celebrity  press.  That 
they  are  not  real  journalists.  This  is 


totally  unfair.  And  the  superior  attitude 
and  arrogance  of  the  mainstream  edi¬ 
tors  is  not  in  anyway  reduced  by  the 
fact  that  the  Star  is  a  Murdoch  publica¬ 
tion." 

Squadron  said  the  feeling  among 
many  daily  newspaper  editors  that  all 
Murdoch  publications  are  not  responsi¬ 
ble  “is  simply  not  true." 

The  Star,  he  said,  "because  it  is  sold 
on  supermarket  counters  appears  to  be 
trivial.  It  is  not  anymore  sensational 
than  any  of  the  other  celebrity  pubica- 
tions.  They  are  very  concerned  about 
the  effects  of  the  stories  they  run." 

Squadron  said  twice  a  year,  seminars 
are  held  for  the  editors  of  Murdoch 
publications  at  which  time,  libel  laws 
are  discussed.  The  goal,  he  said,  is  to 
sensitize  them  so  they  realize  the 
potential  for  libel  suits  in  all  controver¬ 
sial  stories. 

Cher  filed  her  suit  against  Forum  and 
The  Star  in  April  of  1981  and  later 
added  Penthouse  as  a  defendant.  The 
complaint  against  The  Star  involved 
two  stories — one  that  appeared  on 
March  17,  1981  and  a  second  which 
appeared  on  March  24,  1981. 

The  news  editor  of  The  Star,  Mal¬ 
colm  Abrams,  had  seen  the  March 
issue  oi  Forum  magazine  containing  an 
interview  with  Cher  that  had  been  con¬ 
ducted  by  freelance  writer  Fred  Rob¬ 
bins,  who  is  also  a  radio  talk  show  host. 

Abrams  had  dealt  with  Robbins  in 
the  past  and  had  purchased  transcripts 
of  interviews  Robbins  had  conducted 
with  celebrities  for  use  on  his  radio 
show.  Those  interviews  had  been  the 
basis  for  articles  published  in  the  Star. 

Robbins  sent  an  84-page  transcript  of 
the  Cher  interview  to  Abrams  for  re¬ 
view,  and  the  Star  decided  to  acquire 
publication  rights  from  Robbins.  The 
transcript  was  used  as  the  basis  of  a 
two-part  series. 

The  headline  on  the  front  page  of  The 
Star  read:  "E.xclusive  Series.  Cher:  My 
Life,  my  husbands  and  my  many,  many 
men." 

In  her  court  papers,  Cher  contended 
that  she  originally  entered  into  an  oral 
agreement  to  do  the  interview  with 
Robbins  for  Us  magazine.  The  inter¬ 
view  was  to  center  around  her  involve¬ 
ment  with  her  new  band. 

After  Robbins  conducted  the  taped 
interview,  he  transcribed  it  and  sent  it 
to  Cher  for  approval.  Cher  notified  Us 
magazine  that  she  objected  to  the  inter¬ 
view  because  it  “rehashed"  her  per¬ 
sonal  life  rather  than  discussing  her 
new  career  as  was  agreed.  Us  agreed  to 
conduct  another  interview,  paid  Rob¬ 
bins  for  his  services,  and  did  not  use  his 
interview. 

Cher  contended  that  her  agreement 
to  be  interviewed  by  Robbins  was 
based  solely  on  the  understanding  that 
it  appear  in  Us  magazine. 

(Continued  on  pa^e  24) 
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More  at  stake  than  profits 
for  national  black  weekly 


By  Andrew  Radolf 

Claude  Lewis,  editor  and  publisher 
of  the  National  Leader,  believes  a  lot 
more  is  riding  on  the  success  of  the 
year-old  black  weekly  than  showing  a 
profit. 

Lewis  thinks  the  Leader,  a  Phi¬ 
ladelphia-based  tabloid  which  began 
publishing  on  May  3,  1982,  can  create  a 
new  image  for  the  black  press,  and  ulti¬ 
mately,  help  create  a  new  awareness  of 
the  strengths  of  the  black  community. 

“For  too  long,  black  papers  empha¬ 
sized  the  negative  aspects  of  the  black 
community.  Crime  was  overcovered,” 
Lewis  said.  “We  don’t  write  about 
crime  unless  it’s  a  national  issue.  We 
focus  on  major  contributions  of  blacks 
in  the  fields  of  education,  science,  law 
and  all  the  other  disciplines.” 

With  reporters  in  28  cities,  and  a  net¬ 
work  of  136  stringers,  Lewis  said  the 
National  Leader  is  prepared  to  set  a 
standard  of  excellence  for  papers 
covering  the  black  community.  He  also 
thinks  the  Leader  can  rectify  what  he 
said  was  inadequate  coverage  of  the 
black  community  on  a  national  basis  by 
the  “traditional,  daily  white  press.” 

“We  felt  we  could  demonstrate  what 
a  black  paper  could  be  like  if  somebody 
took  the  time  and  effort,”  Lewis  said. 

Lewis  noted  that  reporters  at  the 
Leader  are  paid  “competitive”  wages 
which  are  “close  to  Newsday,  Phi¬ 
ladelphia  Inquirer  and  publications  of 
that  level.”  He  said  the  pay  scale  will 
help  the  Leader  to  “hold  on  to  the  peo¬ 
ple  we  have  here.” 

The  Leader’s  reporters  and  15- 
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person  editorial  staff  in  Philadelphia 
are  “mostly  black,”  Lewis  said,  but 
added  the  16  employees  on  the  business 
side  were  a  greater  “mix”  of  black  and 
white. 

Lewis  himself  was  an  associate  edi¬ 
tor  and  columnist  with  defunct  Phi¬ 
ladelphia  Bulletin  before  he  decided  to 
accept  an  offer  from  Ragan  Henry,  the 
Leader’s  majority  stockholder,  to  help 
him  launch  the  weekly.  Lewis,  who 
worked  at  Newsweek  and  the  New  York 
Herald  Tribune,  said  he  is  also  small 
investor  in  the  Leader  as  is  Joe  David¬ 
son,  managing  editor.  Percy  Sutton, 
former  Manhattan  Borough  president 
and  now  head  of  his  own  communica¬ 
tions  and  entertainment  firm,  is  another 
investor. 

The  Leader  hired  Davidson  away 
away  from  the  Philadelphia  Inquirer 
last  October.  Prior  to  joining  the  Inquir¬ 
er  as  a  city  hall  reporter  in  February, 
1982,  Davidson  was  city  hall  bureau 
chief  of  the  Bulletin.  He  also  was  a 
reporter  for  the  Detroit  News. 

Davidson  said  the  Leader  aims  “to 
offer  many  of  the  same  things  general 
circulation  newspapers  do,  but  our 
paper  is  also  designed  for  a  black  audi¬ 
ence.” 

Lewis  said  Henry  is  a  lawyer  who 
owns  eight  radio  stations,  the  CBS  tv 
affiliate  in  Rochester,  N.Y.;andacable 
tv  company.  He  said  Henry,  who  is  a 
minority  stockholder  in  Philadelphia 
Tribune,  a  local  black  paper,  decided  to 
launch  the  Leader  after  his  offer  to  buy 
controlling  interest  in  the  Tribune  was 
turned  down. 


The  Leader  was  started  with  an  ini¬ 
tial  investment  of  about  $800,000  and 
“a  total  investment”  of  $1  million, 
Lewis  said,  and  a  start-up  circulation  of 
about  18,000.  Circulation  now  stands  at 
about  103,000,  and  Lewis  said  the 
Leader  expects  to  make  a  small  profit 
and  attain  200,000  circulation  by  year- 
end. 

The  Leader  sells  more  copies  in  the 
East  than  out  West,  Lewis  commented, 
with  New  York,  Baltimore,  Washing¬ 
ton,  Boston,  Philadelphia,  and  “some 
southern  cities,”  the  paper’s  best  sell¬ 
ing  markets.  It  costs  $1  on  newstands 
and  $26  per  year  for  subscribers  who 
account  for  85%  of  sales. 

The  Leader,  which  can  offer  adver¬ 
tisers  four  color  and  tries  to  use  spot 
color  often  on  its  front  page,  is  printed 
by  Times  Graphic  in  Vineland,  N.J. 
The  printer  is  owned  by  Evening  News 
Co.,  publisher  of  Detroit  News.  The 
weekly  can  run  up  to  40  tabloid  pages, 
but  usually  is  around  32  pages. 

Lewis  remarked  that  the  Leader  en¬ 
visions  becomming  a  daily  in  about  five 
years  and  “would  hope  to  do  it  by  satel¬ 
lite”  when  the  time  came.  He  said  the 
“major  thing”  now  is  to  concentrate  on 
putting  out  “a  quality,  professional, 
credible,  trusted  newspaper.  We  don’t 
want  to  go  daily  and  let  our  standards 
drop.” 

To  help  foster  a  positive  image,  the 
weekly  put  together  a  journalistic  stan¬ 
dards  board  of  leading  members  of  the 
black  community  including  the  Rev. 
Jesse  Jackson,  head  of  PUSH;  Ben¬ 
jamin  Hooks,  who  recently  became 
national  news  himself  when  he  was  sus¬ 
pended  and  then  reinstated  as  execu¬ 
tive  director  ofNAACP;  Percy  Sutton, 
Rev.  Joseph  Lowry,  president  of  the 
Southern  Christian  Leadership  Con¬ 
ference;  and  Lionel  D.  Barrow  Jr.. 

(Continued  on  pa^e  20} 
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Libel  suit  against 
Pulitzer-winning 
series  dismissed 

A  U.S.  District  Court  judge  has  dis¬ 
missed  a  libel  suit  brought  by  a  priest 
against  Gannett  News  Service  stem¬ 
ming  from  its  Pulitzer  Prize-winning, 
18-part  series  on  the  Pauline  Fathers. 

Father  Michael  Zembrzuski,  a  cen¬ 
tral  figure  in  the  1979  series  of  articles, 
sued  Gannett  in  September  1980  for 
$1 10  million. 

The  suit  was  dismissed  by  Judge  Ed¬ 
ward  Neaher  who  said,  since  the  time 
the  suit  was  filed,  “the  plaintiff  has 
failed  to  move  forward  with  the  pro¬ 
secution  of  his  case,  but  instead  has 
proceeded  in  a  pattern  of  disregard  for 
both  the  Federal  rules  governing  dis¬ 


covery  and  a  series  of  court  orders.” 

Zembrzuski  had  originally  failed  to 
state  specifically  which  statements 
from  the  series  he  alleged  were  false 
and  defamatory  and  when  he  did,  in 
December  of  1981 ,  he  did  not  do  so  in  a 
complete  manner. 

Attorneys  for  Gannett  News  Service 
contended  that  because  of  this,  the 
issues  in  the  lawsuit  never  jelled 
enough  for  legal  arguments  to  be 
made.” 

The  court  said,  “During  the  entire 
record  this  Court  finds  that  plaintiffs 
conduct  flouted  the  Federal  Rules  and 
unduly  burdened  both  defendant  and 
Court.  As  a  result  of  plaintiffs  recal¬ 
citrances,  defendant  was  denied  in¬ 
formation  central  to  its  defense  for 
almost  two  years.  Prejudice  to  the  de¬ 
fendant  may  be  presumed  from  so  leng¬ 
thy  a  delay  in  answering  reasonable  dis¬ 
covery  requests.” 


Weekly  can  circulate  in  private  community 


Laguna  Publishing  Co.  won  its  10- 
year  court  battle  to  distribute  its  free 
weekly,  News-Post,  in  a  private  res¬ 
idential  development. 

The  victory  came  when  the  United 
States  Supreme  Court  declined  to  re¬ 
view  a  California  appellate  court’s  de¬ 
cision  that  the  News-Post  cannot  be 
barred  from  circulating  free  copies  in 
Leisure  World,  a  community  of  22,000 
situated  in  the  Laguna  Hills  in  Orange 
County. 

Golden  Rain  Foundation,  proprietor 
of  Leisure  World  and  publisher  of  the 
free  weekly.  Leisure  World  News, 
sparked  the  controvery  in  1973  when  it 
told  Vernon  Spitilari,  publisher  of  the 
News-Post,  that  he  could  no  longer 
provide  residents  with  free  copies  of  his 
weekly.  Golden  Rain  did  allow  resi¬ 


dents  who  are  paid  subscribers  to  the 
News-Post  to  continue  receiving  it. 

Laguna  Publishing  sued  and  lost  its 
case  in  Orange  County  Superior  Court 
in  1978.  The  case  was  appealed  and  in 
the  fall  of  1980  California’s  4th  District 
Court  of  Appeal  ruled  in  favor  of  Lagu¬ 
na  Publishing. 

The  Court  of  Appeal  stated  Golden 
Rain’s  exclusion  of  News-Post  violated 
the  state’s  constitutional  guarantees  of 
freedom  of  expression. 

The  appellate  court  said  that  since 
Leisure  World  is  marketed  and  con¬ 
ducted  as  a  self-contained  community, 
it  is  restricted  by  some  of  the  same  con¬ 
stitutional  rules  that  limit  municipal 
government. 


Weinberger's  son  Radio  station  buys 

resigns  USIA  post  New  Jersey  weekly 


Caspar  Weinberger  Jr.,  36.  resigned 
his  post  at  the  United  States  Informa¬ 
tion  Agency  after  sparking  a  new  con¬ 
troversy  over  charges  of  nepotism  at 
the  agency.  He  is  the  son  of  the  Secret¬ 
ary  of  Defense. 

Weinberger,  who  was  earning 
$50,000  per  year  as  a  producer  for 
USlA's  broadcast  division,  was  given  a 
$4,800  raise  for  “superior  perform¬ 
ance.” 

The  outcry  over  the  raise,  which  in¬ 
cluded  the  displeasure  of  USIA  direc¬ 
tor  Charles  Wick,  prompted  Weinber¬ 
ger  to  resign. 

Including  Weinberger,  there  were 
said  to  be  at  least  six  sons  or  daughters 
of  administration-connected  officials 
who  were  given  USIA  iobs. 


South  Jersey  Radio  Inc.  has  acquired 
Ocean  City  (N.J.)  Sentinel-Ledger,  a 
weekly. 

The  acquisition  is  the  first  newspaper 
to  be  owned  by  the  corporation,  which 
has  radio  and  tv  holdings  in  New  York, 
New  Jersey  and  has  applications  pend¬ 
ing  with  the  FCC  for  broadcast  in¬ 
terests  in  Georgia,  Florida  and  South 
Carolina. 

Howard  L.  Green,  president  of 
South  Jersey  Radio,  was  a  business 
associate  of  John  T.  Strethers,  the  pap¬ 
er’s  former  owner,  who  died  May  14. 

Fred  C.  Benson,  general  manager, 
and  editor  John  H.  Andrus  II,  will  re¬ 
main  with  the  paper. 


KRN  suffers  large 
national  linage  drop 

Knight-Ridder  Newspapers  reported 
a  20.5%  drop  in  general  linage  for  the 
month  of  April.  The  company  said  the 
loss  was  felt  in  most  of  its  markets. 

Knight-Ridder  said  the  drop  in  gener¬ 
al  advertising  “seemed  more  related  to 
shifts  in  style  rather  than  a  reflection  of 
economic  trends.  Tobacco,  for  exam¬ 
ple,  shifted  a  good  deal  of  current 
advertising  to  magazines  and  supple¬ 
ments,  and  we  were  no  longer  benefit- 
ting  from  advertising  generated  by  the 
air  fare  wars  of  a  year  ago.” 

Knight-Ridder  also  said  automobile 
factory  advertising  related  to  rebate 
programs  “dropped  away  and  a  lot  of 
national  newspaper  advertising  was  di¬ 
verted  to  local  dealer  promotions.” 

For  the  year  to  date,  KRN’s  general 
advertising  linage  was  down  14.3%. 

The  company  said  its  1%  drop  in 
classified  linage  “was  the  best  showing 
we’ve  seen  in  full  run  classified  since 
July,  1981,  when  classified  linage  rose 
2.2%.  The  10.2%  gain  in  classifed  re¬ 
venues  was  the  greatest  since  August, 
1981.” 

Classified  linage  was  down  4.7% 
year  to  date. 

Knight-Ridder  said  retail  linage 
“was  soft  reflecting  the  early  Easter” 
but  part  run  ROP  and  preprints  showed 
“substantial  growth”  to  offset  “some 
of  the  weakness  in  full  run  categories.” 

Full  run  retail  linage  was  down  6.8% 
in  April  and  3.9%  for  the  year  to  date. 

Total  ROP  linage  was  off  6.4%  for 
April  and  5.4  for  the  year  to  date. 

Full  run  preprint  linage  was  up  18.2% 
in  April  and  23%  for  the  year  to  date. 
Part  run  preprint  linage  was  up  12.9%  in 
April  and  23%  for  the  year  to  date.  Part 
run  ROP  showed  linage  gains  of  18.3% 
for  April  and  18.2%  for  the  year  to  date. 

Cable  losses  to  hurt 
Times  Mirror  in  1983 

Times  Mirror  Co.  told  shareholders 
at  its  May  25  annual  meeting  that  “siz¬ 
able”  losses  on  its  cable  tv  systems  will 
hurt  earnings  this  year. 

The  company  also  said  Videotex 
America,  a  partnership  between  Times 
Mirror  and  Infomart  of  Canada,  signed 
an  agreement  with  the  Washington  Post 
Co.  to  develop  videotex  service  in 
Washington. 

Otis  Chandler,  chairman,  told  share¬ 
holders  the  company’s  earnings  in  fu¬ 
ture  months  would  not  match  the  46% 
growth  posted  in  the  first  quarter  when 
revenues  $29.4  million  on  revenues  of 
$567.3  million.  He  said  Times  Mirror 
was  considering  splitting  its  stock,  cur¬ 
rently  selling  in  the  mid-70s,  but  has  no 
present  plans  to  do  so. 
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N.E.  editors 
plan  visit  to 
Leningrad 

A  13-member  delegation  from  the 
New  England  Society  of  Newspaper 
Editors  will  attend  a  conference  in  Len¬ 
ingrad  from  June  29  to  July  2  to  discuss 
on  a  practical  level  what  editors  actually 
can  do  to  help  overcome  friction — and 
even  the  threat  of  nuclear  war — between 
the  United  States  and  the  Soviet  Union. 

The  title  of  the  U.S. -Soviet  Newspa¬ 
per  Conference,  set  up  by  the  Soviets  in 
return  for  a  similar  visit  to  New  England 
last  year,  is  “A  Search  for  Ways  to 
Overcome  Confrontation  between  the 
Soviet  Union  and  The  United  States  of 
America  and  to  Prevent  the  Threat  of 
Nuclear  War,  What  Editors  Can  Do.” 

Despite  the  overwhelming  title,  much 
time  will  be  spent  throughout  the  two- 
week  visit  to  the  Soviet  Union,  discuss¬ 
ing  how  newspapers  in  both  nations  real¬ 
ly  work,  how  each  of  us  cover  national, 
state  and  local  governments,  how  they 
cover  the  U.S.  and  how  we  cover  them, 
training  of  journalists  plus  restrictions  on 
papers  and  reporters. 

The  NESNE  delegation  also  will  try  to 
negotiate  a  swap  of  a  half  dozen  or  so 
reporters  and  photographers.  The  Sovi¬ 
ets  would  work  on  New  England  papers 
covering  stories  and  the  U.S.  journalists 
(who  should  be  fluent  in  Russian)  would 
go  on  assignments  and  work  as  much  as 
would  be  permitted  on  Soviet  papers. 

The  NESNE  delegation  also  will  at¬ 
tempt  to  work  out  a  swap  of  Soviet  jour¬ 
nalism  students.  They  will  present  let¬ 
ters,  translated  into  Russian,  from  Bos¬ 
ton  University  inviting  the  Soviets  to 
participate  in  such  an  exchange. 

The  delegation  will  leave  New  York 
June  25  for  a  flight  to  Helsinki  and  then 
on  to  Moscow  for  a  three  day  back¬ 
ground  and  orientation  visit  followed  by 
the  conference  in  Leningrad.  The  dele¬ 
gation  then  will  be  broken  into  three 
small  groups  with  one  visiting  Kiev,  the 
capital  of  the  Ukraine;  another  going  to 
Vilnius,  the  capital  of  the  Lithuanian  So¬ 
viet  Socialist  Republic;  and  the  third 
journeying  to  the  Georgian  capital  of 
Tbilisi. 

Before  returning  via  Helsinki,  the 
NESNE  group  will  meet  at  Tallinn,  the 
capital  of  Estonia  and  one  of  the  oldest 
cities  in  the  Soviet  Union. 

To  get  broader  and  deeper  look  at  and 
understanding  of  the  real  Soviet  people, 
NESNE  has  requested  meeting  with 
some  top  Soviet  officials,  home  visits 
with  average  Soviet  citizens,  plus  tours 
of  collective  farms,  newspapers,  mar¬ 
kets,  department  stores,  churches,  a  bal¬ 
let  studio  and  journalism  school. 

In  an  attempt  to  get  a  better  idea  about 
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APPOINTED — Thomas  J.  Wafer  Jr.  was 
appointed  general  manager  of  the  Santa 
Monica  (Calif.)  Evening  Outlook,  a  news¬ 
paper  recently  acquired  by  Copley  News¬ 
papers.  Wafer  was  director  of  circulation 
and  promotion/marketing  at  the  Torrence 
Daily  Breeze,  another  Copley  paper,  for 
the  past  13  years.  He  has  been  with  the 
group  for  25  years  in  a  variety  of  positions. 
He  is  past  president  of  Cal  Western  Circu¬ 
lation  Managers  Association  and  a  mem¬ 
ber  of  the  International  Circulation  Manag¬ 
ers  Association.  He  has  supervised  the 
transition  of  the  Evening  Outlook  to  Copley 
since  it  was  purchased  in  April. 


what  to  expect,  the  delegation  has  had 
several  briefings  on  political,  social  and 
cultural  aspects  of  life  in  the  Soviet 
Union. 

Marshall  1.  Goldman,  associate  direc¬ 
tor  of  the  Russian  Research  Center  at 
Harvard  University  and  a  professor  of 
economics  at  Wellesley  College,  spoke 
to  them  on  current  economic  conditions 
and  policies  in  an  historic  perspective. 
Yale  Richmond,  who  is  with  the  Helsin¬ 
ki  Commission,  discussed  the  history  of 
U.S.  Soviet  exchanges,  work  conditions 
for  the  foreign  press  in  the  Soviet  and  the 
Helsinki  Accords. 

Russell  Johnson  of  the  American 
Friends  Service  Committee  told  of  his 
experiences  in  the  Soviet  Union  and 
passed  along  practical  tips  on  travel. 

The  delegates  also  met  with  a  half 
dozen  emigres  from  the  Soviet  Union  to 
discuss  practical,  every  day  facts  of  life. 
And  further  briefings  were  given  by  Na¬ 
tasha  Bourso-Leland,  who  has  handled 
the  logistics  for  the  trip. 

Attending  the  conference  will  be 
NESNE  President  Ted  Holmberg  of  the 
Pawtivcet  Valley  Daily  Times,  West  War¬ 
wick,  R.I.;  NESNE  vicepresident  Frank 
Grundstrom,  Boston  Globe;  NESNE 
secretary  Steve  Riley,  Portland  (Me.) 
Press  Herald;  NESNE  treasurer  Diane 


Benison,  Worcester  (Mass.)  Evening 
Gazette;  Jon  Breen,  Nashua  (N.H.)  Tele¬ 
graph;  Judith  Brown,  New  Britain 
(Conn.)  Herald;  Donald  Sharpe,  The 
Jackson  Newspapers,  New  Haven, 
Conn.;  Loren  Ghiglione,  Southbridge 
(Mass.)  News;  Charles  Hauser  and  Law¬ 
rence  Howard,  both  of  the  Providence 
(R.I.)  Journal-Bulletin;  Nick  Monsarrat 
and  Steve  Wallach,  both  of  the  Barre 
(Vt.)  Times-Argus ;  and  Bernard 
Caughey,  Quincy  (Mass.)  Patriot  Led¬ 
ger. 

Grant  and  Galina  Pendill  will  accom¬ 
pany  them  as  translators  and  inter¬ 
preters.  Jon  Kellogg  of  the  Associated 
Press  in  New  Hampshire  will  cover  the 
meetings  and  conferences. 

Negotiations  also  are  under  way  for 
Brown  University  in  Providence,  R.L, 
to  be  the  repository  of  the  conference 
material . 

Bates:  top  agency  in 
newspaper  ad  billing 

Ted  Bates  Worldwide  placed  the  most 
advertising  dollars  in  newspapers  last 
year,  according  to  figures  contained  in 
the  annual  Advertising  Age  compilation 
of  agency  data. 

Ted  Bates  spent  12%  of  its  billings — 
which  totaled  $2.37  billion  worldwide 
and  $1 .56  billion  in  the  U.S. — on  news¬ 
papers.  The  agency,  however,  was  sec¬ 
ond  to  Young  &  Rubicam  in  total  bill¬ 
ings  placed  in  all  media.  Y&R  had  bill¬ 
ings  of  $2.51  billion  worldwide  and 
$1.65  billion  U.S.  It  allocated  9%  of 
these  monies  to  newspapers. 

Rounding  out  the  top  five  in  total  bill¬ 
ings  rank,  according  to  the  Advertising 
Age  survey,  were  J.  Walter  Thompson 
($2.32  billion  worldwide,  $1.12  billion 
U.S.,  9.1%  in  newspapers);  Ogilvy  & 
Mather  ($2.15  billion,  $1.18  billion, 
8%);  and  McCann-Erickson  Worldwide 
($1.84  billion,  $550.3  million,  no  news¬ 
paper  breakdown  given). 

Then  came  BBDO  International 
($1.61  billion  worldwide,  $1.05  billion 
U.S.,  14%  in  newspapers);  Leo  Burnett 
Co.  ($1.49  billion,  $919.8  million, 
12%);  Saatchi  &  Saatchi  Compton 
Worldwide  ($1.3  billion,  $510.9  mil¬ 
lion,  no  S&S  newspaper  breakdown  giv¬ 
en  but  $5.1%  for  Compton);  Doyle  Dane 
Bembach  ($1.24  billion,  $920  million, 
15%);  and  Foote,  Cone  &  Belding  ($1.2 
billion,  $853.9  million,  6.6%). 

N.J.  reporter  arrested 

A  reporter  for  the  Ridgewood  (N.J.) 
News  was  charged  (May  25)  with  sexual¬ 
ly  assaulting  a  15-year-old  boy. 

Louis  Deffaa,  32,  who  uses  the  byline 
Chip  Deffaa,  was  being  held  in  Bergen 
County  Jail  in  lieu  of  $15,000  bail.  He 
pleaded  not  guilty  at  his  arraignment. 
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Salant  tackles  problems 
at  National  News  Council 


By  Lenora  Williamson 

Richard  S.  Salant,  just  retired  from 
thirty-one  years  in  the  split-second 
world  of  broadcast  news,  barely  took  a 
breather  before  plunging  into  the  barrel 
of  problems  facing  the  National  News 
Council. 

Involved  with  the  council  from  its 
beginning  in  1973,  on  the  20th  Century 
Fund  Task  Force  and  then  an  active 
council  member,  Salant  says  the  cen¬ 
tral  problem  as  the  organization  begins 
its  second  decade  is  that  "not  enough 
news  organizations  believe  it  is  a  good 
idea — led  by  the  New  York  Times  as 
usual.” 

The  original  concept  of  the  task  force 
has  not  been  "quite  fulfilled,”  because 
of  the  lack  of  funding  and  visibility  in 
Salant’s  opinion. 

The  former  president  of  CBS  News 
and  vicepresident  of  CBS,  Inc.,  and 
most  recently  NBC  vicechairman, 
accepted  the  post  of  president  and  chief 
executive  officer  of  the  council  heartily 
because  he  "owes  journalism  some¬ 
thing”  and  has  always  thought  the 
National  News  Council  “a  good  idea.” 

But  he  accepted  the  job  on  condition 
that  he  would  not  have  to  do  fund  rais¬ 
ing.  "I  can’t  ask  friends — or  stran¬ 
gers — for  money,”  Salant  admits  over 
a  desk  covered  with  several  rows  of 
new  file  folders,  all  labeled  with  prob¬ 
lems  and/or  the  budget. 

Lucy  Wilson  Benson,  council  chair¬ 
man,  will  direct  fund  raising  activities, 
he  explains. 

Salant  is  taking  no  salary,  providing 
“a  little  room  but  other  things  we  need 
will  not  make  up  for  that.” 

The  former  lawyer  and  broadcast  ex¬ 
ecutive  adds,  "1  insisted  on  a  secret¬ 
ary.  My  handwriting  is  illegible  and  my 
typing  worse  and  1  like  to  work  by 
memo.” 

Not  only  are  there  budgeting  "inade¬ 
quacies”  such  as  "decent  salaries”  for 
the  staff,  Salant  declares,  but  new 
offices  must  be  found  since  rent  at  One 
Lincoln  Plaza  in  New  York  City  is 
going  up. 

The  1983  budget  is  under  $345,000. 
To  operate  "properly”  Salant  thinks  it 
should  be  $500,000.  By  way  of  budget¬ 
ary  comment,  he  says  that  his  daughter 
is  head  of  the  Family  Planning  Associa¬ 
tion  outside  Cleveland  and  has  a  budget 
higher  for  the  two  counties  than  the 
council  does. 

As  part  of  the  plan  to  seek  ways  to 
increase  the  council’s  usefulness,  a 
conference  in  Washington,  D.C.,  with 
leaders  of  the  media  and  from  public 
life  asked  to  participate,  was  proposed 
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at  the  spring  meeting.  That  has  been  put 
on  a  back  burner.  Salant  says  he  con¬ 
siders  one  on  one  conversations  better 
than  a  public  gathering. 

He  emphasizes  need  for  more  sup¬ 
port  from  the  press  itself — citing  the 
"old-fashioned,  hard-nosed  view”  of 
some  media  people  that  "no  self- 
appointed  busybody  has  a  right  to  look 
over  our  shoulder.”  Declares  Salant, 
"Everybody  has  the  right  to  look  over 
our  shoulders.” 

Among  the  things  Salant  will  be  look¬ 
ing  at  is  the  summary  record  of  the 
council  published  after  the  quarterly 
meetings,  now  in  Quill  magazine  and 
formerly  in  the  Columbia  Journalism 
Review.  He  thinks  something  of  the 
council  deliberations  is  lost  in  such 
translation — "too  long  and  too  compli¬ 
cated’’ — and  that  broad  principles 
would  be  better  than  a  summary. 

The  new  chief  executive  officer  of 
the  council  refers  to  the  original  council 
functions  of  dealing  with  freedom  of  the 
press  issues  and  complaint  cases  from 
individuals  and  organizations,  and 
observes  that  the  council  has  properly 
gotten  into  issues  of  ethics  and  policies. 

He  hopes  the  council  also  might  have 
a  role  as  a  "clearing  house”  on  hand¬ 
ling  problems.  Collecting  policies  and 
problem  handling  experiences  would 
be  helpful  to  journalism  and  to  the  pub¬ 
lic,  in  Salant’s  opinion.  "Other  peo¬ 
ple’s  experience  is  very  useful,”  he 
adds  in  anticipation  that  the  council 
could  get  to  be  better  known  as  a  re¬ 
source. 

The  three-month  period  between 
council  meetings  would  be  bridged  in 
part  by  a  newsletter  approved  by  the 
new  advisory  board.  Members  are: 
Barry  Bingham,  Sr.,  board  chairman  of 
the  Courier  Journal  and  Louisville 
Times;  Joan  Ganz  Cooney,  president  of 
the  Children’s  Television  Workshop; 
Julian  Goodman,  former  board  chair¬ 
man  of  NBC  television;  Robert  B. 
McKay,  former  dean  of  the  New  York 
University  Law  School;  William  A. 
Rusher,  publisher  of  the  National  Re¬ 
view,  Alfred  Balk,  editor  and  publisher 
of  World  Press  Review.  Salant  served 
on  the  advisory  board,  and  Cooney, 
McKay,  and  Rusher  are  former  mem¬ 
bers  of  the  council. 

Also  as  a  means  of  taking  notice  of 
media  issues  between  meetings  and 
when  a  complaint  has  not  been  re¬ 
ceived,  Salant  has  been  authorized  to 
make  a  statement  under  his  name. 

Salant  takes  notice  of  the  recent 
ASNE  ethics  committee  report  by 
Robert  H.  Wills,  editor  of  the  Mil¬ 
waukee  Sentinel,  that  he  was  asked  to 
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leave  a  "kaffee  klatch”  held  prior  to 
the  last  annual  December  meeting  and  ! 
that  he  was  told  it  wasn’t  necessary  for 
him  to  come  the  first  morning  of  the 
March  meeting  because  it  would  be  an 
executive  session  for  housekeeping 
purposes.  There  is  a  problem  of  closed 
meetings  when  dealing  with  staff  and 
reorganization  and  examination  of  abi¬ 
lities,  Salant  agrees,  but  adds.  "Going 
public  is  part  of  the  price  of  being 
accountable.” 

William  B.  Arthur,  executive  direc¬ 
tor  of  the  National  News  Council,  also 
expressed  opposition  to  closed  meet¬ 
ings.  He  added  in  reference  to  the  "kaf¬ 
fee  klatch”  that  no  action  was  taken 
other  than  to  introduce  the  new  presi¬ 
dent  Edward  W.  Barrett  and  new  mem¬ 
ber  Patricia  K.  Woolf.  Barrett  resigned 
in  March  because  he  could  not  give  full¬ 
time  to  the  post,  and  Salant  accepted 
the  executive  committee  invitation  to 
succeed  Barrett  several  weeks  later. 

UPl  signs  lease 
for  Washington  hq 

United  Press  International  has 
leased  four  floors  of  a  Washington 
office  building  to  house  its  world  head¬ 
quarters. 

The  building,  now  being  rehabili¬ 
tated,  is  at  1000  Vermont  Avenue  near 
15th  and  K  Streets,  NW;  four  blocks 
from  the  White  House. 

The  building’s  name  will  be  changed 
from  the  Wire  Building  to  the  UPI 
World  Headquarters  Building. 

Moving  into  the  new  quarters  will  be 
the  chief  editorial  offices  including  the 
national  and  international  desks  trans¬ 
ferred  from  New  York  and  the 
Washington  bureau  staff  which  has 
been  in  the  National  Press  Building 
since  the  1930s. 

UPI’s  metropolitan,  features,  sports 
and  financial  desks  will  remain  in  New 
York  as  will  its  photo  library  containing 
over  13  million  pictures. 

UPI  aimed  at  making  the  move  to 
Washington  by  June  30  but  refurbishing 
of  the  Vermont  Avenue  facilities  will 
not  be  completed  by  then.  The  National 
Press  Building,  controlled  by  the 
National  Press  Club,  is  letting  UPI  stay 
in  its  building  past  June  30  at  a  penalty 
rate  of  rent. 

PR  exec  buys  weekly 

John  R.  Lacy,  owner  of  Lacy  Com¬ 
munications,  a  public  relations  firm, 
has  acquired  the  weekly  Mercer  Coun¬ 
ty  (N.J.)  Messenger,  published  in 
Hamilton  Township,  Trenton  suburb. 

Lacy  is  also  president  of  the  township. 

He  bought  the  10,000  paid  circulation 
paper  from  Carol  Patton,  who  relo¬ 
cated  to  Arizona. 

EDITOR  &  PUBLISHER  for  June  4,  1983 


Briefs  filed 
by  ANPA  in 
libel,  ad  cases 

ANPA  will  file  friend-of-the-court 
briefs  with  the  U.S.  Supreme  Court  on 
behalf  of  press  interests  in  two  cases 
the  court  has  agreed  to  hear  and 
another  that  it  is  being  requested  to  re¬ 
view. 

The  U.S.  Supreme  Court  cases  in 
which  ANPA  will  file  are: 

Bose  Corporation  v.  Consumers  Un¬ 
ion.  Bose  claims  it  was  libeled  by  pro¬ 
duct  review  of  loudspeakers  in  the  May 
1970  issue  of  Consumer  Reports  maga¬ 
zine.  A  U.S.  District  Court  ruled  that 
statements  of  two  people  judging  Bose 
speakers  were  false  and  disparaging, 
and  it  awarded  Bose  a  judgement  of 
$210,000. 

The  First  U.S.  Circuit  Court  of 
Appeals  overturned  that  decision  in  a 
de  novo  review. 

In  its  Supreme  Court  appeal,  to  be 
argued  next  term,  Bose  contends  that 
de  novo  review  was  inappropriate  and 
should  be  thrown  out. 

Media  lawyers  say  many  trial-court 
libel  judgments  against  newspapers  are 
reversed  in  de  novo  review,  and  a  Sup¬ 
reme  Court  decision  preventing  or 
limiting  its  use  could  be  detrimental  to 
the  press  {E&P,  May  14). 

Colder  v.  Jones,  in  which  a  reporter 
and  editor  of  the  National  Enquirer 
seek  dismissal  of  a  libel  suit  filed  in  the 
California  state  court  system  by  enter¬ 
tainers  Shirley  Jones  and  Marty  Ingels. 

The  editor  and  reporter  contend  that 
because  their  weekly  tabloid  is  pub¬ 
lished  in  Florida,  it  cannot  be  the  target 
of  a  suit  filed  in  another  state. 

Cablecom  General  Inc.  v.  Crisp,  in 
which  four  cable  companies  have  asked 
the  Supreme  Court  to  hear  their  argu¬ 
ments  that  Oklahoma’s  ban  on  adver¬ 
tising  alcoholic  beverages  violates  the 
First  and  14th  Amendments  as  well  as 
the  Federal  Communications  Commis¬ 
sion’s  “must-carry”  rules.  The  high 
court  has  not  yet  decided  whether  to 
review  the  case. 

The  10th  U.S.  Circuit  Court  of 
Appeals  in  January  upheld  Oklahoma’s 
liquor  ad  ban,  which  applies  to  in-state 
newspapers  as  well  as  cable  systems 
and  other  media. 

To  print  paper 

Western  Courier,  the  student  news¬ 
paper  at  Western  Illinois  University, 
will  be  printed  under  contract  by  the 
Macomb  (Ill.)  Daily  Journal  for  the 
coming  year.  The  Journal  underbid  Bit¬ 
ter  Carrot,  Inc.,  a  coalition  of  faculty 
members  and  students  that  had  pub¬ 
lished  the  paper  for  over  a  decade. 
EDITOR  &  PUBLISHER  for  June  4,  1983 


Gannett  daily  loses 
$1  million  libel  ruling 


A  Somerset  County  (N.J.)  jury 
awarded  a  former  bank  founder  and 
chairman  (May  27)  $1.05  million  in 
damages  in  a  libel  suit  against  the 
Bridgewater  (N.J.)  Courier-News  and 
one  of  its  former  reporters. 

The  jury  of  seven  women  and  five 
men  deliberated  10  hours  before 
announcing  that  by  a  vote  of  10-2  they 
were  awarding  Mayo  Sisler  $200,000  in 
general  damages  and  $850,000  in  “spe¬ 
cial”  damages. 

The  newspaper  will  appeal  the 
ruling. 

The  damages  were  awarded  as  a  re¬ 
sult  of  two  stories  written  by  reporter 
Sam  Meddis  in  198 1 .  Sisler  claimed  as  a 
result  of  the  stories  a  horse  manager 
canceled  an  oral  agreement  to  place 
three  stallions  on  his  horse  farm. 

The  $850,000  special  damage  award 
was  made  for  Sisler’ s  possible  future 
profits  that  would  have  been  realized  if 
he  had  boarded  the  stallions  on  his 
farm. 

In  one  of  the  stories  it  was  alleged 
that  Sisler  lacked  sufficient  collateral 
for  a  $2  million  mortgage  he  received 
from  Franklin  State  Bank,  which  he 
helped  found. 

Sisler  contended  his  reputation  was 
damaged  by  the  articles  and  he  lost  be¬ 


tween  $2.7  million  and  $3.7  million 
from  the  horse  syndicator,  who  de¬ 
cided  to  store  the  horses  in  another 
barn  following  the  appearance  of  the 
stories. 

The  newspaper  later  printed  a  clar¬ 
ification  of  one  of  the  articles,  stating 
that  it  had  not  been  aware  that  Sisler 
used  property  he  owned  in  a  neighbor¬ 
ing  county  as  collateral  for  the  loan. 

Lawyers  for  the  Courier-News,  a 
Gannett  newspaper,  argued  that  Med¬ 
dis  gave  Sisler  an  opportunity  to  ex¬ 
plain  the  aspects  of  his  financing,  but 
Sisler  refused. 

Attorney  John  McCrory  from 
Rochester,  N.Y.,  representing  the 
newspaper,  contended  there  was  no 
proof  of  damage  to  Sisler’s  reputation. 

During  pretrial  motions,  Sisler  was 
ruled  a  private  figure  by  the  trial  judge, 
despite  the  fact  that  he  was  the  founder 
and  former  chairman  of  the  bank  and  at 
an  earlier  period  in  his  life  was  active  in 
civic  activities.  He  had  previously  run 
for  public  office. 

Since  Sisler  was  deemed  a  private 
figure,  the  jury  had  to  find  only  that  the 
newspaper  “negligently  published 
false  and  defamatory  statements”  ab¬ 
out  him  and  not  that  it  was  done  with 
“malicious  intent.” 


First  woman  wins  sports  scholarship 


Tena  Zara  Bozicevic  has  become  the 
first  woman  to  be  awarded  the  annual 
Thoroughbred  Racing  Association- 
Grantland  Rice  Memorial  scholarship 
to  Vanderbilt  University  in  the  28-year 
history  of  the  grant. 

Bozicevic,  a  17-year-old  who  ranks 
fourth  in  her  class  at  Stranahan  High 
School,  was  selected  over  49  other  ap¬ 
plicants  nationwide  for  the  $31,500 
stipend.  The  TRA-Grantland  Rice 
scholarship,  named  after  the  sportswri- 
ter  who  was  a  Vanderbilt  alumnus,  is 
jointly  sponsored  by  the  TRA  and  Van¬ 
derbilt  to  encourage  and  aid  prospec¬ 
tive  young  sportswriters. 

Bozicevic  has  been  a  part-time  sport- 
swriter  for  the  Fort  Lauderdale  (Fla.) 
News/Sun  Sentinel  since  1981,  cover¬ 
ing  high  school  sports.  The  captain  of 
Stranahan’s  cross  country  and  tennis 
teams,  Bozicevic  also  has  been  editor 
of  the  school  paper  for  three  years. 

Bozicevic  was  a  solid  first  choice 
among  the  10  finalists  as  a  panel  of 
academicians,  TRA  executives,  and 
sportswriters  selected  the  scholarship 


Tena  Bozicevic 


winner.  She  plans  to  major  in  English  at 
Vanderbilt,  which  does  not  have  a  jour¬ 
nalism  major. 
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Researchers  concerned 
with  quality  of  polls 


A  Procter  &  Gamble  executive  said 
that  more  money  must  be  spent  on  pub¬ 
lic  opinion  polling  if  it  is  to  be  im¬ 
proved. 

“Good  research,  dependable  re¬ 
search,  actionable  research  is  expen¬ 
sive,”  said  John  D.  Henry,  manager  of 
P&G’s  market  research  department. 
“We  must  pay  the  price.  There’s  simp¬ 
ly  no  other  way  around  it.” 

Henry,  one  of  over  20  speakers  at  the 
First  Annual  Advertising  Research 
Foundation  (ARF)  Research  Quality 
Workshop  (May  23),  added,  “We  take 
the  easy,  economic  way  out.  We  ask 
closed-end  questions.  We  don’t  ask  fil¬ 
ter  questions.  We  don’t  try  to  retrieve 
non-response  or  terminations.  We  re¬ 
quest  simple  yes  or  no  type  responses. 
We  don’t  give  both  sides  of  the  issue. 
We  don’t  ask  probe  questions.  And 
what  we  end  up  with  is  something  that  I 
think  is  challengeable.” 

Some  pollsters,  said  Henry,  are 
doing  good  work.  But  he  added  that 
polling’s  importance  in  today’s  society 
requires  that  all  surveys  be  conducted 
better. 

"Public  opinion  polling  seems  to  be 
growing  in  its  utility  and  in  its  power,” 
the  executive  said.  “It  is  the  exception 
rather  than  the  rule  these  days  not  to 
see  the  results  of  a  poll  on  the  6:30 
national  tv  newscast  or  in  our  daily 
newspaper.” 

Another  workshop  speaker,  in  dis¬ 
cussing  print  audience  research,  also 
said  that  quality  must  be  paid  for. 

“On  the  user  side  we  have  been 
asking  the  services  to  provide  us  with 
information  on  more  and  more  media 
and  products,  but  we  don’t  want  to  pay 
much  for  it,”  said  Hugh  Zielske, 
national  director  of  media  research  for 
Foote,  Cone  &  Belding. 

Zielske,  who  mostly  discussed  maga¬ 
zine  research  but  also  touched  on 
newspaper  studies,  said  that  suppliers 
are  also  at  fault. 

“They  have  sometimes  given  us 
what  we  asked  for,  even  if  it  could  not 
be  done  validly,”  he  stated. 

The  ad  agency  executive,  who  did 
note  that  “we  have  better  magazine 
and  newspaper  data  now  than  we  had  in 
the  recent  past,”  mentioned  several 
specific  research  study  problems. 

He  said,  for  instance,  that  too  many 
questions  are  often  asked.  “I’m  afraid 
the  number  of  questions  usually  goes 
beyond  the  endurance  and  patience 
limits  of  the  average  person,”  said 
Zielske,  citing  one  service  that  leaves 
respondents  an  89-page  questionnaire. 

Many  questions,  said  Zielske,  are 


too  complicated  to  answer.  He  said 
other  queries  require  readers  to  recall 
publications  perused  many  weeks  be¬ 
fore,  which  can  result  in  memory  error. 

As  for  sample  design  and  execution, 
Zielske  said  they  “are  currently  in  good 
shape.  My  main  concern  in  this  area  is 
making  up  answers  for  the  people  who 
did  not  answer  the  question — or  may 
not  even  have  been  asked  the  question. 
The  euphemism  for  this  is  ‘ascrip¬ 
tion’.” 

And  when  it  comes  to  reporting  by 
researchers,  Zielske  said  there  are  such 
problems  as  not  providing  the  number 
of  people  who  did  not  answer  a  ques¬ 
tion. 

Another  problem — ‘‘political 
error” — was  cited  by  luncheon  speaker 
William  Rubens,  vicepresident,  re¬ 
search  for  NBC,  who  called  for  the 
ARF  to  adopt  guidelines  about  it. 

“I  used  to  think  about  quality  in  re¬ 
search  in  traditional  terms,”  he  said. 
“To  me,  quality  meant  good  sampling, 
unbiased  questionnaires,  objectivity, 
high  cooperation  rates,  good  design 
and  analysis.  But  that  isn’t  enough. 
There  is  another  source  of  error  that 
affects  research — a  form  of  non¬ 
research  error  I  call  political  error.  It 
stems  from  an  issue  we  don’t  talk  much 
about — the  politics  of  research;  the  in¬ 
fluence  of  institutions  on  research.” 

As  an  example,  Rubens  cited  the 
case  of  last  year’s  National  Institute  of 
Mental  Health  (NIMH)  report  on  the 
effect  of  television  violence  on  aggres¬ 
sive  behavior.  The  report  came  to  vir¬ 
tually  the  same  conclusion  as  the  1972 
Surgeon  General’s  study  it  was  de¬ 
signed  to  update — that  tv  violence  may 
in  fact  lead  to  real-life  violence  on  the 
part  of  some  children. 

After  the  NIMH  conclusions, 
Rubens  said  the  National  Institute  of 
Justice  (the  research  arm  of  the  Justice 
Department)  commissioned  the 
National  Academy  of  Sciences  (NAS) 
to  evaluate  the  NIMH  report  as  well  as 
an  NBC  study  on  the  matter  that 
“found  no  evidence  of  a  long-term  en¬ 
during  relation”  between  tv  violence 
and  aggressive  behavior. 

One  social  scientist  commissioned 
by  the  NAS,  said  Rubens,  questioned 
“virtually  all  of  the  research  conclu¬ 
sions  of  the  NIMH  report.” 

“What  went  wrong  with  the  NIMH 
report?”  asked  Rubens.  “The  NIMH 
put  together  an  ad  hoc  committee.  The 
selection  and  make-up  of  his  committee 
represents  a  clear  example  of  political 
error.  The  committee  consisted  of  six 
members  of  the  academic  community. 


four  of  whom  had  taken  prior  positions 
that  tv  program  viewing  affects  subse- 
quent  behavior  in  one  form  or 
another  ....  The  committee  was 
clearly  not  balanced.” 

Scripps  news  execs 
critical  of  j-schools 

A  majority  of  Scripps-Howard  news¬ 
paper  executives  believe  journalism 
schools  around  the  country  are  far  from 
the  goal  of  fulfilling  the  needs  of  today’s 
editors. 

According  to  the  Scripps-Howard 
monthly  bulletin,  more  than  half  the 
respondents  cited  poor  writing  skills  as 
the  major  weakness.  Many  others  ex¬ 
pressed  concern  that  journalism  school 
graduates  have  little  understanding  of 
the  overall  workings  of  a  newspaper, 
including  circulation,  advertising  and 
production. 

Other  weaknesses,  cited  in  order  of 
frequency,  were:  little  knowledge  of 
history,  government  and  economics; 
poor  interviewing  techniques;  lack  of 
motivation,  dedication,  imagination, 
precision  and  curiosity;  and  little 
knowledge  of  science,  technology, 
computers  and  current  events. 

Respondents  offered  suggestions  for 
additional  courses  which  would  de¬ 
velop  a  more  “professional  and  self- 
reliant  attitude”  among  journalism 
graduates.  Among  the  courses  sug¬ 
gested  were  economics,  political  scien¬ 
ce,  history,  law  of  journalism,  Amer¬ 
ican  constitutional  law,  ethics,  gram¬ 
mar,  accounting,  computer  science, 
graphics,  management  and  marketing. 

Respondents  were  less  specific  when 
asked  which  study  areas  journalism 
schools  should  de-emphasize.  Among 
the  areas  mentioned  were:  public  re¬ 
lations;  feature  writing;  computer/VDT 
use;  journalism  history;  and  “fluff” 
electives. 

A  majority  of  the  respondents  felt  the 
general  background  of  a  journalism 
school  graduate  was  too  theoretical  and 
idealistic  for  practical  application. 

“Response  was  overwhelming,” 
said  Jacques  Caldwell,  president  of  the 
Scripps-Howard  Foundation,  which 
conducted  the  survey.  The  survey  was 
made  following  the  foundation’s  $1.5 
million  contribution  in  June  1982  to  the 
E.W.  Scripps  School  of  Journalism  at 
Ohio  University  in  Athens. 

“We  received  comments  not  only 
from  the  editors,  but  from  some  of  their 
managers  as  well,”  Caldwell  said. 
Altogether,  47  persons  responded  to  a 
seven-part  questionnaire.  Results  were 
tabulated  by  Cortland  Anderson,  direc¬ 
tor  of  the  Scripps  School  of  Journalism. 

“The  survey  indicates  the  execu¬ 
tives  believe  that  journalism  schools 
around  the  country  are  far  from  the  goal 
of  fulfilling  the  needs  of  today’s  edi¬ 
tors,”  Anderson  said. 
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dean  of  Howard  University’s  School  of 
Communications. 

The  board  is  “something  to  attract 
readers.  We  really  made  use  of  their 
names,  ”  Lewis  said.  “We  had  to  over¬ 
come  the  reputation  for  sensationalism 
(of  the  black  press).” 

Lewis  said  the  board  “never  had  a 
meeting  and  has  no  input  or  control” 
and  added  the  Leader  is  now  consider¬ 
ing  removing  “that  list”  from  the  pap¬ 
er’s  masthead. 


The  Leader  is  attracting  an  upscale 
readership,  Lewis  said,  but  getting 
national  advertisers  to  respond  to  his 
paper  has  been  difficult. 

“Advertising  was  slow  until  the  last 
six  or  eight  weeks,”  he  said.  “A  lot  of 
people  took  a  wait  and  see  attitude.” 

Some  of  the  advertisers  who  have 
recently  come  into  the  paper  are  the  Big 
Three  automakers  and  IBM. 

Managing  editor  Davidson  remarked 
that  one  of  the  problems  facing  the 
Leader  in  attracting  advertising  is  that 
“there  are  very  few  black  companies 
who  are  able  to  or  need  to  advertise  on 
a  national  basis.” 

Alan  Kaplan,  business  manager  of 


the  Leader,  said  another  problem  is 
that  national  advertisers  only  devote  a 
miniscule  portion  of  their  budgets  “to 
minority  publications.” 

“We’re  taking  a  cut  of  one,  two  or 
three  percent  of  what’s  been  allo¬ 
cated,”  he  said. 

Kaplan  is  optimistic  that  the  Leader 
will  “break  some  of  those  barriers” 
facing  black  newspapers.  He  said  that 
the  types  of  ads  coming  in  have  gotten 
away  from  the  “stereotype”  of  black 
papers  getting  mostly  cigarette  and 
alcoholic  beverages  ads.  “Food,  auto¬ 
motive  and  insurance  ads  have  come 
in.  We’re  perceived  as  a  family  publica¬ 
tion.” 

Lewis  said  the  news  media  have  re¬ 
sponded  to  the  Leader’s  existence  and 
given  him  “a  lot  of  good  exposure.”  He 
said  he  has  appeared  on  “40  to  45  radio 
talk  shows”  to  discuss  his  publication, 
CBS’s  Sunday  Morning  and  ABC’s 
World  News  Tonight  gave  the  Leader 
coverage,  and  Time  and  Newsweek  are 
showing  interest”  in  a  story. 

USA  Today  recently  made  the  Lead¬ 
er  the  centerpeice  in  a  story  about  the 
changing  black  press  which  appeared 
on  the  front  of  its  Money  section. 

Lewis  downplays  the  competitive 
threat  the  Leader  poses  to  other  black 
newspapers  though  he  concedes  that 
some  local  publications  “have  express¬ 
ed  their  concern”  about  competition. 

He  said  that  the  main  reason  the  cir¬ 
culation  of  black  newspapers  “has 
dwindled  in  recent  years”  is  that  they 
failed  to  “keep  up  with  the  growth  of 
the  black  community.” 

Lewis  thinks  the  Leader  can  exert  a 
positive  influence  on  local  black  news¬ 
papers  and  said  he  already  detects  signs 
that  some  of  them  “are  less  prone  to 
sensationalism.” 

Les  Payne,  national  editor  of  News- 
day  and  president  of  the  National  Asso¬ 
ciation  of  Black  Journalists,  said  the 
Leader  represents  “the  beginning  of  a 
tide  we’ll  see  more  of.” 

Payne  believes  the  Leader  will 
“attract  quality  journalists”  to  the 
black  press  and  eventually  will  help 
“convince  white  owned  papers  to  in¬ 
crease  the  number  of  black  journalists 
they  employ  or  make  better  use  of  the 
ones  they  have.” 

James  Cassell,  editor-in-chief  of  the 
twice  weekly  Philadelpia  Tribune  with 
about  35,000  circulation  per  edition, 
agreed  with  Lewis’  assessment  that 
black  papers  have  not  kept  pace  with 
the  black  community  and  said  the  Tri¬ 
bune  “is  trying  to  correct  that.” 

However,  Cassell,  while  conceding 
the  need  to  broaden  the  99  year-old  Tri¬ 
bune’s  coverage,  particularly  in  the 
areas  of  national,  international  and  eco¬ 
nomic  news;  did  not  agree  that  it  was 

(Continued  on  page  22) 
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“Northeast  Woman  is  the  keystone  to  our  growing 
Sunday  package.  Our  readers  rave  about  it... Merchants 
heap  praise  on  the  results  they  get  week  after  week  from 
advertising  appearing  in  it.  In  northeast  Pennsylvania, 
Woman  is  a  real  success  story.” 

Sunday  Woman  can  be  your  success  story,  too!  Title 
it  what  you  want.  Publish  when  you  need  it.  Use  it  ROP. 
Turn  it  into  a  local  magazine  by  adding  your  own  stories. 
We  deliver  a  complete  editorial  package.  You  adapt  the 
material  to  work  in  your  market. 

Call  Director  of  Sales  and  Marketing  Lawrence  T. 
Olsen  or  your  regional  King  Features’  representative  toU 
free,  800-223-7383,  or  collect,  212-682-5^0.  They’ll  teU 
you  how  others  successfully  use  Sunday  Woman. 


It’s  easy  to  get  ahead  behind 


20 


Pictwe  the  Profits. 


You’re  looking  at  an  affordable,  computerized 
classified  advertising  system  that  can  help  you 
increase  your  ad  lineage...  from  day  one. 


APT-ONE  puts  total  control  of  the 
classified  ad  selling  process  where 
it  belongs — at  the  fingertips  of 
the  ad  takers. 

The  APT-ONE  multiple-segment 
screen  enables  the  ad  taker  to 
display  and  manipulate  concurrently 
all  of  the  information  he  or  she  needs 
to  sell,  set,  quote,  and  bill  the  ad. 

And  the  APT-ONE  Classified  Ad¬ 
vertising  Sales  Help  (CASH)  Pro¬ 
gram  puts  highly  customized  selling 
prompts  on  any  subject  right  before 
the  ad  taker’s  eyes.  Better  prompts 
mean  longer  ads;  higher  classified 
ad  lineage  means  higher  profits. 


No  other  system  offers  nearly  as 
many  profit-generating  features  for 
the  price  of  an  APT-ONE,  a  price  any 
modest-size  newspaper  can  afford. 

Expand  it 

You  can  expand  the  duties  of  the 
APT-ONE  into  the  areas  of  editorial, 
composing,  and  business  office  as 
desired.  Or,  it  will  interface  easily 
with  other  computers  already 
handling  those  tasks. 

But  for  now,  just  concentrate  on 
this:  the  APT-ONE  has  consistently 
increased  ad  lineage. . .up  to  1 5%  in 
one  year.  Picture  what  that  means  to 
your  bottom  line. 


For  more  information,  contact 
Applied  Printing  Technologies,  Inc., 
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Corporation,  2595  Metropolitan 
Drive,  Trevose,  PA  1 9047.  Or  call 
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overly  prone  to  sensationalism. 

“We’re  not  any  more  sensational 
than  the  Philadelphia  Daily  News,"  he 
said. 

Cassell  said  the  Tribune  has  posi¬ 
tioned  itself  for  expansion  with  its  re¬ 
cent  purchase  of  “our  own”  web  offset 
press  and  planned  installation  of  “a 
whole  computer  system.” 

Cassell  said  the  advertising  picture 
for  the  Tribune  has  improved  with  the 
recent  addition  of  Strawbridge  & 
Clothier  on  a  regular  basis.  He  said 
Sears  was  another  regular  advertiser 
but  remarked  that  getting  department 
store  ads  has  been  a  problem  for  the 
Tribune. 

“Retail  stores  tend  not  to  advertise 
in  black  newspapers,”  Cassell  said. 
“We  have  argued  the  point  in  editorials 
that  these  stores  have  sought  to  ex¬ 
clude  black  businesses  from  the  main¬ 
stream.” 

Doing  without  department  store  ads 
“is  a  problem  we’ve  learned  to  live 
with,”  said  John  Murphy,  president  of 
the  Baltimore-based  Afro-American 
Newspapers  which  have  been  pub¬ 
lishing  since  1892.  “I  think  from  a  busi¬ 
ness  point  of  view  they  feel  they  get  full 
coverage  from  the  daily  papers.” 

Murphy  noted  that  national  advertis¬ 
ing  in  the  Afro-American  papers  is  up, 
while  local  linage  is  down.  He  said  part 
of  the  drop  was  due  to  the  fact  that 
Pantry  Pride  closed  its  stores  in  Balti¬ 
more  and  Washington  and  Two  Guys 
went  out  of  business. 

The  Afro-American  Newspapers, 


with  about  80,000  total  circulation, 
publish  editions  in  Baltimore, 
Washington,  Richmond  (the  three 
cities  account  for  80%  of  circulaton) 
and  Philadelphia  and  New  Jersey.  The 
national  edition  covers  New  England 
and  North  and  South  Carolina. 

Murphy  stated  the  black  press  in 
general  is  having  “no  more  trouble  than 
the  white  press  is  having.  1  don’t  re¬ 
member  any  black  papers  going  out  of 
business.” 

Murphy  remarked  that  the  Afro- 
American  Newspapers  “don't  sensa¬ 
tionalize”  and  have  a  policy  not  to  put 
crime  stories  on  the  front  page.  “1  per¬ 
sonally  think  that  has  hampered  our 
growth,”  he  added.  “1  think  people 
want  sensationalism — who  got  killed  in 
the  neighborhood.” 

He  said  the  Afro-American’s  edito¬ 
rial  focus  is  politics  and  “more  the  bet¬ 
ter  things  of  life,  quality  of  life”  type  of 
stories. 

Dave  Young,  advertising  manager  of 
Chicago  Daily  Defender,  said  the 
newspaper  with  35,(X)0  daily  circula¬ 
tion  is  “making  some  inroads”  in  gain¬ 
ing  department  and  retail  store  adver¬ 
tising,  but  still  must  overcome  the 
perception  of  blacks  being  “on  the  bot¬ 
tom  of  the  economic  pile.  They  (retail¬ 
ers)  feel  the  potential  is  not  there.” 

Young  added,  “We  live  in  an  entirely 
separate  world  because  of  the  racial  cli¬ 
mate.  A  lot  of  whites  are  just  not  aware 
that  blacks  exist,  and  these  are  the 
same  people  who  are  advertising  mana¬ 
gers.” 

Young  said  most  the  advances  the 
black  press  is  making  have  come 
“through  the  corporate  structure.”  He 
explained  that  corporate  executives 
tend  to  have  more  contact  with  black 


leaders  through  political  and  social 
functions  as  well  as  business  dealings 
and  therefore  “are  much  more  in  touch 
with  what’s  going  on.” 

To  change  retailers’  perceptions. 
Young  said  the  Daily  Defender  has  fol¬ 
lowed  a  course  taken  by  other  dailies  to 
target  its  market  towards  the  middle 
and  upper-middle  class. 

“We  had  to  decide  what  market  we 
were  going  after,  rather  than  just  the 
total  black  market,”  he  said. 

Young  said  the  Defender’s  market¬ 
ing  strategy  is  also  being  followed  by 
other  newspapers  owned  by  the  Seng- 
stacke  family  including  Michigan 
Chronicle  in  Detroit,  Pittsburgh 
Courier,  Memphis  Tri-State  Defender, 
and  Florida  Courier  in  Miami. 

Young  said  with  the  new  marketing 
approach  have  come  “product  im¬ 
provements”  in  the  Sengstacke  news¬ 
papers  including  the  use  or  more  color, 
redesigned  pages,  and  less  sensational¬ 
ism  in  news  coverage. 

Ruth  Washington,  publisher  of  the 
30,000  weekly  Los  Angeles  Sentinel, 
said  she  put  out  a  168-page  paper  with 
full  color  to  celebrate  “our  50th 
anniversary.” 

Washington  said  the  Sentinel  has 
“some”  retail  advertisers  such  as  May 
Co.  and  Broadway  and  was  optimistic 
that  others  in  her  market  “will  come 
in.” 

She  said  cuts  in  advertising  budgets 
were  the  main  reasons  the  retailers 
have  not  advertised  in  the  Sentinel,  but 
agreed  with  the  other  papers  race  was 
also  factor  in  the  lack  of  retail  ads. 

“We  do  pretty  good  (getting  ads)  in 
our  community,”  she  added. 

Perhaps  the  largest  question  mark 
currently  facing  the  black  press  is  the 
future  of  the  New  York  Amsterdam 
News. 

Guild  employees  of  the  weekly  have 
been  on  strike  over  wages  since  Febru¬ 
ary  1.  The  paper  has  continued  pub¬ 
lishing  but  circulation  has  fallen  from 
42,000  to  around  30,000.  The  Amster¬ 
dam  News  a  decade  ago  had  circulation 
over  70,0{X). 

The  strikers  recently  offered  to 
purchase  the  paper  through  an  em¬ 
ployee  stock  ownership  trust,  but  John 
S.  Procope  and  Wilbert  Tatum,  major¬ 
ity  owners  of  the  weekly,  said  they 
were  not  interested  in  the  accepting  the 
offer. 

Don  Roberts,  general  manager  of 
Amalgamated  Publishers  Inc.,  a 
national  sales  representative  for  black 
papers,  said  national  linage  for  his 
members  was  up  30%  so  far  this  year 
but  noted  the  increase  was  caused  “by 
an  influx  of  cigarette  ads.” 

“The  picure  is  good  when  you  look  at 
cigarette  ads,”  Roberts  said,  “but 
when  you  get  out  of  cigarettes,  the  pic¬ 
ture  is  not  so  good.” 
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Why  wait  until  your  pagination  plans  are  complete? 

Reduce  Costs  Today 
With  ADMAN” 


With  ADMAN  your  ad  manage¬ 
ment  system  of  today  will  support 
pagination  tomorrow. 

Newspapers  large  and  small  are 
recognizing  that  computerized  ad 
management  is  not  only  necessary 
to  support  pagination,  it  also 
reduces  costs  dramatically  over 
conventional  ad  management 
procedures. 

Ad  management  is  a  multi- 
departmental  problem  and  cannot 
be  resolved  singularly  as  a  pagina¬ 
tion,  advertising  or  business 
problem. 


ADMAN  supports  the  total  process  of  ad  management  from  order  entry  through  final  insertion 
and  billirtg. 


Let  RTA  explain  how  ADMAN 
addresses  the  multi-departmental 
scope  of  ad  management  without 
altering  your  current  plans  for  data 
processing,  text  processing,  or 
pagination. 

You  can  have  ADMAN  installed 
and  operational  within  90  days. 
Managers  in  your  different  depart¬ 
ments  will  quickly  depend  on 
ADMAN  for  daily  and  routine 
logistics  support  to  smooth  work 
flow.  You  will  soon  discover  that 


dispatch  is  operating  more  effi¬ 
ciently,  ad  salesmen  have  more 
time  for  sales,  production  super¬ 
visors  schedule  more  effectively, 
ads  are  never  misplaced,  panic 


production  situations  are  avoided. 

The  most  remarkable  feature  of 
ADMAN  is  its  integrated  ad  track¬ 
ing  ability  using  proximity  tracking 
techniques.  This  unique  feature  re¬ 
quires  no  training.  Your  produc¬ 
tion  personnel  will  be  instantly 
excellent  tracking  tool  proficient.  No  keys  to  press,  no 

It  most  departments  in 

the  newspaper  have  video  Screen  to  interpret,  and  no 

nefitted  from  its  exten-  ,  .  , 

management  reporting  WanclS  tO  misreacl. 
capability.  ' 

Plan  to  see  the  most  advanced 
and  only  integrated  ad  manage¬ 
ment  system  available  today,  at 
<  ANPA,  Booth  944  in  Las  Vegas. 

’  ^  For  additional  information,  call  or 

gm  write  REALTIME  ASSOCIATES, 
Inc.,  P.O.  Box  2433, 

Satellite  Beach,  Florida  32937, 
(305)  777-1790 


—  Vem  Bean. 
Production  Director, 
TODAY  (Cocoa,  FL). 
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In  her  court  papers,  she  said  The 
Star's  primary  concern  and  focus  “is 
that  of  sensationalism,  of  satisfying  the 
public's  desire  for  scandalous  stories 
about  famous  personalities  and  for 
bizarre  and  shocking  occurrences  or 
events,  real  or  ficticious.” 

Cher's  court  papers  said  she  would 
never  have  agreed  to  the  interview  with 
Robbins  if  the  article  was  to  appear  in  a 


publication  other  than  Us  magazine. 

Cher  also  contended  that  by  pub¬ 
lishing  excerpts  of  the  interview. 
Forum,  Penthouse  and  The  Star 
violated  her  original  oral  agreement 
with  Us  magazine. 

She  further  contended  that  pub¬ 
lishing  articles  of  the  interview  and  us¬ 
ing  the  article  to  promote  the  sale  of  the 
periodicals  “were  done  for  the  sole 
purpose  of  commercially  exploiting” 
Cher's  “right  of  publicity.” 

She  said  the  Star  had  offered  her 
$100,000  previously  for  an  exclusive  in¬ 
terview,  which  she  had  turned  down. 
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•  Recognizing  excellence  in  reporting  news  of  developments  in 
research  and  therapy  in  cardiovascular  disease. 

•  This  year's  entries  should  focus  primarily  on  the  treatment 
of  angina. 

•  $  1500  award  for  best  newspaper,  wire  service  or  news 
feature  article. 

•  $1500  award  for  best  magazine  article. 

Eligible  articles  pubh'shedJuly  1,  1982-June  30.  1983. 

Deadline  for  submission  of  entries— July  15.  1983. 

For  guidelines  and  application. 

write:  Journalism  Awards  in  Cardiology 
American  Medical  Writers  Assoc. 

5272  River  Road.  Suite  410 
Bethesda.  MD  20816 
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The  Star,  in  its  papers,  stated  that  on 
six  previous  ocassions  it  had  purchased 
interviews  about  Cher  from  freelance 
writers,  each  was  published  without 
her  consent,  each  carried  headlines 
worded  in  the  first  person  and  claimed 
to  be  an  “exclusive.”  Cher  allegedly 
did  not  complain  about  any  of  those. 

The  Star  claimed  in  the  most  recent 
case  that  it  believed  that  the  interview 
by  Robbins  was  conducted  for  his  radio 
show  and  that  he  was  free  to  dispose  of 
it  as  he  wished. 

The  Star  also  contended  that  Cher 
admitted  she  incurred  no  damages  from 
publication  of  the  articles  in  The  Star. 
The  Star  also  stated  that  Cher  con¬ 
ceded  “every  fact  in  the  Star's  arti¬ 
cles”  was  accurate. 

“Cher's  only  complaint  concerned 
the  headlines  of  the  March  17  issue, 
particularly  the  phrase  ‘Exclusive 
Series,'  arguing  that  such  a  description 
falsely  implied  that  she  gave  an  exclu¬ 
sive  interview  directly  to  The  Star,” 
court  papers  stated. 

“What  is  at  issue  here,”  The  Star's 
court  papers  stated,  “is  an  emotional 
celebrity's  blatant  attempt  to  muzzle 
the  press  by  limiting  the  publications 
which  can  write  about  her  career  to 
those  which  she  favors.” 

In  its  appeal  to  the  U.S.  District 
Court,  The  Star  cited  what  it  called  an 
“outward  hostility  toward  the  defen¬ 
dant  publications  and  their  counsel”  by 
trial  Judge  Manuel  Real. 

Judge  Real  awarded  Cher  $69,1 17  in 
general  damages  based  on  what  the 
court  projected  would  be  the  cost  of  a 
“corrective  advertising”  campaign: 
$100,000  in  special  damages  based  on 
prior  negotiations  between  News 
Group  and  Cher  about  the  possible  use 
of  her  services  in  commercial  advertis¬ 
ing  for  the  Star;  and  exemplary  dam¬ 
ages  of  $2(M),000  for  “conscious  disre¬ 
gard”  of  Cher's  rights. 

News  Group  (The  Star)  appealed  the 
decision  on  January  28,  1982  and  the 
appeals'  court  ruling  came  down  in 
November  of  1982.  News  Group 
sought  and  obtained  from  the  appellate 
court  a  reversal  of  the  lower  court  deci¬ 
sion.  Cher  petitioned  the  appellate 
court  for  a  rehearing  and  this  was  de¬ 
nied  in  January  of  1983. 

Cher's  petition  to  the  U.S.  Supreme 
Court,  filed  in  April,  seeks  to  have  the 
appeals  court  ruling  in  favor  of  the  Star 
reversed  and  the  California  District 
Court  ruling  in  her  favor  reinstated. 

The  libel  finding  against  Forum  was 
upheld  by  the  appeals  court  because  it 
found  that  the  publication  had  run  ads 
containing  Cher's  name  and  likeness 
promoting  the  article.  The  court  found 
that  “California  law  permits  recovery 
for  unauthorized  use  of  one's  likeness 
or  name  for  commercial  purposes.” 
The  law,  the  court  said,  contains  “an 
express  exception  for  news  accounts.” 
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Larry  Strutton  was  appointed 
executive  vicepresident  of  the  Detroit 
Free  Press  with  responsibility  for 
advertising,  research  and  promotion. 
The  position  is  newly  created. 

Strutton  has  been  vicepresident/op¬ 
erations  since  joining  the  newspaper  in 
January  of  1981.  He  will  continue  to 
oversee  production. 

He  moved  to  the  Free  Press  from  the 
Rocky  Mountain  News,  Denver,  where 
for  the  last  nine  years  he  was  produc¬ 
tion  director. 

*  *  * 

Bill  G.  Daniel,  publisher  of  the 
Napa  (Calif.)  Re}>ister  and  coordinator 
of  Scripps  League  Newspapers's 
northern  California  operations  since 
1975,  has  been  appointed  vicepresi¬ 
dent,  regional  operations.  He  will  re¬ 
tain  the  title  of  publisher  of  the  Reg¬ 
ister. 

Greg  Stevens,  current  publisher  of 
the  weekly  Rohnert  Park-Cotati 
(Calif.)  Clarion,  was  named  to  the  new¬ 
ly  created  position  of  assistant  pub¬ 
lisher  of  the  Register.  Both  promotions 
were  announced  by  Barry  H.  Scripps, 


executive  vicepresident  of  Scripps 
League  Newspapers,  Inc. 

In  addition  to  Daniel’s  responsibili¬ 
ties  over  Scripps  League’s  northern 
California  newspapers,  he  will  also 
oversee  its  northwestern  newspapers 
in  Oregon  and  Washington  and  super¬ 
vise  the  national  advertising  sales 
office  and  National  Advertising  Ser¬ 
vice  Company. 

*  ♦  * 

Gerald  T.  Tache,  vicepresident  of 
Ottaway  Newspapers,  Inc.,  was 
elected  a  director  of  Ottaway,  a  sub¬ 
sidiary  of  Dow  Jones  &  Co.,  Inc.  He 
replaces  Stephen  W.  Ryder  and  will 
serve  one  year  in  the  director  position, 
which  is  filled  annually  by  a  senior  Ott¬ 
away  executive. 

*  )|c 

Roland  Kidwell  Jr.  became  city 
editor  of  the  Roanoke  Times  &  World- 
News  in  mid-May.  On  the  staff  since 
1978  as  a  reporter,  he  succeeds  L. 
Richmond  Martin,  who  was  prom¬ 
oted  to  assistant  managing  editor  for 
content  earlier  this  year. 


NEWSPEOPLE 


Gene  Williams  was  named  to  the 
newly  created  post  of  vicepresident  for 
marketing  and  sales  at  Knight  Pub¬ 
lishing  Company,  Charlotte,  N.C. 

In  other  executive  promotions, 
Gary  Ahlstrom  becomes  advertising 
director  for  the  Charlotte  Observer  and 
Charlotte  News,  moving  up  from  assis¬ 
tant  advertising  director.  Also,  John 
Koslick  advanced  from  research  man- 
ager  to  KPC  marketing  research 
director. 

Williams,  a  vicepresident  of  Knight, 
continues  in  that  role  in  addition  to  his 
new  post.  He  has  been  vicepresident 
and  advertising  director  the  past  seven 
years.  He  will  be  responsible  for  the 
overall  marketing  and  planning 
strategy  and  the  research,  advertising 
and  promotion  divisions. 

♦  ♦  * 

Michael  Theiler  was  appointed 
newspicture  editor  for  United  Press  In¬ 
ternational  in  Peking.  He  has  been  UPI 
picture  editor  for  Israel  since  1979. 

The  picture  bureau  is  in  addition  to 
the  UPI  news  bureau  established  in 
Peking  in  1979. 

Theiler  started  with  UPI  while 
attending  the  University  of  Nebraska. 
He  went  to  Brussels  in  1978  as  a  picture 
editor  on  UPI’s  European  desk  and  be¬ 
came  editor  for  Israel  the  following 
year. 

*  •  ♦  * 

Dee  W.  Bryant  was  appointed  edi¬ 
tor  of  the  Clarksville  (Tenn.)  Leaf- 
Chronicle  moving  from  editor  of  the 
weekly  Gallatin  (Tenn.)  News- 
Examiner. 

*  *  * 

John  T.  Williams,  publisher  of  the 
Bryan-Collef>e  Station  (Tex.)  Eagle, 
has  assumed  additional  responsibility 
as  president  of  the  new  Northeast 
Texas  Region,  part  of  the  Harte-Hanks 
American  Group.  Williams  has  also 
been  named  a  vicepresident  of  the 
group. 

Stephen  W.  Sullivan,  executive 
vicepresident  and  general  manager  of 
the  Corpus  Christi  Caller-Times , 
assumed  added  responsibility  as  presi¬ 
dent  of  the  new  South  Texas  Region, 
part  of  the  Harte-Hanks  Metro  Group. 
Sullivan  has  also  been  named  a 
vicepresident  of  the  group. 

*  *  * 

Ted  Goldstein,  former  press 
secretary  to  Mayor  Ed  Koch  of  New 
York  City  and  legal  reporter  for  the 
New  York  Times,  will  serve  as  the  Gan¬ 
nett  Distinguished  Visiting  Professor  in 
Journalism  for  1983-84  at  the  Universi¬ 
ty  of  Florida’s  College  of  Journalism. 
(Joldstein  will  teach  courses  in  prob¬ 
lems  and  ethics,  press  law,  advanced 
reporting  and  public  opinion. 
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IN  THE  NEWS 


tdited  by  LENORA  WILLIAMSON 


Sue  F.  Smith  has  been  named  assis¬ 
tant  managing  editor/features  for  the 
Denver  Post.  She  most  recently  was 
features  editor  of  the  Dallas  Times 
Herald. 

Smith  worked  briefly  for  the  Corpus 
Christi  Caller-Times  before  joining  the 
Chicago  Tribune,  where  she  became 
assistant  editor  of  the  Tempo  section. 
In  Denver,  she  replaces  Joan  White, 
who  was  named  community  relations 
editor  in  January. 

Also,  Randy  Miller  was  named 
editorial  art  director,  from  advertising 
art  director  for  the  newspaper.  Before 
joining  the  Post  last  year,  he  was 
graphics  director  for  the  St.  Louis  Post- 
Dispatch  and  earlier,  art  director  of  the 
Kansas  City  Star  and  Times. 

♦  *  ♦ 

Michael  Nash,  Associated  Press 
photographer/newsman,  has  been 
appointed  assistant  chief  of  bureau  in 
Paris.  Nash,  who  joined  AP  at  London 
in  1942,  has  worked  in  Paris  for  31 
years. 

♦  ♦  * 

Robert  J.  Sheinfeld  was 
appointed  classified  advertising  direc¬ 
tor  of  the  Boston  Herald.  Sheinfeld, 
with  the  Herald  for  36  years,  has  held 
various  advertising  management  posi¬ 
tions  since  1971. 

*  +  + 

David  Worrall  was  named  pub¬ 
lisher  of  Worrall  Publications,  Maple¬ 
wood,  N.J.,  and  Marc  Greenspan, 
circulation  director.  Worrall  has  served 
as  advertising  director  and  general 
manager  of  the  weeklies  covering  nine 
communities  in  Essex  County,  N.J.  He 
succeeds  his  father,  Walter  Wor¬ 
rall,  publisher  of  the  Suburban  Pub¬ 
lishing  group. 

Greenspan  was  home  delivery  and 
service  manager  of  the  Shrewsbury 
(N.J.)  Daily  Record. 

*  +  + 

Don  Miller,  production  director  of 
the  News-Press  Publishing  Co.,  Fort 
Myers,  Fla.  was  named  vicepresident 
of  operations. 

Miller  will  be  in  charge  of  daily  op¬ 
eration  of  the  News-Press,  Bonita 
Springs  Extra,  and  the  printing  of  USA 
Today  for  distribution  in  South  Florida. 

The  appointment  was  announced  by 
News-Press  president  and  publisher 
Paul  B.  Flynn,  who  was  named  ex¬ 
ecutive  vicepresident  of  Gannett’s 
USA  Today  and  will  spend  some  of  his 
work  week  at  the  national  newspaper’s 
quarters  in  Rosslyn,  Va. 

Jean  Workman,  assistant  produc¬ 
tion  director,  was  promoted  to  produc¬ 
tion  manager. 
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PROMOTED  TO  VICEPRESIDENTS  at  the  Miami  Herald  Publishing  Com¬ 
pany,  are; 

John  P.  Kosanke,  former  director  of  advertising  division,  to  vicepresident/ 
marketing.  He  will  now  oversee  advertising  sales  and  marketing  for  MHPC 
and  also  be  in  charge  of  the  Miami  News  circulation  and  MHPC  community 
relations.  Before  joining  the  company  in  1976,  he  was  executive  vicepresident 
and  director  of  sales  for  Knight-Ridder  Newspaper  Sales  in  New  York. 

Ralph  H.  Gibson,  to  vicepresident/circulation.  He  has  been  circulation 
director  of  the  Miami  Herald  since  1 980  and  served  as  Miami  News  circula¬ 
tion  director  for  two  years  prior  to  that.  Before  joining  the  company,  Gibson 
was  operations  manager  for  a  Savannah  brokerage  house. 

Boykin  C.  Wright,  director  of  operations  at  MHPC  since  1979,  to 
vicepresident/operations.  He  joined  the  company  in  1974  as  a  participant  in 
the  production  management  training  program  and  the  next  year  was  prom¬ 
oted  to  printing  and  packaging  manager. 


Kosanke 


Gibson 


Patricia  C.  Dent  has  been 
appointed  an  advertising  sales  repre¬ 
sentative  in  the  midwest  office  of  Para¬ 
de  magazine.  She  was  midwest  mana¬ 
ger  for  Credits  magazine  in  Chicago. 

^  * 

Arnold  J.  Wasserman  was 
appointed  general  manager  of  Eastern 
News  Distributors,  succeeding  Gabe 
Lewander,  who  became  special  assis¬ 
tant  to  Frank  Herrera,  vicepresi¬ 
dent  and  director  of  distributions  for 
Hearst  Magazines.  Wasserman  has 
been  publisher  of  House  Beautiful  Spe¬ 
cial  Publications  for  14  years. 

*  *  * 

Wayne  D.  Wallace,  controller  of 
Central  Newspapers  Inc.,  publishers  of 
the  Indianapolis  Star  and  Indianapolis 
News,  has  been  elected  assistant 
treasurer. 

’k  * 

Charles  W.  Walk,  editor  of  the 
Bismarck  (N.D.)  Tribune  for  the  past 
three  years,  has  been  promoted  to 
general  manager. 
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Len  Lazarick,  political  editor  for 
Patuxent  Publishing  Corp.,  Columbia, 
Md.,  has  been  named  Suburban  Jour¬ 
nalist  of  the  Year  by  Suburban  News¬ 
papers  of  America. 

Lazarick  was  recognized  for  his 
coverage  of  state  government,  political 
commentaries  and  feature  stories  for 
Patuxent’s  Columbia  Flier  and  Howard 
County  Times  in  suburban  Baltimore. 
*  *  * 

Gene  C.  Prall  was  named  New 
York  sales  manager  for  Cresmer, 
Woodward,  O’ Mara  &  Ormsbee,  Inc., 
newspaper  advertising  representative 
firm.  He  has  been  with  the  company 
since  1977. 

(Continued  on  page  30) 
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McEachran  named  Pittsburgh  Press  editor 


From  left — 

John 

Troon 

Angus 

McEochron 


John  Troan,  editor  of  the  Pittsburgh 
Press,  is  retiring  September  1  and  will 
be  succeeded  by  Angus  McEachran, 
executive  editor. 

Troan,  who  will  be  65  in  August,  is 
retiring  in  line  with  the  general  policy 
governing  Scripps-Howard  executives. 
Editor  since  1967,  he  helped  fashion  the 
policy  in  the  60s  while  assigned  to  the 
Scripps-Howard  news  bureau  in 
Washington  as  a  medical  and  science 
writer. 

McEachran,  43,  has  been  serving  as 
executive  editor  of  the  Press  since  last 
September.  For  four  previous  years,  he 
was  editor  of  the  Birmingham  Post- 
Herald,  another  Scripps-Howard 
newspaper. 

Gordon  Hanna,  general  editorial 
manager  of  Scripps-Howard  Newspap¬ 
ers,  announced  the  Pittsburgh  change 
May  30. 

McEachran  went  into  the  newspaper 
business  roundabout.  After  two  years 
working  for  the  FBI  in  Washington  and 
attending  George  Washington  Uni¬ 
versity,  he  joined  Scripps-Howard  in 
1960  as  an  ad-Iayout  man  at  the  Mem¬ 
phis  Commercial  Appeal,  but  his  aim 
was  reporting.  He  became  a  copy  clerk 
in  the  editorial  department  while 
attending  Memphis  State  University 
and  after  an  internship  was  a  fulltime 
reporter. 

In  1966,  McEachran  was  promoted 
to  assistant  city  editor  and  in  1970  rose 
to  assistant  managing  editor,  in  which 
role  he  doubled  in  foreign  correspond¬ 
ence,  reporting  on  Northern  Ireland 
and  the  Mid-east.  In  1977,  he  was 
named  executive  editor  of  the  Birming¬ 
ham  newspaper  and  the  next  year  was 
promoted  to  editor. 

Troan  will  wind  up  a  48-year  career 
which  began  as  a  summer  job  on  the 
Scranton  Tribune  following  high 
school.  He  worked  summers  on  the  Tri¬ 
bune  while  attending  Pennsylvania 
State  University.  In  1939,  two  weeks 
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after  earning  a  journalism  degree  from 
Penn  State,  where  he  was  editor  of  the 
student  paper,  he  became  a  Pittsburgh 
Press  reporter.  Except  for  World  War 
II  Navy  service,  Troan  has  been  with 
Scripps-Howard  ever  since. 

He  served  as  Press  science  editor 
from  1947  to  1958,  covering  step-by- 
step  development  of  the  polio  vaccine 
by  Dr.  Jonas  E.  Salk  at  the  University 
of  Pittsburgh.  From  1958  to  1966Troan 
was  in  Washington  as  medical  and  sci¬ 
ence  writer  for  all  Scripps-Howard 
newspapers.  His  biggest  scoop  in¬ 
volved  the  historic  Surgeon  General’s 
report  on  the  hazards  of  smoking  fer¬ 
reted  out  72  hours  before  the  scheduled 
release.  Troan  also  wrote  a  mini-book 
on  medicare  and  social  security  timed 
to  enactment  of  the  medicare  law.  It 
sold  one  million  copies. 

Troan  returned  to  Pittsburgh  as 
associate  editor  in  1966  and  became 
editor  in  September  of  1967  when 
W.W.  Forster  retired. 

Newspeopie 

(Continued  from  page  29} 

John  Huffman,  an  associate  pro¬ 
fessor  of  journalism  at  Bowling  Green 
(Ohio)  State  University,  was  named  to 
a  five-year  term  as  director  of  the 
School  of  Journalism,  effective  July  1. 
Dr.  Huffman  succeeds  Harold 
Fisher,  who  is  on  leave  establishing  a 
broadcasting  network  in  the  African 
nation  of  Liberia.  In  Dr.  Fisher’s  abs¬ 
ence,  Huffman  has  served  as  acting 
director. 

♦  *  * 

Rob  Schorman  has  been  named 
managing  editor  of  the  Owensboro 
(Ky.)  Messenger-Inquirer.  He  had 
been  news  editor  since  April  of  last 
year.  Paula  Anderson  succeeds 
Schorman  as  news  editor.  She  was 
Sunday  editor. 


Promotions  in  the  New  York  Times 
circulation  department  in  connection 
with  a  general  reorganization  into  four 
functional  areas — market  planning, 
sales  and  operations,  support  and  ful¬ 
fillment,  and  financial — were 
announced  as  follows  by  Russell  T. 
Lewis,  vicepresident  for  circulation; 

Directing  sales  and  operations  will  be 
Joseph  R.  Mullen,  most  recently 
home  delivery  director. 

Stephen  A.O.  Golden  was  named 
director  of  support  and  fulfillment.  He 
has  held  various  posts,  including  pur¬ 
chasing  manager  and  assistant  produc¬ 
tion  manager  for  pre-press  operations. 

William  Pollak,  most  recently 
marketing  planning  manager  in  the 
advertising  department,  was  named 
market  planning  director. 

Richard  Quinn  was  named  finan¬ 
cial  director  of  the  circulation  depart¬ 
ment.  He  most  recently  was  assistant 
to  the  vicepresident  for  circulation. 

*  ♦  ♦ 

William  R.  Bracken  was  named 
business  manager  of  Tampa  Bay  Business 
Weekly.  He  was  business  manager  of  the 
Keokuk  (Iowa)  Daily  Gate  City,  a  paper 
owned  until  recently  by  Richard  N. 
Hoerner  Jr.,  president  and  owner  of 
Tampa  Bay  Business. 

Floyd  Egner  was  promoted  to 
associate  editor  of  the  v.  eekly. 


Deaths 


Cyrus  C.  Hungerford,94,  whose 
editorial  cartoons  helped  change  edito¬ 
rial  cartooning  in  the  first  half  of  this* 
century  and  brightened  Pittsburgh 
newspapers  for  more  than  70  years, 
died  May  25  at  a  nursing  home,  just  four 
days  after  the  death  of  his  wife, 
Dorothy,  79. 

Hungerford  was  with  the  Post- 
Gazette  from  its  inception  in  1927  until 
1977,  when  he  retired.  He  had  moved  to 
the  Pittsburgh  Sun  in  1912  from  the 
Wheeling  (W.Va.)  Register,  where  he 
began  editorial  cartooning  as  a  youngs¬ 
ter  working  with  chalk-plate  engrav¬ 
ings. 

+  +  * 

Aaron  Gold,  45,  who  covered  Chi¬ 
cago’s  entertainment  world  and  the 
world-wide  celebrity  scene  for  the  Chi¬ 
cago  Tribune  during  the  past  decade, 
died  May  23  of  complications  caused 
by  leukemia. 

ik  %  :4c 

Clarence  B.  Hanson  Jr.,  74, 
chairman  of  the  board  of  the  Birming¬ 
ham  (Ala.)  News  Co.,  died  May  14.  He 
had  been  with  the  company  53  years 
and  served  as  president  and  publisher 
of  the  paper  35  years  before  taking  over 
as  chairman  in  1980.  Hanson  worked  at 
the  News  as  a  teenager  when  his  uncle, 
Victor  Hanson,  was  owner  and  pub¬ 
lisher. 
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Personal  papers 

Paul  Miller,  now  chairman  emeritus 
of  the  Gannett  Co.  Inc.,  has  donated  his 
personal  papers  to  his  alma  mater, 
Oklahoma  State  University  at  Still¬ 
water. 

Miller  went  to  the  university  to  turn 
over  the  papers  to  Dr.  Rcscoe  Rouse, 
director  of  the  OSU  library  where  the 
collection  will  be  housed. 

He  also  set  up  an  endowment  which 
will  pay  for  the  organization,  care,  pre¬ 
servation  and  use  of  the  collection. 

The  papers  and  endowment  repre¬ 
sent  Miller’s  third  major  gift  to  the  uni¬ 
versity.  He  established  the  Paul  Miller 
Journalism  Scholarship  and  made 
possible  construction  of  the  Paul  Miller 
Journalism  and  Broadcasting  Building 
which  was  completed  in  1975. 

Started  at  13 

Gordon  Sabine,  who  started  news¬ 
paper  reporting  at  the  Lynchburg  (Va.) 
News  when  he  was  only  13  and  grew  up 
to  teach  journalism  at  half  a  dozen  ma¬ 
jor  state  universities,  is  retiring  from 
teaching  this  month. 

Sabine  later  in  his  career  reported 


and  edited  for  the  Wisconsin  State 
Journal  in  Madison,  the  Milwaukee 
Journal,  Chicago  Sun,  United  Press 
and  briefly  for  the  Roanoke  (Va.) 
World-News  and  the  Richlands  (Va.) 
News-Press. 

He  was  dean  of  journalism  at  the 
University  of  Oregon,  then  went  to 
Michigan  State  University  to  start  the 
country’s  first  college  of  communica¬ 
tion  arts,  which  combined  or  estab¬ 
lished  academic  programs  in  journal¬ 
ism,  advertising,  broadcasting,  speech, 
and  theater. 

Later,  Sabine  was  vicepresident  for 
special  projects  at  Michigan  State  and 
then  director  of  the  School  of  Journal¬ 
ism  at  the  University  of  Iowa.  He  has 
been  professor  of  journalism  since  1975 
at  Virginia  Polytechnic  Institute  and 
State  University  in  Blacksburg,  where 
he  founded  a  small  journalism  program 
marked  by  emphasis  on  what  he  calls 
“education  FOR  journalism,’’  and  only 
five  courses  of  “education  IN  journal¬ 
ism.”  It  has  required  above-average 
performance  by  students,  and  all  who 
went  through  that  regimen  found  news¬ 
paper  jobs  in  or  near  Virginia. 

Two  years  ago,  Sabine  and  his  wife 
Patricia,  also  a  former  reporter  and  edi¬ 
tor,  criss-crossed  the  United  States  on 


COUNT  BASIE,  right,  laughingly  ex¬ 
amines  a  Shrewsbury  (N.J.)  Register 
newscarrier  bag  presented  by  editor 
Arthur  Z.  Kamin  in  ceremonies  during  a 
concert  at  Red  Bank,  N.J.  The  famed 
orchestra  leader  had  a  boyhood  job  as  a 
carrier  for  the  weekly  Red  Bank  Register. 


an  assignment  for  the  Library  of  Con¬ 
gress.  Their  just  published  “Books 
That  Made  the  Difference”  reports 
what  1,400  people  told  them  on  that 
subject.  The  Sabines  will  travel  and 
write  and  maintain  their  home  in  Black¬ 
sburg. 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 

State  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It’s  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more— over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 

Public  Relations  Dept. 

State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)  766-2063 
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PLANT  &  EQUIPMENT  NEWS 


Edited  by  BILL  GLOEDE 


Albuquerque  Publishing  completes 
first  phase  of  facilities  expansion 


In  order  to  keep  pace  with  a  city  that 
has  grown  500%  in  the  past  30  years, 
the  Albuquerque  Journal  and  the  Albu¬ 
querque  Tribune  have  completed  the 
first  phase  of  a  major  expansion,  which 
includes  the  construction  of  new  build¬ 
ings  housing  their  pressroom,  mail- 
room,  motor  pool  and  energy  plant. 

Working  under  a  Joint  Operating 
Agreement  since  1933,  the  Journal  Pub¬ 
lishing  Company,  owners  of  the  Jour¬ 
nal,  and  Scripps-Howard  Newspapers, 
owners  of  the  Tribune,  have  relocated 
and  expanded  several  times.  After  out¬ 
growing  their  downtown  plant,  the 
newspapers  selected  a  site  for  a  new 
plant  seven  miles  to  the  northwest.  The 
new  newspaper  plant  will  be  the  anchor 
tenant  of  Journal  Center,  a  350-acre  in¬ 
dustrial  complex  being  developed  by 
the  Journal.  Three  buildings  have  now 
been  completed  in  the  newspaper  com¬ 
plex,  and  construction  of  the  remaining 
two  buildings,  which  will  house  com¬ 
posing,  editorial,  circulation  and  busi¬ 
ness  offices,  will  begin  this  fall. 

A  walk  through  the  new  127,000 
square-foot  production  facility  reveals 
the  theme  of  the  modern  newspaper: 
technology. 

Beginning  with  the  first  step  of  the 


production  process  is  a  52-foot  high 
newspaper  storage  area  in  which  a  60- 
day  supply  of  newsprint  can  be  stored 
by  stacking  rolls  seven  high  in  a  humid¬ 
ity-controlled  area.  The  receiving  dock 
is  served  by  a  rail  spur  and  can  accomo¬ 
date  five  rail  cars  simultaneously. 

In  the  paper  handling  area,  the  news¬ 
print  rolls  are  weighed  and  prepared  for 
the  reel  room.  Using  Jervis-Web  equip¬ 
ment,  paper  is  moved  by  conveyor 
along  an  inclined  concrete  ramp  where 
it  is  held  until  needed.  The  rolls  are  then 
rolled  onto  carts  which  automatically 
carry  the  paper  into  the  reel  room  on 
tracks  where  they  are  switched  to  the 
reel  unit  when  needed.  In  the  press 
room  above,  two  gleaming  white  com¬ 
puter  controlled  Goss  Metroliner 
presses  with  polished  brass  rails  are 
situated  in  a  high  vaulted  room  with  a 
brushed  aluminum  ceiling  and  walls. 
To  support  the  400-ton  Metros,  forty 
25-foot  deep  bell  bottomed  concrete 
piers  were  poured  beneath  the  press 
bays.  A  three-foot  thick  concrete  pad 
tops  the  piers. 

Two  nine-unit  presses  have  been  in¬ 
stalled,  each  five  color  half-decks  and 
each  with  a  capacity  of  144  pages.  Pro¬ 
vision  has  been  made  to  expand  each 


An  aerial  view  of  the  new  Journal-Tribune  production  facility,  located 
seven  miles  northwest  of  the  editorial,  classified,  business  and  composing 
facilities  in  downtown  Albuquerque. 


press  line  to  20  units,  a  total  of  40,  with 
a  production  capacity  of  320  pages  on 
each  press. 

In  most  pressrooms,  air  heated  by 
the  presses  floats  upward,  carrying 
with  it  a  mixture  of  paper  dust  and  ink 
mist  which  blackens  the  walls  and  ceil¬ 
ings.  To  solve  this  problem,  an  air  cir¬ 
culation  similar  to  those  used  in  hospit¬ 
al  clean  rooms  was  designed. 

Between  the  aluminum  ceiling  panels 
are  air  vents,  which  force  sheets  of  cool 
air  downward,  driving  heat,  mist  and 
dust  toward  the  sides  of  the  room 
where  it  is  drawn  out  through  filtered 
ducts.  As  a  result,  walls  and  ceilings  are 
kept  clean  and  the  danger  of  fire  is  re¬ 
duced. 

There  is  also  a  Goss  supplied  dust 
collection  on  the  press  slitters  and  fol¬ 
ders  of  both  presses. 

Control  consoles  for  the  presses  are 
situated  in  a  glass  enclosed  quiet  room 
located  between  the  two  press  lines  on 
the  operating  level.  Pressmen  move  in 
and  out  of  the  quiet  room  through  push 
button-controlled  sliding  glass  doors. 

Above  the  quiet  room  is  a  glass  en¬ 
closed  viewing  corridor  where  visitors 
can  see  the  operation  in  quiet  comfort 
and  safety.  Other  special  areas  have 
been  provided  where  visitors  can  view 
all  stages  of  the  production  process. 

Adjoining  the  pressroom  is  the 
platemaking  room,  where  garnet  lasers 
in  Crosfield  Electronics’  Lasermask® 
platemaking  system  blast  carbon  off 
the  mask  onto  offset  printing  plates. 

The  composing  room  and  the  sepa¬ 
rate  newsrooms  of  the  Journal  and  the 
Tribune  are  still  located  in  the  down¬ 
town  plant.  Copy  is  scanned  at  the 
downtown  site  by  a  helium-neon  laser 
reader  and  then  dispatched  over  a  Col¬ 
lins  micro-wave  system  to  the  new 
plant  site. 

The  new  presses  were  installed  by 
Masthead  International,  Inc.,  a  com¬ 
pany  founded  in  the  early  1970’s  by 
Journal  president,  T.H.  Lang,  Harry 
Anderson  and  the  late  Sanford  Walker. 
Masthead  has  completed  more  than  500 
press  installations  worldwide,  and,  in  a 
joint  venture  with  Bradbury-Stamm, 
serves  as  general  contractor  for  the 
Journal-Tribune  project.  Langden  & 
Wilson  of  Los  Angeles  are  the 
architects. 

The  final  link  in  the  production  pro¬ 
cess  is  a  spacious  mailroom  which  fea¬ 
tures  the  Swiss-developed  Ferag  Single 
Gripper  conveyor  system.  Each  paper 
is  snatched  from  the  press  folders  by  an 
individual  clamp  and  transported  over¬ 
head  in  long,  serpentine  lines  to  the 

(Continued  on  page  36) 
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¥fe*re  out  to  dampen  the  spirits 
of  every  dampenim  systom 
competitor  in  the  business 


msm 


/  /  /  /  /  /  / 


The  PMC  TM-1000  (Time  Measured)  Offset  Dampener 
and  TM-1001  Anti-Set  Off  Device  are  revolutionary 
programmable  systems.  New  from  PMC. 


other  Dampeners  Air  orifices 
at  nozzles.  They  often  clog  from 
paper  dust  or  ink  misting. 

Our  TM-1000  Airless.  Elimi¬ 
nates  the  problem.  Water  is 
pressurized  in  the  solution  mix¬ 
ing  unit  and  atomized  through 
the  system  to  the  press. 

Other  Dampeners  Individual 
page  packs  or  pumps,  regulat¬ 
ing  the  flow  of  water  to  the 
nozzle,  need  consistent  adjust¬ 
ment  or  replacement  by  press¬ 
man  to  maintain  consistent  spray  pattern. 

Our  TM-1000  No  pumps.  Eliminates  the  problem.  Only 
one  moving  part  in  the  entire  bar. 

Other  Dampeners  Heavy.  Complicated.  Brushes,  pan, 
socks  need  frequent  cleaning  or  replacement.  Lines 
must  be  flushed.  Recirculators  drained,  cleaned. 

Float  levels  adjusted. 

Our  TM-1000  Lightweight.  Eliminates  the 
problems.  Can  easily  be  removed  by  one 
man.  Disconnect  two  plugs  and  snap  out 
of  place. 


Our  PMC  TM-1000  Time 
Measured  Offset  Dampener  is 
the  biggest  innovation  in 
dampening  to  come  along  in 
a  decade.  Interfaced  with  a 
programmable  controller 
computer,  it  provides  infinite 
water  control,  irs  time-based 
rather  than  orifice  controlled. 
Airless,  and  practically  main¬ 
tenance  free.  Send  for  our  free 
brochure.  Better  yet,  send  for  us. 
PMC.  New  ideas  and  better 
answers.  High  tech,  high  talent,  high  quality  and  high 
marks  for  the  most  efficient  and  economical  offset 
peripheral  systems  in  the  business. 


We're  on  a  roll. 


See  The  PMC  Exhibit  Booth  356 
ANPA/RI  CONVENTION  LAS  VEGAS 
June  11-15,  1983 


PMC 


PM-647e 


PRESS  MACHINERY  CORPORATION 

230  James  Street,  Bensenvilie,  IL  60106/1-31 2-860-5574/TWX  910-693-087 1 


€■  Press  Machinery  Corporation,  1983 


Rockwell  realigns  structure 
of  Graphic  Systems  Division 


Ron  White,  president  of  the  Graphic 
Systems  Division  of  Rockwell  Interna¬ 
tional,  manufacturers  of  Goss  and 
Miehle  printing  and  distribution  pro¬ 
ducts,  has  announced  a  corporate 
realignment  meant  to  streamline  opera¬ 
tions  and  expand  the  firm’s  markets. 

The  realignment  creates  two  new 
business  segments,  Goss  Newspaper 
Products  and  Goss  Commercial  and 
Mailroom  Products.  It  also  consoli¬ 
dates  operations,  both  domestic  and  in¬ 
ternational,  as  a  single  unit  responsi¬ 
bility. 

“The  structure  acknowledges  mar¬ 
ket  as  well  as  product  changes,”  White 
said. 

The  Newspaper  Products  segment 
will  serve  the  worldwide  single  and 
double  width  newspaper  markets. 
Under  the  segment’s  management  will 
be  international  marketing  and  the 
Goss  customer  parts  and  service  orga¬ 
nization,  which  will  serve  both  busi¬ 
ness  segments. 

Goss  Commercial  and  Mailroom 
Products  will  have  marketing  responsi¬ 
bility  for  the  commercial  single  width 
press  and  mailroom  markets. 

Appointed  to  run  the  Goss  Newspa¬ 


per  Products  segment  is  vicepresident 
and  general  manager,  Les  Kraft,  who 
was  formerly  vicepresident/sales  and 
marketing  for  Goss  Products. 
Appointed  to  head  the  Goss  Commer¬ 
cial  and  Mailroom  Products  segment  is 
vicepresident  and  general  manager, 
William  Boston,  who  had  been  general 
manager  of  Graphic  Products.  Addi¬ 
tionally,  Frank  Jurenka  has  been 
appointed  vicepresident/operations 
with  responsibility  for  all  GSD  manu¬ 
facturing,  including  Rockwell  Graphic 
Systems,  Ltd.,  Preston,  England  and 
the  operations  arrangement  with  Ike- 
gai-Goss,  Co.,  Ltd.,  Japan. 

The  reorganization  does  not  affect 
the  Miehle  Products  segment,  headed 
by  Edward  Lemanski,  vicepresident 
and  general  manager. 

St.  Regis  delays 
newsprint  price  hike 

St.  Regis  Corporation  has 
announced  it  will  delay  until  August  16 
a  6.7%  increase  in  the  price  of  its  news¬ 
print  scheduled  for  July  1. 


Nesting  birds  disrupt 
another  sateliite  dish 

First  it  was  wrens  in  Texas,  now  it’s 
starlings  in  Jersey. 

A  nest  of  starlings  was  recently  re¬ 
moved,  with  great  care,  from  a  satellite 
dish  at  the  New Brunswick(N.J.) Home 
News  after  it  was  discovered  that  the 
birds  presence  had  been  garbling 
Associated  Press  wire  transmissions 
and  broadcast  news  reports. 

The  nest  was  discovered  last  week 
by  Home  News  typesetting  systems 
manager  Charlie  Russo  while  he  was 
investigating  the  cause  of  the  signal  dis¬ 
ruption. 

The  newspaper  called  in  professional 
help,  a  veterinarian,  to  determine  how 
best  to  handle  the  birds.  The  newspap¬ 
er  was  willing  to  allow  the  birds  to  keep 
their  home  until  the  young  starlings  had 
grown  sufficiently  to  fend  for  them¬ 
selves. 

“We  would  hate  to  have  a  crisis 
erupt  in  the  Middle  East  or  somewhere 
else  and  not  have  a  word  about  it  in 
tomorrow’s  paper,”  Home  News  ex¬ 
ecutive  editor  Watson  Sims  told  a 
Home  News  reporter,  “but  we  will  try 
and  keep  up  with  the  world  and  let  the 
bird  keep  its  nest.” 


Place  your  bets  at  Exhibition 
Booth  #1766  at  Las  Vegas 
Convention  Center  that  we 
can  offer  you  the  most 
economical  and  fastest 
conversion  to  Flexography  or 
Offset  than  you  ever  thought 
possible. 

Let  us  demonstrate  what  we 
can  and  will  do  to  save  you 
production  time  and  money! 


FLEXOGRAPHY  or 
OFFSET?  ^ 


Office: 


PRINTING  PRESS  SERVICES, 

Joe  McMonamon,  Chairman 


I  NT. 

Warehouse: 


Sellers  Street  Factory 
Ribbleton 

Preston,  Lancs.,  PR1  5EU 
England 


Telephone:  797050 

International  No.:  011-44-772-797050 

Telex:  67230JWAG 


2952  East  34th  Street 
Cleveland,  Ohio  44115 
(216)  883-8724 
Telex:  98013WDMR 
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ANOTHER  LOOK  AT 
TOMORROW'S  AAAILROOM 

How  for  off  is  o  truly  procticol  combination  of 
gripper  conveying  and  on-line  inserting  for  your 
moilroom?  Actually  it's  here  ond  now. 

At  the  PATRIOT-NEWS  COMPANY  in  Harrisburg, 
pQ.,  Nolon  hos  teomed  with  Custom-Bilt 
Corporation  in  o  pilot  instollotion  of  on  on-line 
inserting  mochine  and  single-copy  gripper 
conveyor.  This  combination  promises  to  bring  new 
efficiency  ond  reliobility  to  the  moilroom. 

The  individual  conveyors — In  effea  moving 
clipboards  on  wheels — securely  hold  single  copies 
of  the  printed  produa. . .  permitting  conveyor 
routing  ot  virtually  any  angle  required,  ond  ot 
speeds  to  90,000  copies  per  hour.  The  inserting 
machine  is  designed  to  hondle  40,000  copies 
per  hour. 

You'll  be  hearing  more  of  this  importont 
development  in  the  weel-^  oheod.  For  the  lotest 
report,  visit  our  exhibit  at  the  ANPA  Conference  in 
Los  Vegos,  June  11-15th. 


RALPH  H.  NOLAN 
CHAI[\MAN  OF  THE  BOARD 
AND  CHIEF  EXECUTIVE  OFFICER 


NOLAN  INDUSTRIES  INC 


Nolon  Sysrems,  Inc. 

Box  39-N 
4999  Ooklond  Sr. 
Denver,  Colorodo  80239 
(303)  371-4000 


Nolon-Jompol  Inc. 
Box  591 

Ronne.  New  York  13440 
(315)336-3100 


Nolon  Indusrries  Inrernorionol  B.V. 
Rorrerdonn  •  Bedford,  U.K. 


Albuquerque  plant 

(Continued  from  page  32) 

inserting  stations  and  tying  machines. 
Two  Ferag  Rotosert  inserting  drums 
handle  up  to  five  supplements  each  at 
press  speeds. 

From  the  inserting  drums,  assembled 
products  are  delivered  to  Hall  Monitor 
stackers  and  onto  a  Goss  conveyor  sys¬ 
tem  to  Ovalstrapping  tying  machines. 
From  there,  newspaper  bundles  are 
transported  to  loading  docks,  where  a 
system  now  being  installed  will  allow 
route  drivers  to  call  for  pre-selected 
bundles,  ready  for  delivery  to  outlets 
and  carriers. 

Like  each  step  of  the  production  pro¬ 
cess,  the  climate  and  environment  of 
the  new  plant  are  computer  controlled 
in  a  central  energy  plant. 

One  of  the  major  energy  conserva¬ 
tion  features  of  the  plant  is  a  series  of 
four,  150,000  gallon  water  tanks  be- 


INSIDE  THE  PLANT,  newsprint  rolls  are  moved  into  the  reel  room  via  a 
Jervis-Web  automated  roll  handling  system.  In  the  reel  room,  the  rolls  are 
loaded  onto  the  reels  of  the  1 8  units  of  Goss  Metroliner,  arranged  in-line  in 
two  presses  (above).  In  the  pressroom,  the  two  presses  are  controlled  from  a 
remote  quiet  room  (center).  The  presses  themselves  are  white,  fitted  with 
polished  brass  side  rails.  Surrounding  the  pressroom  are  a  brushed  aluminum 
ceiling  and  walls.  The  printed  product  is  moved  into  and  through  the  mail- 
room  by  a  Ferag  Single  Gripper  Conveyor  (bottom).  Five  inserting  positions 
feed  two  Ferag  Rotosert  inserting  drums,  each  capable  of  inserting  five  pieces 
on-line  with  the  press. 


neath  the  energy  building.  Heat  gener¬ 
ated  by  the  presses  and  mailroom 
equipment  can  be  drawn  off,  stored  in 
the  water,  and  used  when  needed. 
Electrical  power  is  purchased  at  off- 
peak  hours  and  stored  water  is  chilled 
for  air  conditioning.  Utilizing  a  number 
of  pumps  and  heat  exchangers,  the  sys¬ 
tem  is  designed  to  supply  97%  of  the 
summer  cooling  needs  when  40  press 
units  are  operating. 

UPl  appoints  new 
technical  vp 

Stephen  J.  Beaver  was  named 
vicepresident  for  communications  en¬ 
gineering  and  development  for  United 
Press  International. 

Beaver  will  supervise  all  aspects  of 
UPI’s  communications  engineering  in 
all  departments  of  the  news  service, 
including  development  of  new  techni¬ 
ques  in  the  transmission  and  reception 
of  UPI’s  news  and  newspictures,  both 
in  color  and  black  &  white. 

Beaver  will  also  be  involved  in  the 
development  of  UPI’s  proposed  new 
client  computer  system. 

Before  joining  UPI  in  London  in 
February,  1980,  Beaver  worked  for  the 
British  Telephone  Company’s  research 
and  development  labs  where  he  was 
involved  with  the  development  of  new 
high-speed  modems. 

He  was  named  communications 
manager  for  UPI’s  division  in  Europe, 
the  Middle  East  and  Africa  in  Novem¬ 
ber,  1981  and  international  com¬ 
munications  manager  in  1982. 

While  in  London,  Beaver  installed 
UPI’s  state-of-the-art  news  and  mes¬ 
sage  computer  in  the  London  head¬ 
quarters  for  Europe,  the  Middle  East 
and  Africa. 
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STITCH  1,000  COPIES 
FOR  300? 


By  installing  an  INGOL  HIGH-SPEED  STITCHER  in  your  press  you  can  stitch 
tabloid  products  IN-LINE  AT  FULL  PRESS  SPEED  with  2  or4  staples.  Ingol  High- 
Speed  Stitchers  are  operating  in  every  major  type  of  web-folders...  Goss,  Harris, 
Motter,  Frankenthal,  Cerutti,  Hoe,  Wood,  Etc. 


-^view 


tellow 


The  New  York  Times  Book  Review,  printed  on  a  Goss  Metroliner  equipped  with 

Ingol  High-Speed  Stitchers. 

Ingol  High-Speed  Stitchers  are  used  by  over  200  printers  worldwide  in  straight 
2  collect  and  3  collect  production. 


Please  send  me  more  information  on 
INGOL  HIGH-SPEED  STITCHERS. 


Name 


^  media  services,  inc 

4  River  Street,  P.O.  Box  202,  Sea  Bright, 

New  Jersey  07760  Phone:  (201)  842-2102 
TWX:  7107225799 


Phone 


Company 
Address  . 


MAIL  TO:  Ingol  Media  Services,  Inc. 

P.O.  Box  202,  Sea  Bright,  N.J.  07760 


Please  feel  free  to  visit  us  at  ANPA  in  Las  Vegas,  at  booth  U922  (Goss) 


mmsumy^ . . 


Users  of  HELL  CHROMACOM  color  page  make-up 
equipment  will  soon  be  able  to  employ  the 
MERGENTHALER  LINOTYPE  STEMPLE  HAAS  ★ 
type  library  in  their  products." The  Mergenthaler 
Linotype  Group  of  companies  and  Dr.  Rudolf  Hell 
Gmbh  have  reached  an  agreement  under  which  an 
interface  will  be  developed  for  connecting  Mergenthaler 
Linotype  raster  image  processors  to  all  HELL 
Chromacom  Systems. 

A  joint  announcement  was  made  at  T.P.G.  in  Paris. 
The  raster  image  processor  or  RIP  is  a  new  product  in 
the  Linotype  family  and  represents  entry  into  a  new 
market.  The  marketing  agreement  will  provide  sales 
opportunities  for  both  companies,  and  opens  fascinating 
possibilities  of  text  and  image  merging  to  all  HELL  and 
Linotype  customers. 

The  Mergenthaler  Linotype  RIP  will  be  marketed  by 
and  under  the  responsibility  of  Mergenthaler  Linotype. 

The  HELL  Chromacom  interface  will  be  marketed 
by  and  under  the  responsibility  of  HELL,  it  accepts 
information  provided  by  front-end  systems  with 
CORA-Code  output.  Basically,  the  equipment  and 
interfaces  add  font  data  to  a  text  stream  and  convert  it 
into  a  series  of  raster  lines  for  output.  In  this  manner,  a 
Chromacom  user  can  merge  high  quality  type  in  both 
text  and  display  sizes  with  color  subjects  outputting 
directly  to  color  separation  film. 

*  Mergenthaler  Linotype  Stempel  Haas  is  a 
trademark  of  the  Mergenthaler  Linotype  company. 

HELL  Gmbh  and  HCM  Graphic  Systems,  Inc.  in  the 
U.S.  are  manufacturers  of  color  separation  and  color 
page  make-up  systems  enjoying  a  significant  market 
share. 

The  Mergenthaler  Linotype  Group,  an  Allied 
Corporation  company,  is  also  a  manufacturer  of  digital 
phototypesetting  systems. 

*  *  * 

AM  INTERNATIONAL,  INC.  has  announced  it  has 
reached  an  agreement  to  sell  the  optical  character 
recognition  (OCR)  product  line  of  its  ECRM  Division 
to  LUNDY  ELECTRONICS  &  SYSTEMS.  Optical 
character  readers  are  devices  used  to  enter  typed  copy 
directly  into  text  editing  and  word  and  data  processing 
systems. 

AM  said  the  sale,  which  is  subject  to  court  approval, 
should  be  completed  within  45  days  and  that  its  OCR 
service  and  support  personnel  will  be  employed  by 
Lundy.  Terms  of  the  transaction  were  not  disclosed. 

Lundy  is  an  American  Stock  Exchange  Company  in 
the  electronics  business,  including  the  manufacture, 
sale  and  service  of  OCR  equipment  in  banking  systems, 
graphics  display  systems  and  defense  products. 

AM  International,  headquartered  in  Chicago,  Illinois, 
markets  and  manufactures  a  broad  range  of  business 
graphics  equipment  used  in  the  preparation  and 
reproduction  of  information. 

CYBERTEXT  CORPORATION  has  announced  the 
availability  of  a  second  generation  of  interfaces  called 
microCOMPOSER-X. 

The  X  stands  for  extended.  The  new  generation 
retains  all  the  functions  of  the  previous  (such  as 
automatic  page  formatting)  and  adds  a  new  command 
set  that  allows  a  number  of  important  new  control 
functions  such  as  hanging  indents  and  ragged  left  or 
right  commands. 


m  m  m  m 

The  new  software  also  allows  automatic  insertion  of 
paragraph  indents  and  quad  lefts  at  the  ends  of 
paragraphs.  This  makes  possible  the  typesetting  of 
straight  text  from  word  processor  files  keyboarded  by 
persons  unfamiliar  with  typesetting  conventions.  There 
is  now  no  need  to  reedit  an  “outside”  file  and 
manually  insert  these  repetitive  format  commands.  The 
saving  in  operator  time  and  the  increase  in  format 
command  accuracy  is  significant. 

File  queues  are  also  possible.  Owners  of 
microCOMPOSER-X  will  be  able  to  give  the  computer 
a  list  of  jobs  to  be  set  and  then  walk  away.  The 
computer  will  set  each  job  in  turn  with  the  file  name 
and  the  actual  machine  time  for  typesetting  at  the  end 
of  each  file. 

Concurrent  with  the  introduction  of 
microCOMPOSER-X,  Cybertext  also  announced  a  new 
price  structure  for  its  products.  The  price  of  the 
original  microCOMPOSER,  which  will  continue  to  be 
sold,  will  be  reduced  by  $400.  The  new 
microCOMPOSER-X  will  then  sell  at  the  original  price. 
This  means  that  a  microCOMPOSER  system,  with 
complete  compatibility  to  the  entire  family  of 
microCOMPOSER  software,  may  now  be  purchased 
for  $1,100. 

Present  owners  of  microCOMPOSER  may  upgrade 
their  systems  at  a  substantially  reduced  price.  The 
reduced  price  offer  is  good  only  until  July  15  and 
microCOMPOSER  owners  should  contact  their  dealers 
of  Cybertext. 

microCOMPOSER  systems  are  available  for  all 
CompuWriters,  Juniors  through  CompuWriter  IV;  for 
UniSetters,  ACM  9000,  CompuTapes,  and  EditWriters. 
The  systems  are  available  for  a  wide  variety  of 
computers:  the  LNW80  (which  is  the  computer  used  by 
Cybertext  in  its  own  fully  implemented 
cyberSYSTEM),  for  any  TRS-80,  Model  I  through 
Model  16,  and  for  Apples,  Franklins,  Osbornes,  and 
Xerox  820,  as  well  as  any  CP/M  compatible  S-100 
design. 

*  *  * 

RCA  SERVICE  CORP.,  a  division  of  RCA  Corporation 
headquartered  in  Cherry  Hill,  N.J.,  has  announced  the 
availability  of  the  WeatherWriter,  an  advanced  technol¬ 
ogy  receive-only  printer  capable  of  providing  enhanced 
weather  information  reception. 

The  WeatherWriter  is  a  compact  deckstop  unit  that 
offers  higher  speed,  greater  reliability,  more  flexibility 
and  quieter  operation  than  the  terminals  now  in  general 
use  for  weather  reception. 

According  to  RCA’s  James  Bell,  manager  of  data  ser¬ 
vices  product  marketing,  “The  National  Weather  Ser¬ 
vice,  which  provides  the  information,  is  upgrading  to  a 
speed  of  300  baud,  so  most  weather  reception  loca¬ 
tions,  particularly  radio,  tv  and  cable  stations,  will  be 
looking  to  replace  old  equipment.” 

The  WeatherWriter  features  switch  selectable  5  or  8 
level  operation,  30  characters  per  second  print  speed, 
Baudot  or  ASCII  code  flexibility  and  audible  and  visual 
alarms  generated  upon  receipt  of  a  severe  weather 
alert. 

A  message  selector  option  allows  the  operator  to 
print  only  those  weather  messages  of  interest  to  the  re¬ 
ceiving  location.  RCA’s  lease/service  package  for  the 
WeatherWriter  starts  at  $93  per  month,  with  a  guaran¬ 
tee  against  any  price  hikes  over  the  first  36  months. 
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REIST  MARKETING  ORGANIZATION,  the  repre¬ 
sentative  for  Ferag  mailroom  systems  in  the  U.S.  for 
the  past  several  years,  has  closed  its  Saddle  Brook, 

N.J.  offices. 

Reist  Marketing  Organization  and  the  offices  of  Wil¬ 
liam  C.  Lamparter  have  re-located  to  503  Pepperidge 
Tree  Terrace,  Kinnelon,  New  Jersey,  07405,  201-838- 
2110.  ^  ^  ^ 

CHEMCO  SYSTEMS  COMPANY,  the  Glen  Cove, 
Long  Island  manufacturer  of  News-Scan,  full  page  laser 
facsimile  systems,  announced  it  will  now  offer  a  high 
level  compression  unit  for  incorporation  into  its 
newspaper  facsimile  systems. 

“The  News-Scan  facsimile  systems  are  unique  in  that 
they  have  5:1  data  compression  as  a  standard  feature,” 
said  Fred  Barnes,  president  of  Chemco  Systems 
Company.  “This  feature  results  in  a  full  page 
transmission  in  one  minute  using  only  a  1 .5  megabit  per 
second  transmission  line.  Without  this  feature  a  6.0 
megabit  per  second  line  would  be  required  for  a  one 
minute  transmission.  There  is  a  definite  cost  savings  in 
using  the  narrower  band  link.  With  the  addition  of  the 
high  level  compression  equipment,  the  transmission  line 
requirements  are  significantly  reduced,  and 
correspondingly  the  costs  are  substantially  lower  than 
even  the  1.5  megabit  per  second  link.” 

“The  capital  outlay  is  higher  when  the  high  level 
data  compression  is  added,”  Barnes  said  further,  “but 
we  believe  there  will  be  a  real  advantage  to  our 
customers  to  be  able  to  compare  hardware  costs  and 
transmission  line  expenses  with  and  without  the  high 
level  compression  option.  We  will  be  able  to  tailor  a 
total  full  page  facsimile  system  to  the  particular 
production  and  financial  needs  of  customers.” 


AUTOLOGIC,  INC.,  a  subsidiary  of  Volt  Information 
Sciences,  and  IBM  have  entered  into  an  agreement 
under  which  IBM  will  provide  data  processing 
equipment,  including  4300  mid-range  processors,  for 
integration  into  Autologic’s  line  of  graphic  systems. 

The  first  application  will  be  in  the  recently 
announced  (APPS-1)  Autologic  Paginating  and 
Platemaking  System.  This  new  system  will  enable 
newspapers  to  automate  the  preparation  of  a  full  sized 
page  and  to  drastically  shorten  the  time  required  to 
make  press  plates  of  each  page. 

Formal  showing  of  the  equipment  will  be  at  the 
American  Newspaper  Publishers  Association  (ANPA) 
meeting  in  June. 

Volt  is  a  diversified  technical  services,  human 
resources  and  electronic  publications  systems 
manufacturing  company,  which  utilizes  proprietary  high 
technology  in  many  of  its  operations. 

*  *  * 

A  new  COPYPROOF  line  and  halftone  diffusion 
transfer  negative,  LHT,  has  been  introduced  by  the 
Graphic  Systems  Division  of  AGFA-GEVAERT,  INC., 
of  Waldwick,  N.J. 

The  new  negative  material  has  been  specifically  de¬ 
signed  and  packaged  for  use  in  high  volume  reproduc¬ 
tion  houses  for  quality  line  and  halftone  paper  prints  at 
a  competitive  price. 

COPYPROOF  LHT  negative  material  is  a  camera 
speed  negative  which  exposes  and  processes  like  any 
other  negative  in  the  COPYPROOF  assortment. 

It  is  available  in  SVz  by  11  through  12  by  18  sizes  in 
boxes  of  1,000  sheets  and  in  18  by  24  and  20  by  24 
sizes  in  boxes  of  500  each. 


ANPA,  LAS  VEGAS 

GOSS  PRESENTS 
THE  HEADLINER 


•]  d  i-i  i  :J :  1 


IN  ACTION 


m  demonstration  of 

the  newest  Goss  double-width  press  which  is  gaining 
steadily  in  popularity  with  more  than  50  units  ordered 
to  date. 

The  show  press  will  include  a  compact  Headliner® 
Offset  unit,  featuring  both  open  fountain  and  Injector 
inking  systems,  a  color  halfdeck,  and  the  new 


Regent  2:1  multi-web-width  folder. 

When  you  visit  our  exhibit,  be  sure  to  see  the  Goss 
Gallery  of  Quality  featuring  newspapers  from  around 
the  world. 

See  us  in  Las  Vegas  for  more  information,  or 
contact  Goss  Products,  Graphic  Systems  Division, 
Rockwell  International,  3100  South  Central  Avenue, 
Chicago,  Illinois  60650.  312/656-8600.  Telex  253478. 


Rockwell  International 

...where  science  gets  down  to  business 
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USPS  reviewing  maii 
disciosure  ruies 


North  Platte  and  Cummings’  superior, 
said  he  received  “a  verbal  directive” 
from  USPS  in  Washington  not  to  dis¬ 
close  information  regarding  second 
class  mail  statements  only.  Thompson 
said  the  Star-Herald  should  continue  to 


The  United  States  Postal  Service  is 
reviewing  its  procedures  about  disclo¬ 
sure  of  mailing  statements  by  bulk  mail¬ 
ers  including  those  using  third  and 
second  class  mail. 

The  intent  of  the  review  is  to  come  up 
with  a  consistent,  national  policy  gov¬ 
erning  requests  for  mail  information. 
About  50  postal  forms  are  covered  by 
the  review  including  form  3602  used  by 
third  class  mailers  and  form  3541  used 
by  second  class  mailers.  The  two  forms 
state  how  many  pieces  of  mail  was 
given  to  the  post  officer  for  delivery. 

Under  present  procedures,  disclo¬ 
sure  of  information  contained  in  forms 
3602  and  3541  is  up  to  the  discretion  of 
local  postmasters.  The  result  was  some 
local  post  masters  complied  with  the 
requests  for  mailing  statements  and 
others  turned  them  down. 

Information  contained  in  forms  3602 
and  3541  can  be  useful  to  newspapers 
and  advertisers  who  want  to  check  the 
circulation  claims  of  shoppers  and 
mailed  weeklies  against  the  actual 
amount  of  pieces  delivered  for  mailing 
at  local  post  offices. 

Scott  Hamel,  with  the  USPS  records 
office  in  Washington,  said  the  postal 
service  “is  taking  look  at  what  the  prac¬ 
tice  has  been  and  is  trying  to  come  up 
with  a  clear  picture  of  what  everybody 
should  be  doing  and  so  advise  them.” 

Hamel  said  the  new  procedures  on 
disclosure  should  be  issued  within  the 
next  six  weeks.  Hamel  added  that  the 
postal  service  was  still  “looking  at  the 
different  internal  viewpoints”  as  to 
what  the  new  policy  should  be.  He  de¬ 
clined  to  give  any  indication  about  the 
final  outcome  of  the  review. 

Hamel  said  USPS  has  not  discussed 
its  review  with  any  outside  groups  such 
as  Third  Class  Mail  Association, 
National  Newspaper  Association  or 
American  Newspaper  Publishers  Asso¬ 
ciation.  He  said  input  from  these 
groups  may  be  sought  at  a  later  date 
during  the  review. 

Hamel  said  the  policy  review  was 
prompted  in  response  to  numerous 
calls  the  postal  service  received  from 
local  postmasters,  newspapers,  and 
bulk  mailers  who  “wanted  to  know 
what  was  going  on.” 

One  of  the  issues  under  study  by 
USPS  is  whether  the  Freedom  of  In¬ 
formation  Act  requires  the  disclosure 
of  information  contained  in  mailing 
statements. 

Charles  Hawley,  an  attorney  with 
the  USPS  legal  department,  said  his  de¬ 
partment  has  taken  the  position  “that 
in  response  to  appeals  of  denial  made 
under  the  Freedom  of  Information  Act, 
40 


we  have  instructed  post  master  to  re¬ 
lease  the  information”  contained  in 
mailing  statements. 

Hawley  said  the  legal  department  is 
considering  “whether  disclosure  (of 
mailing  statements)  is  absolutely  re¬ 
quired  by  the  Freedom  of  Information 
Act.” 

While  proposals  for  a  nationwide 
policy  is  under  consideration,  Hamel 
said  local  post  masters  were  told  to 
continue  their  present  practices. 

The  situation  with  the  disclosure 
rules  has  created  some  confusion  at  the 
local  level. 

Dan  Sikorski,  circulation  manager  of 
Scottsbluff  (Neb.)  Star-Herald  said  his 
newspaper  was  recently  denied  access 
to  the  mailing  statement  filed  by  the 
local  Platte  Valley  Shopper  after  “reg¬ 
ularly”  receiving  the  information  from 
the  post  office  in  the  past. 

Sikorski  received  a  letter  from  Orvil¬ 
le  Cummings,  post  master  in  Grand 
Isle,  stating  that  “pending  written  in¬ 
structions”  from  USPS  headquarters, 
he  was  “required  to  deny  any  request” 
for  information  contained  in  postal 
forms  3602  and  3541.  Cummings  wrote 
the  reasons  for  denial  “are  complex 
and  cannot  be  commented  on  this 
time.” 

However,  Carl  Thornpson,  who  is  re¬ 
cords  manager  for  the  postal  service  in 


Eight  advertisers  have  sued  the  Sac¬ 
ramento  Union  for  $10  million,  claim¬ 
ing  the  newspaper  fraudently  misrepre¬ 
sented  its  circulation,  causing  them  to 
pay  higher  rates. 

The  class  action  lawsuit  filed  in  Sac¬ 
ramento  County  Superior  Court  speci¬ 
fies  that  all  persons  who  have  adver¬ 
tised  in  the  Union  since  June  1,  1978, 
are  potential  plaintiffs. 

According  to  the  suit,  the  advertisrs 
said  they  also  lost  bvusiness  because 
their  ads  did  not  reach  the  number  of 
potential  customers  they  had  expected 
on  the  basis  of  circulation  figures. 

The  Union,  in  an  April  12  story,  re¬ 
ported  that  its  management  met  with 
the  Sacramento  County  district  attor¬ 
ney  to  report  irregularities  in 
announced  circulation  numbers  and  re¬ 
quest  an  investigation  {E&P,  April  23). 
The  probe  is  currently  underway. 

Later,  the  Union  reported  that  its 


be  provided  with  information  con¬ 
tained  in  3602  forms  including  mailing 
statements  of  the  North  Platte  Valley 
Shopper. 

In  any  event,  Thompson’s  account  of 
the  verbal  directive  he  received  is  at 
odds  with  what  USPS  records  ofin 
Washington  said  that  local  post  master 
should  continue  following  their  past 
practices  regarding  disclosure  of  mail¬ 
ing  statement  information. 

Jackie  Jackson,  who  monitors  postal 
affairs  for  ANPA,  said  she  received 
several  calls  from  publishers  “who 
were  upset”  about  the  present  disclo¬ 
sure  situation. 

Jackson  said  ANPA  was  studying  the 
matter  but  has  not  decided  on  a  course 
of  action. 

“We  probably  will  be  getting  in¬ 
volved,”  Mary  Marra,  assistant  to 
general  counsel  Robert  Brinkman  of 
the  NNA.  She  said  the  NNA  is  waiting 
for  the  postal  service  to  “come  out  with 
something  definite  for  us  to  respond  to. 
This  has  been  in  the  works  for  some 
time.” 

Marra  said  in  the  meantime  NNA  is 
telling  its  members  to  continue  request¬ 
ing  the  information  from  local  post 
offices  because  “it’s  still  available.  Our 
members  have  not  been  having  trouble 
getting  the  information  if  they’ve  asked 
for  it.” 


average  daily  circulation  fr  the  six 
months  ending  March  31  was  87,660  a 
21.7%  cut  from  the  previous  reporting 
period  of  September,  1982.  At  that 
time,  the  newspaper  claimed  an  aver¬ 
age  daily  circulation  of  1 1 1 ,650  (E«&P, 
May  7). 

The  March  1982,  Union  filing  re¬ 
ported  an  average  daily  circulation  of 
112,022. 

The  suit  charged  the  Union  violated 
the  California  Business  and  Profes¬ 
sions  Code,  which  says  it  is  unlawful 
for  a  newspaper  publisher  to  willfully 
or  knowingly  misrepresent  circulation 
ofor  the  purpose  of  obtaining  advertis¬ 
ing  or  other  patronage. 

The  plaintifss  include  six  auto  deal¬ 
ers  and  one  appliance  store.  Named  as 
defendants  are  the  Union;  Sierra  Pub¬ 
lishing  Co.,  of  Pennsylvania;  Scaife 
Newspapers;  Richard  M.  Scaife,  and 
William  J .  Hoffer,  former  president  and 
chief  executive  officer  of  the  Union. 
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Advertisers  sue  daily 
for  false  circulation 


Syndicates 


By  David  Astor 


‘Beetle’  wins  St.  Louis  comics  poll 


“Beetle  Bailey”  repeated  its  victory 
in  the  1980  St.  Louis  Post-Dispatch 
comics  poll  by  copping  46.7%  of  the 
vote  in  a  new  survey  last  month. 

A  total  of6,610ofthe  14,151  readers 
who  swamped  the  newspaper  with 
votes  mentioned  the  33-year-old  “Bee¬ 
tle  Bailey”  as  one  of  their  five  favorite 
comics.  Cartoonist  Mort  Walker  also 
shared  second  place  with  Dik  Browne 
for  their  “Hi  &  Lois"  strip,  which  re¬ 
ceived  5,697  votes  for  40.3%. 

And,  in  a  clean  sweep  for  King  Fea¬ 
tures  Syndicate  properties,  “Blondie” 
by  Dean  Young  and  Mike  Gersher  took 
third  place  with  4,575  votes  for  32.3%. 
This  was  the  same  top  three  order  as  in 
the  previous  Post-Dispatch  poll. 

Fourth  went  to  the  Tribune  Company 
Syndicate-distributed  “Shoe”  by  Jeff 
MacNelly  (4,249,  30%),  which  moved 
up  from  eighth  in  1980;  and  fifth  to  the 
Field  Newspaper  Syndicate's  “  B .  C .  ”  by 
Johnny  Hart  (4,052,  28.6%),  which 
dropped  slightly  from  fourth  three 
years  ago. 

Rounding  out  the  top  ten  were  King's 
“Hagar  the  Horrible”  by  Browne 
(3,659,  25.9%),  Universal  Press  Syndi¬ 
cate’s  “Cathy”  by  Cathy  Guisewite 
(3,651,  25.8%),  Field's  “Andy  Capp” 
by  Reggie  Smythe  (3,568,  25.2%), 
Field's  “Wizard  of  Id”  by  Hart  and 
Brant  Parker  (3,558,  25.1%),  and  Uni¬ 
versal's  “Downstown”  by  Tim  Downs 
(3,043  21.5). 

Thirty-three  comics  in  all  received 
votes,  with  the  top  16  being  humor 
strips.  The  only  adventure  strip  to 
crack  the  top  20  was  King's  “Prince 
Valiant”  (1,682,  11.9%),  which 
finished  17th.  "Beetle  Bailey,” 
“Shoe”  and  “B.C.”  received  the  most 
votes  among  men,  and  “Hi  &  Lois,” 
“Beetle  Bailey”  and  “Cathy”  the  most 
among  women.  Of  the  14,151  poll  parti¬ 
cipants,  6,758  indicated  they  were  male 
and  7,280  female  (with  some  not 
saying). 

One  woman  wrote  about  “Andy 
Capp”:  “1  simply  can't  see  any  humor 
in  a  drunken,  wife-abusing  English¬ 
man.”  John  J.  Archibald  of  the  Post- 
Dispatch,  in  an  article  announcing  the 
voting  results,  said  Smythe's  strip 
“probably  stirred  up  more  commervts 
than  any  of  the  comics  on  the  ballot.” 

There  were  hundreds  of  favorable 
mentions  for  Universal's  “Doones- 
bury”  by  on-sabbatical  Garry  Trudeau, 
who  finished  seventh  in  the  1980  poll. 
One  reader  left  the  first  square  in  the 
ballot  empty  and  wrote,  “I  won't  have 
a  No.  1  choice  until  Doonesbury  re¬ 
turns.” 
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One  voter,  by  the  space  on  the  ballot 
labeled  “Sex,”  wrote,  “Sometimes, 
but  never  while  reading  comics.” 

The  Post-Dispatch  did  not  say 
whether  any  comics  would  be  dropped 
from  the  paper  as  a  result  of  the  poll. 
The  bottom  five  comics,  starting  from 
29th  place,  were  “Dunagin's  People,” 
“Our  Own  Oddities,”  “Juliet  Jones,” 
“Steve  Canyon,”  and  “Today's 
World.” 

Kid  food  feature  offered 

“Hey  Kids,  Let's  Cook,”  a  six-part 
feature  created  by  Phoeni.x  Gazette 
food  editor  Jane  Baker,  is  being  offered 
by  the  Register  and  Tribune  Syndicate. 

The  recipe  feature,  aimed  at  7-16 
year-olds,  can  be  run  in  a  contest  for¬ 
mat  by  newspapers  this  summer.  The 
syndicate  is  providing  a  promotion  kit 
that  includes  sample  enrollment 
coupons,  sample  certification  coupons, 
and  a  sample  certificate  that  can  be 
awarded  to  children  who  complete  the 
six-week  cooking  “course.”  Other 
prizes,  such  as  tours  of  the  newspaper 
or  specially  designed  aprons,  can  also 
be  incorporated. 

The  series  includes  recipes  for  veget¬ 
ables,  salads,  breads,  meats,  eggs  and 
milk,  and  pies.  It  also  discusses  safety, 
cleanliness,  and  the  use  and  care  of 
cooking  utensils. 

New  Tarzan  cartoonists 

The  54-year-old  “Tarzan”  Sunday 
comic  strip,  distributed  by  United  Fea¬ 
ture  Syndicate,  has  a  new  artist  and 
scriptwriter. 

Gray  Morrow,  a  free-lance  artist  for 
over  30  years  with  Playboy,  Barbara 


Cartland  Romances,  and  others,  w  ill  be 
drawing  the  strip.  Don  Kraar  will  do  the 
writing. 

“Tarzan,”  based  on  the  Edgar  Rice 
Burroughs  stories,  was  one  of  the  first 
continuity  strips.  It  was  written  and 
illustrated  by  Hal  Foster,  who  even¬ 
tually  went  on  to  create  “Prince 
Valiant.” 

Tv  critic  still  syndicated 

“Gary  Deeb  TV,”  the  television  col¬ 
umn  that  has  earned  its  writer  a  reputa¬ 
tion  as  the  “terror  of  the  tube,”  will 
continue  to  be  distributed  thrice-weekly 
by  the  Field  Newspaper  Syndicate. 

Deeb’s  April  30  resignation  as  the  Chi¬ 
cago  Sun-Times  tv  and  radio  critic  “in 
no  way  affects”  the  syndicated  column, 
according  to  a  Field  spokesperson. 

The  columnist,  who  wrote  for  the  Chi¬ 
cago  Tribune  before  joining  the  Sun- 
Times,  is  expected  to  go  in  front  of  tv 
cameras  himself  this  September  with  a 
half-hour  show  tentatively  titled  On 
Television. 

Free  book  serial  rights 

Author  Lee  Nelson  created  demand 
for  his  historical  novel  by  offering  the 
serial  rights  at  no  charge  to  free  com¬ 
munity  newspapers. 

About  60  papers  in  19  states  picked 
up  excerpts  from  The  Storm  Testa¬ 
ment,  which  details  the  adventures  of  a 
man  who  seeks  revenge  on  a  Missouri 
mob  in  1838  and  then  flees  to  the  Rocky 
Mountains  to  live  with  Indians. 

Hardbound  copies  of  the  book,  pub¬ 
lished  by  the  Orem,  Utah-based  Liber¬ 
ty  Press,  were  also  made  available  to 
participating  newspapers  at  a  40%  dis¬ 
count. 

Stamp  writer  wins  prize 

“Stamping  Grounds”  columnist 
Joseph  Zollman  won  a  silver-plated 
bronze  medal  at  the  fifth  International 
Philatelic  Literature  Competition  in 
Italy. 

The  award  was  granted  for  Zollman's 
weekly  stamp  columns  in  the  New  York 
Staats  Ze  it  ling  and  for  “assorted  fea¬ 
tures  and  columns.”  There  were  a  total 
of  260  entries  from  over  25  countries  at 
the  competition,  held  in  the  Milan  sub¬ 
urb  of  Cinisello. 

Zollman.  who  has  also  won  three 
other  awards,  is  based  at  P.O.  Box  632. 
Long  Beach,  N.Y.  11561. 

Beatty  as  Dick  Tracy? 

New  York  Daily  News  gossip  col¬ 
umnist  Liz  Smith  wrote  May  27  that 
John  Landis  would  direct  a  movie 
based  on  “Dick  Tracy”  if  Warren  Beat¬ 
ty  agrees  to  play  the  jut-jawed  detec¬ 
tive. 

The  strip  is  distributed  by  the  Tri¬ 
bune  Company  Syndicate,  which  also 
handles  Smith's  column. 
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Garfield:  five  years  old  and  still  eating 


Garfield  gets  a  visual  overdose  of  Vitamin  A. 


By  David  Astor 

Garfield,  the  cynical  cat  who  consid¬ 
ers  diet  a  four-letter  word,  will  be  five 
years  old  June  19. 

The  anniversary  will  be  marked  with 
such  activities  as  Garfield  look-alike 
contests  at  various  newspapers,  who 
will  cull  semifinalist  cat  photos  from 
thousands  of  reader  entries  for  cartoon¬ 
ist  Jim  Davis  to  judge.  Garfield  fans  are 
expected  to  hold  birthday  parties.  And 
Davis  and  his  staff  will  hold  a  celebra¬ 
tion  at  Paws,  Inc.  headquarters  near 
Muncie,  Ind.,  to  “toast  the  big  fellow.” 

They  will  have  a  lot  to  celebrate,  be¬ 
cause  the  lasagna-loving  Garfield  now 
appears  in  over  1 ,400  papers  worldwide 
and  on  thousands  of  licensed  products. 


Jim  Davis 


He  has  starred  in  eight  books  (including 
seven  that  appeared  simultaneously  on 
the  New  York  Times  trade  paperback 
best-seller  list)  and  the  top-rated  Here 
Comes  Garfield  tv  special,  which  drew 
about  50  million  viewers  last  October. 
A  second  show,  tentatively  titled  Gar¬ 
field  on  the  Town,  is  slated  for  this  fall. 

Davis’  lazy  cat — which  frequently 
tops  newspaper  comics  polls — has  be¬ 
come  such  a  worldwide  phenomenom 
that  many  editors  and  readers  may 
have  forgotten  how  slowly  Garfield 
started.  In  fact,  only  about  50  newspap¬ 
ers  had  picked  up  the  strip  after  a  year 
of  distribution  by  United  Feature  Syndi¬ 
cate.  But  there  was  an  incident  in  those 
early  days  that  proved  to  be  a  portent  of 
popularity  to  come. 

The  Chicafto  Sun-Times,  in  an  effort 
to  save  money,  dropped  “Garfield.” 
Within  two  weeks,  remembered  Davis, 
the  paper  received  1,300  phone  calls 
and  hundreds  of  letters  from  readers 
demanding  the  strip's  return. 

When  asked  last  week  why  he  felt 
Garfield  became  so  popular,  the  37- 
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year-old  Davis  gave  EDITOR  &  PUB¬ 
LISHER  several  reasons. 

“There  are  a  lot  of  cat  lovers,”  he 
said  during  a  phone  interview.  “And  of 
all  pet  owners,  cat  owners  are  probably 
the  most  zealous.” 

Davis  also  noted  that  the  self-assured 
Garfield  does  things  that  people  can 
identify  with  (vicariously,  if  nothing 
else),  and  has  many  human  failings, 
such  as  eating  and  sleeping  too  much. 

Garfield,  added  Davis,  appeals  to 
different  generations  for  different 
reasons.  He  said  children  enjoy  the 
sight  gags,  such  as  Garfield  hitting  the 
slap-happy  dog  Odie  on  the  head. 
Teens  and  young  adults  relate  to  the 
cat's  cynicism.  And  older  adults  see 
some  of  Garfield  in  their  own  cats. 
“There  is  something  for  everyone,” 
said  Davis. 

Part  of  the  comic's  universal  appeal, 
said  Davis,  lies  in  the  fact  that  it  does 
not  make  political  or  social  commen¬ 
tary.  “1  view  the  strip  as  strictly  enter¬ 
tainment,”  he  declared.  “People  go  to 
the  comics  page  to  have  a  chuckle.  It's 
almost  like  an  emotional  nap  that  gets 
them  away  from  the  world  situation  and 
the  pressures  of  their  job.” 

The  cartoonist's  strip-creating  “job” 
(Davis  calls  it  more  like  “fun”)  in¬ 
volves  sitting  back,  mentally  putting 
Garfield  in  a  certain  situation,  and  then 
following  through  to  what  will  hopeful¬ 
ly  be  a  funny  punch  line. 

These  ideas  can  come  in  bunches. 
“Some  mornings  1  wake  up  Tunny'  and 
write  two  or  three  weeks  worth  of 
strips,”  said  Davis.  “1  really  only  have 
to  be  funny  once  or  twice  a  month.” 

This  doesn't  mean  that  he  has  a  light 
workload,  because  the  strips  still  have 
to  be  drawn.  And  Davis  and  his  17- 
person  Paws  staff  are  involved  in  writ¬ 
ing  gags  and  doing  designs  for  all  Gar¬ 
field  licensed  products,  whether  they 
be  greeting  cards,  stuffed  toys,  posters, 
puzzles,  mugs,  bookmarks,  cookie 
jars,  bowls,  chopsticks,  note  pads, 
hand  puppets,  underwear,  t-shirts, 
towels,  or  myriad  other  items  (see 
E&P,  March  12).  There  are  over  50 
licensees  in  the  U.S.,  42  in  Japan,  40  in 
Canada,  and  more  than  25  in  other 
countries. 


And  Davis  is  directly  involved  in  his 
cat  character’s  tv  programs.  The 
second  special  this  fall,  said  Davis,  will 
show  Garfield  escaping  from  his  owner 
Jon  on  the  way  to  the  vet  and  then 
fending  for  himself  in  the  big  city. 
“Garfield  will  find  out  what  it's  like  to 
be  really  independent,”  Davis  laughed. 

After  the  comic  cat  gets  more  estab¬ 
lished  on  tv,  Davis  does  not  rule  out  the 
possibility  of  a  Garfield  movie  and/or 
play.  “It's  a  very  exciting  thought,” 
said  Davis,  who  has  been  involved  in 
local  theater  for  a  long  time.  “But  this 
is  a  few  years  down  the  road.”  . 

Davis  said  he  has  enjoyed  transfer¬ 
ring  Garfield  from  newspapers  to  tv, 
citing  the  more  in-depth  story  possibili¬ 
ties  and  motion  of  the  broadcast 
medium.  “Garfield  is  animated  in  my 
mind  anyway,”  noted  Davis. 

How  did  Garfield  first  become  “ani¬ 
mated”  in  the  cartoonist's  psyche? 

Davis'  initial  experience  with  cats 
and  their  habits  involved  living  with 
almost  30  of  them  while  growing  up  on  a 
Fairmount,  Ind.,  farm.  But  the  Ball 
State  University  graduate  found  the 
seeds  of  Garfield's  personality  by 
observing  less  rural  cats. 


Toasting  success. 

“The  cats  on  the  farm  were  outdoor 
cats — very  unlike  Garfield,”  he  recal¬ 
led.  “The  biggest  inspirations  for  Gar¬ 
field  were  big,  fat,  angry  house  cats — 
the  kind  whose  owners  tell  you,  ‘Don't 
sit  there,  that’s  the  cat's  chair.’”  In 
1976 — after  working  in  an  ad  agency 
and  (beginning  in  1969)  as  an  assistant 
(Continued  on  page  44) 
EDITOR  &  PUBLISHER  for  June  4.  1983 


Dr.  Nick  Dallis,  Marvin  Bradley  &  Fernando  DaSilva 


Allen  &  John  Saunders  &  Ken  Ernst 


DAILY 

KEEPS 


John  Saunders  &  Bill  Overgard 


DRAMA 
’EM  COMING  BACK 


Real  life  drama  appeals  to  people  by 
the  millions.  The  living  proof  can  be 
found  in  the  overwhelming  popularity 
of  the  television  soap  opera  and  its 
forerunner,  the  continuity  strip. 

Our  reknowned  line  up  is  the  best  in 
the  business.  Over  the  years  each 
has  become  an  American  institution 
with  an  enthusiastic  following  of  all 


ages.  The  reason  for  their  enormous 
popularity  is  clearcut. 

in  addition  to  their  entertainment  value, 
story  strips  captivate  and  hold  readers 
with  relevant  social  issues  and  potent 
lessons  in  life  that  keep  them  coming 
back  for  more  every  day! 

For  rates  and  information,  call  the  sales 
department  at  (714)  549-8700. 


MARK  TRAIL 

Ed  Dodd  &  Jack  Elrod 
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THE.  MOON  REAAINPS  ME  OF 

NIGHT,  ANP  that  REMINPS  ME 

OF  6LEER  WHICH  REMINPS 


THAT  WASN'T  )  THEN,  AFTER 

WHAT  I  HAP  <  BREAKFAST 
INMINP  f  COMES  MV  NAR. 


Arlene  hears  a  litany  of  Garfield's  hobbies. 


Garfield  comes  out  with  one  of  his  catty  gibes. 


TELL  ME.  6ARFIELP,  WHEN  YOU  WALK. 
PO  VOUR  RIGHT  ANP  LEFT  LEGS 
TRAVEL  TOGETHER,  OR  PO  YOU 
USE  YOUR  OPPOSING  LEGS 


Jon  brings  Garfield  to  a  complete  standstill. 


Garfield 

(Continued  from  page  42) 


to  “Tumbleweeds”  cartoonist  Tom  K. 
Ryan  of  the  Field  Newspaper  Syndi¬ 
cate — Davis  began  developing  the 
actual  Garfield. 

“I  deliberately  didn't  look  at  pictures 
of  cats,"  said  Davis,  who  doesn't  own 
any  of  the  creatures  now  because  his 
wife  Carolyn  is  allergic  to  them.  “1 
thought  it  would  come  out  funnier  if  I 
imagined  one.” 

To  create  Garfield's  persona,  Davis 
“melded  a  human's  personality  with  a 
cat's  personality.”  The  cartoonist  said 
he  asked  himself,  “What  kind  of  char¬ 
acter  would  a  human  be  if  it  had  all  its 
primal  instincts  intact?”  The  answer, 
to  Davis,  was  someone  like  the  self- 
centered  Garfield. 

The  cartoonist  added  that  All  in  the 
Family's  Archie  Bunker  and  Morris  the 
Cat  also  influenced  Garfield's  char¬ 
acter. 

Davis  said  he  felt  making  Garfield 
feisty  would  fit  in  with  “my  brand  of 
humor,”  be  true  to  the  way  many  cats 
are,  give  his  character's  personality 
“texture,”  and  increase  the  strip’s 
staying  power.  “A  cute  cat  would  have 
worn  thin,”  said  Davis,  although  he 
noted  that  Garfield  “does  have  a  softer 
side”  that  comes  up  occasionally — as 
when  he  affectionately  climbed  into 
Jon's  lap  several  Sundays  ago. 

When  asked  about  fellow  cartoonists 
that  might  have  indirectly  influenced 
him,  Davis  pointed  to  Charles  M. 
Schulz  of  “Peanuts”  (United  Feature), 
Mort  Walker  of  “Beetle  Bailey”  (King 
Features  Syndicate),  Johnny  Hart  of 
“B.C.”  (Field),  and  others. 

Davis  cited  the  uncluttered  approach 
and  “gentle-type  humor”  of  Schulz  as 
well  as  his  “free-spirited”  Snoopy 
character,  the  style  of  Walker's  draw¬ 
ing  and  the  relationships  he  establishes 
between  characters,  and  “the  off-the- 
wall  humor  and  tremendous  sight 
gags”  of  Hart,  among  other  things. 

When  Davis  felt  he  had  Garfield  de¬ 
veloped  the  way  he  wanted  in  1977,  his 


strip  was  first  turned  down  by  King  and 
then  by  what  is  now  the  Tribune  Com¬ 
pany  Syndicate,  which  was  concentrat¬ 
ing  on  the  debut  of  Jeff  MacNelly's 
“Shoe”  at  the  time.  Then,  with  the  help 
of  United  Feature's  Lewis  Little  (who 
had  formerly  been  at  King  and  is  now 
vicepresident/editorial  development  at 
Field),  Davis  was  signed  on  by  that 
syndicate. 

Since  the  cat's  June  19,  1978  comic 
debut  with  United,  Garfield's  appear¬ 
ance  has  changed  somewhat.  Davis 
said  the  cat's  eyes  and  mouth  are  now 
larger  to  highlight  facial  expressions, 
his  ears  are  shorter  because  they  were 
not  expressive,  his  legs  are  longer  to 
provide  more  animation,  and  his  body 


as  a  whole  is  smaller.  “Garfield  is  a 
more  graceful,  pleasing  figure  now,” 
observed  Davis,  who  noted  that  he  was 
basically  unconscious  of  these  changes 
as  they  happened. 

The  way  Garfield  took  on  a  sort  of  a 
life  of  his  own  to  change  physically 
over  the  years  also  applies  to  possible 
future  personality  changes  and  adven¬ 
tures  for  the  cat. 

“It's  not  up  to  me,  it’s  up  to  Gar¬ 
field,”  said  Davis.  “I  may  try  to  put 
him  in  new  situations,  but  if  it  doesn’t 
result  in  a  gag,  it  doesn’t  work.” 

In  discussing  Garfield’s  female  feline 
friend  Arlene,  for  instance,  Davis  said 
the  cats  “have  gotten  along  better  than 
I  thought  they  would”  and  that  Garfield 
may  even  decide  to  fall  in  love.  But 
Davis — who  also  relies  on  fan  mail  in 
deciding  what  to  do  with  the  strip — 
added,  “Garfield  is  so  in  love  with  him¬ 
self  that  there  may  not  be  room  for  any¬ 
one  else!” 

Cartoon  tweaks  Times 

A  cartoon  by  James  Mulligan  in  the 
May  30  issue  of  The  New  Yorker  maga¬ 
zine  showed  two  distinguished-looking 
men  reading  newspapers  as  they  sat  in 
easy  chairs.  One  said  to  the  other, 
“You  want  to  know  what’s  wrong  with 
the  New  York  Times?  No  comic 
strips!” 


All  the  world's  no  longer  a  stage  for  two  bugs. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 

Wayne  Cnancey  (205)693-2619 

Jim  Hall  (205)  566-7198 

BUSINESS 

HEALTH 

SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  business  or  money 
pages.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Bergen  Re¬ 
cord.  Tulsa  Tribune.  Houston  Chronicle  and 
100  fine  newspapers.  Free  samples.  Mark 
Stevens,  PO  Box  487,  Chappaqua  NY  10514. 

'Senior  Clinic."  Specialist  treats  medical 
iroblems  past  middle  life.  Warm.  Witty,  Au- 
horative.  Samples.  HFM  Enterprises  INC.  Box 
307,  Edmonton,  Ablerta,  Canada,  T5J  2J7; 
403)  973-2361 

ED  0  MEYER,  Licensed  Broker-Appraisals- 
Consultation-Sales.  7200  Hermitage  Rd.  Rich¬ 
mond  VA  23228;  (804)  266-1522. 

FREE  WEEKLY  NEWSPAPER,  22  thousand 
carrier  delivered  in  good  metro  area.  Half  mil¬ 
lion  gross  netting  better  than  17  percent.  One- 
fifth  up  front,  balance  over  10  years.  Complete 
information  to  qualified  buyer.  Ed  0.  Meyer, 
Broker,  7200  Hermitage  Rd.  Richmond  VA 
23228. 

HUMOR 

CARTOONS 

ORIGINAL  1-liners  from  contemporary  scene 

■editorial  CARTOONS  and  comment.  Church  j  ” 3 1 7  Hart  Way,  Cypresl 

^directory  illustrations,  horoscope,  movie  re- 1  CA  90630;  (714)898-5952.  ^ 

HIGHLY  PROFITABLE,  GROWING,  firmly 
established,  well  equipped  Zone  2  group  of  3 
weeklies.  Excellent  area  with  good  access  to 
major  cities,  mountains,  lakes,  universities. 
Annual  volume  close  to  $500,000.  W.B. 
Grimes  4  Co,  Inc,  1511  K  Street,  NW. 
Washington  (Xl  20005. 

Mher  quality  features  for  the  weekly  editor] 
(offset).  Mark  Morgan.  Inc.  PO  Box  995.  New-  ^ 
nan  GA  30264;  (404)  253-5355.  I 

SATIRE.  Proven  m  over  50  newspapers. 
Robert  Skoglund.  St.  George  ME  04857; 
(207)  372-8052. 

COMPUTERS 

MONEY 

COMPUTERS  &  YOU— a  weekly  column  for  the  i 
genera)  reader.  Completely  camera-ready.  In¬ 
formation,  free  samples:  208  Lincoln  Av. , 
Rockville  MD  20850.  1 

"MORE  FOR  YOUR  MONEY"-A  proven  weeklj 
column  to  meet  your  need  for  money  savinj 
consumer  news.  Samples.  Mike  LeFan,  1802! 
13th,  Temple  TX  76501. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 

CHILDREN 

MOVIE  REVIEWS 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  540  Newspaper  Sales 

MARION  R.  KREHBIEL 

ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 

COSMIKIDS  children's  feature  includes 
games,  mazes,  puzzles,  information.  Kids  love 
It!  Two  layout  designs.  Diamond  Features,  PO 
Box  1267,  Spring  TX  77383;  (713)  363- 
3400. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  foi 
weekend  section  or  entertainment  pages 
Camera  ready.  Star  photos.  Our  9th  year.  Cine 
man  Syndicate.  7  Charles  Court,  Middletowr 
NY  10940;  (914)  692-4572. 

GENERAL 

REAL  ESTATE 

MEL  HODELL,  Newspaper  Broker. 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

"HELPFUL  HINTS  about  Newspaper  Advertis¬ 
ing"  will  give  your  retail  customer  quick,  easy  to 
read  suggestions  on  how  to  make  their  ad  more 
effective.  14  camera  ready  columns,  set  n 
both  one  and  two  column  format.  You'll  receive 
the  entire  set  to  use  when  you  need,  as  often  as 
you  like.  This  is  one  editorial  column  that  helps 
your  local  advertiser.  Send  $35  check  or  money 
order  payable  to:  Print  Media  Inc.  PO  Box  322. 
Tulsa  OK  74101. 

HOUSE  CALLS-Rocky  Mountain  News.  Miami 
Herald,  60  others.  4  national  awards;  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Box 
18447,  Rochester  NY  14618;  (716)  271- 
6230. 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver  WA  98662 

1  SYD  S  GOULD  ASSOCIATES,  INC. 

Brings  together  anxious  sellers 
:  and  eager  buyers! 

;  SALES,  SERVICE,  MANAGEMENT 

:  Rte  1.  Box  146,  Theodore  AL  36582 

1  (205)973-1653 

PLACE 

YOUR 

BET... 

ON  E&P 
CLASSIFIEDS 

For  rotes  and  info: 

12121  752-7050 

SYD  S  GOULD  ASSOCIATES.  INC. 

Offices  closed  until  August  1. 

Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

MOTORCYCLES— Upbeat  weekly  column  cov¬ 
ers  safety,  touring,  fix-it  tips,  industry  news, 
events,  buyer  advice  and  more.  Sample.  Pat 
Faherty,  260  Rock  Creek  Mesa  Rd,  (Colorado 
Springs  CO  80906. 

1  TO  PURCHASE  OR  SELL 

1  A  Midwest  newspaper  property 

j  efficiently  and  professionally  through 

newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  4  ASSOCIATES 

PO  Box  212,  Galva  IL  61434  (309)  932- 

WRITERS  of  trade  journals  and  Time  Life  type 
features  needed  by  syndicators  for  national  and 
overseas  markets.  Write;  Dickson-Bennett, 
1324  N  3rd,  St  Joseph  M064501;  (816)  279- 
9315. 

2270 

Roy  Holding  Dave  Kramer 

(3(59)879-2412  (217)784-4736 

— Appraisals  done  quickly,  reasonably — 

TEXAS  NEWSPAPERS  from  $40,000  to 
$750,000.  Some  low  down  payment,  owner 
financed.  Bill  Berger,  Associated  Texas  News¬ 
papers,  Inc;  (512)  476-3950,  1801  Exposi¬ 
tion,  Austin  TX  78703. 

NEWSPAPERS  FOR  SALE 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

ESTABLISHED  feature  oriented  newsweekly  in 
^  major  metropolitan  area  for  sale.  Contact:  Busi¬ 
ness  Opportunity.  PO  Box  53458,  Chicago  IL 
60653  for  details. 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 
6009 

FEATURES  WANTED 

Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

OREGON  . $60,000 

Idaho . $125,000 

i  Washington . $230,000 

Alaska  $240,000 

j  Washington . $310,000 

Washington  (shopper) . 1.75  million 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith;  (206)  892-7196 

Box  4487,  Vancouver  WA  98662 

INTERNATIONAL  FEATURES  service  seeks 
originl  articles  on  issues  that  affect  the  de¬ 
veloping  nations-political,  economic,  cultural, 
sporting.  Accompanying  graphics  and/or  ideas 
for  such  welcome.  Box  5761.  Editor  &  Pub¬ 
lisher. 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33^515.  No  obligation,  of  course. 

NEWSPAPER  APPRAISERS 

CONTINUED  local  ownership  wanted  for  paci- 
1  fic  Northwest  weekly,  non-competitive,  press, 
real  estate,  1 .28  million  with  390M  down.  Box 
5800,  Editor  4  Publisher. 

ESTABLISHED  community  monthly  newspap¬ 
er-profitable-investment  returned  first  year- 
$20,000.  $10,000  down  payment-balance. 
Financed-grossing  $50. 000/year.  Owner  has 
other  interests.  Zone  3;  (301)  254-0273. 

PROFITABLE  non-daily.  Zone  3.  growth  area, 
central  plant,  terms,  owners  retiring.  Box 
5758,  Editor  4  Publisher. 

NEWSPAPER  APPRAISALS  for  estate  plan¬ 
ning,  tax,  partnership,  loan,  depreciation,  in¬ 
surance.  corporate  and  personal  worth.  Sensi¬ 
ble  fees.  Brochure.  Marion  R.  Krehbiel,  Robert 
N.  Bolitho,  PO  Box  7133,  Shawnee  Mission  KS 
66207. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  4  CO.  INC 

1511  K  St,  NW 

Washington  DC  20005 
'  (202)  NAtional  8-1133 

4,  1983 

VALUATIONS  PERFORMED  tor  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  4 
Co.  21  E  Euclid  Av.  Haddonfield  NJ  08033, 
(609)  795-6026. 

EDITOR  &  PUBLISHER  for  June 

ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SUNBELT  WEEKLY.  89  years  old.  Be  your  own 
boss.  Gross  $60,000  range.  3000  circulation. 
Write;  PO  Box  95,  Pickens  SC  29671. 

SMALL.  BUT 
PROFITABLE! 

INDIANA — 1600  paid  weekly  in  Northern  Indi¬ 
ana  town  of  1200.  $65,000  with  $20,000 
down.  9%  on  balance. 

INDIANA — good  rural  weekly.  1900  circula¬ 
tion.  Net  will  service  debt,  provide  living. 
$145,000  includes  building.  $40,000  down. 
9V!2%  10  year  contract. 

KANSAS — small  twin  weeklies,  gross 
$92,000,  net  $31,000.  $105,000  includes 
building.  9%  contract. 

ILLINOIS  SHOPPER— rural  shopper  grossing 
I  $200,000  can  be  bought  for  $80,000.  Terms 
negotiable. 

IOWA  SHOPPER— medium-sized  city. 
$282,000  gross,  price  $175,000. 

Other  newspapers  from  $110,000  to 
$650,000  in  Illinois,  Wisconsin,  Iowa. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL  61434;  (309)  932- 
2270 

Roy  Holding  Dave  Kramer 

(3(D9)  879-2412  (217)  784-4736 

—Appraisals  done  quickly-reasonably— 


SOUTHERN  CALIFORNIA  Coastal  Weekly 
Newspaper.  Gross  $240,000  in  growing  area, 
make  offer.  Box  5762,  Editor  &  Publisher. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots'" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 

Publisher. _ 

TWO  NEW  ENGLAND  weeklies  in  attractive 
locations.  Great  potential.  Grossing 
$170,000 -I-,  asking  less.  Write  Box  5760, 
Editor  &  Publisher. 


THREE  WEEKLIES  in  mountain  area  on  west 
coast.  Adjudicated,  good  growth.  $128,000. 
terms  negotiable.  Building  and  equipment  in¬ 
cluded.  Box  5692,  Editor  &  Publisher. 


WEEKLY  in  west  part  Zone  3  with  print  shop. 
Will  sell  either  or  both.  Over  3(X)0  paid  and 

trowing.  Must  sell  due  wife's  health.  Box 

712,  Editor  &  Publisher. _ 

33  YEARS  Good  News  Farm  Paper, 
with  oil  lease  contracts.  Terms. 

Box  1294,  Enid  OK  73702. 

ZONE  9  weekly  group.  Good  present,  excellent 
future.  Adjudicated.  $79,000  gross,  building 
and  equipment.  Publisher  seeks  career 
change.  Box  5627,  Editor  &  Publisher. 


ZONE  9  PERFECT  first  newspaper;  no  competi¬ 
tion;  profitable.  $63,000  cash  or  some  terms; 
(707)  983-6853  BKR 


AWARD-WI N  N I NG  rural  Tennessee  county  seat 
weekly.  No  competition.  1982  gross. 
$170,000  plus,  2600  paid  circulation. 
$180,000  with  building,  possible  owner 
financing,  state  cash  available.  Box  5795,  Edi¬ 
tor  &  Publisher. 


ARIZONA  SHOPPER  covers  5  cities  with 
33,000  population.  9500  copies  weekly,  gross 
$2(X).000.  $50,000  down.  Write:  Dean  Sel- 
lers.  Broker.  808  N  Mller,  Mesa  AZ  85203. 


NEWSPAPERS  WANTED 


NON-DAILY  newspaper,  $250,000  to 
$750,000  in  advertisin^circulation  revenues 
sought  by  group  of  community  newspapers. 
Write  Box  5466,  Editor  &  Publisher. 


WORKING — part  ownership  wanted  in  weekly 
or  specialty.  Zone  4-6.  Send  details  tO:  PO  Box 
932,  Ogdensburg  NY  13669. 


PUBUCATIONS  AVAILABLE 


AVAILABLE  NOW:  "How  to  Purchase  a  News¬ 
paper  and  Succeed.  "  Be  ready  when  opportun¬ 
ity  knocks.  Inside  details,  appraisals,  tax  tips, 
sample  contracts  by  publisher-editor-broker 
Jay  Brodell.  $22.50.  Mountain  West  Pub¬ 
lishing  Co.  Box  1841,  Grand  Junction  CO 
81502. 


MAJORITY  INTEREST  in  Zone  5  shopper  for 
sale  with  long-term  payout  and  without  down 
payment  to  person  of  proven  experience,  ability 
and  integrity.  Send  letter  about  yourself  and 
include  resume.  Box  5788.  Editor  &  Publisher 
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ANNOUNCEMENTS 


PUBLICATIONS  FOR  SALE 


FLORIDA  GULF  COAST  magazine  successful 
growth  7  years.  120.000  readers.  Proven  man¬ 
agement  will  stay.  Price  $375, 000-cash  dis¬ 
count.  Phone  Miller;  (904)  456-9749  or  455- 
9643.  or  write  Box  5759.  Editor  &  Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Usinga  high  quality  sales  organization  makesa 
real  difference— better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of 
quality  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates.  3864  Center  Rd.  #10C. 
Brunswick  OH  44212;  (216)  225-7440. 


LEVIS  SALES  SELLS!  The  finest  quality  new 
home  delivery  customers  via  telephone  sales 
and  boy  crews,  national  references,  for  action 
call;  (201)  772-7002. 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company  is 
to  provide  its  clients  with  accurate  readership 
research.  OMNI-RESEARCH  believes  the  role 
of  a  newspaper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a  unique 
competitive  edge  that  results  in  improved  ad 
lineage  from  their  advertising  base. 

We  aim  to  become  part  of  your  management 
team.  From  our  presentations  to  top  manage¬ 
ment.  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable  re¬ 
search  can  be.  Call  our  Director  of  Newspaper 
Research.  Jack  Brodbeck  collect,  at  (305) 
746-3335. 

OMNI-RESEARCH 


MISCELLANEOUS 


SPEAKER:  on  making  newspaper  space  worth 
more  than  it  costs.  "Space  for  Everyone"  Clar¬ 
ence  Judd.  Write;  Wayne  ME  04284  or  phone; 
(207)  685-9240. 


INDUSTRY  SERVICES 


PROMOTIONAL  SERVICES 


CUSTOMIZED  pocket  diary-appointment  books 
that  you  can  distribute  for  promotion  goodwill 
or  sell  for  profit.  A  quality  product  with  your 
imprint  on  front  and  inside  page  for  your  mes¬ 
sage.  For  free  brochure;  Want  Publishing  Co. 
1511  K  St  NW.  Washington  DC;  (202)  783- 
1887. 


Sell  yourself... 

To  the  hunidretds  of  etditors, 
publishers,  atdvertising,  cir¬ 
culation,  an(d  pro(duction 
managers,  etc.  who  rea(d 
E&P  every  week.  Tell  them 
about  yourself  in  a  Positions 
Wantetd  atd  in  E&P  Classi- 
fietds. 


WEEKLY  CIRCULATION 
PROMOTION  SERVICES 


CIRCULATION  CLIMBERS 
DOES  IT  ALL  FOR  YOU 

Weekly  newspapers  are  our  specialty.  Just  look 
at  the  service  we  perform. 

•  We  do  all  the  telemarketing 

•  We  pay  for  the  office 

•  We  pay  for  the  telephone  service 

•  We  also  do  the  billing 

•  We  collect  your  subscription  payments 

As  a  matter  of  fact,  we  do  it  all  for  you.  We  even 
send  you  your  payment.  There  is  no  cash  pay- 
,  ment  on  your  part.  CALL  COLLECT.  CIRCULA- 
1  TION  CLIMBERS;  (617)  438-7922. 


LEVIS  SALES.  Inc.  will  customize  a  short  term 
promotion  for  your  weekly  newspaper,  we  ll  pro¬ 
duce  more  new  yearly  subscribers  than  you 
dreamed  possible!  Call  tor  details;  (201)  772- 
7002. _ 


EQUIPMENT  &  SUPPLIES 


CABLE  TV 


COMPLETE  CABLE  TV  system  for  A  N  channel, 
either  in-house  or  remote. 

1  VDT  terminal  for  off-line  editing  and  storage 

2  character  generators 
1  color  TV  monitor 

1  interface  formatter 
1  voltage  regulator 
1  spare  parts  kit 
1  training  manual 

Total  price.  $14,500 

Can  be  seen  in  operation.  Call  Kathy;  (313) 
665-4081. _ 


CAMERA  &  DARKROOM 


2  CHEMCO  Marathon  Roll  Film  Cameras.  Mod¬ 
el  1211  SN  400-579  with  Quartz  flash  units 
andascorlum  light  control  (max  film  24"  wide). 
$3000  each;  (216)  344-5522. 


COLOR  SEPARATION  EQUIPMENT.  Klimsch 
Super  auto  Color  Enlarger.  Work  range  50%  to 
1500%.  $5000.  Contact:  Mike  Nakonek; 
(216)  651-1500. 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED.  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067.  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  system  for  weekly 
newspapers  and  shoppers.  Runs  on  Radio 
Shack  Models  II.  12  or  16.  Custom-designed 
with  many  time-saving  and  helpful  manage¬ 
ment  features.  Write  for  sample  reports,  etc. 
The  Chiefland  Citizen.  PO  Drawer  980.  Chief- 
land  FL  32626.  Phone;  (904)  493-1553. 


BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will 
run  on  the  inexpensive  Microcomputers  from 
Radio  Shack.  Prints  journals,  bills,  aging  and 
sales  analysis.  Keeps  individual  detail  of  en¬ 
tries  on-line.  Now  being  used  by  dozens  of 
small/medium  size  publications.  Call  or  write 
tor  sample  reports.  Publisher  Control  Systems. 
223  West  5th  St.  Shawano  Wl  54166.  (715) 
526-6547.  Jim  Sutton  or  Steve  Kuckuk. 


SEMINARS 


LET  A  SUCCESSFUL  advertising  executive  I 
teach  your  staff  his  secrets.  Twenty-five  years  1 
of  unusual  success  as  weekly  publisher  in 
tough  competitive  market.  One  or  two-day  I 
seminar  in  your  office;  (913)  381-8080.  | 

SHOPPING  GUIDES 

WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  Estil  Cradick.  950  Parkwood  Dr. 
Dunedin  FL  33528;  (813)  733-1678. 

INDUSTRY  SERVICES 


CIRCULATION  SERVICES  i 

MARKETING  PAPERS  for  the  80’s  to  survive' 
through  the  90‘s  and  beyond.  From  carrier  to : 
mail  with  expertise  in  .  .  .Renewal  systems 
in  advance  carrier  and  mail 
programs  .  .  .Phone  and  crew 

solicitations  .  .  .  Voluntary  paid  and  other 
conversion  programs  .  .  .Promotions,  single 
copy  sales.  MBO  and  financial! 
management  .  .  .Personnel  development  I 
and  specialized  training  .  .  .  and  much.  ! 
much  more.  I 

Call  Kevin  S.  Pappert.  (313)  683-2963  | 

Circulation  Consultant  for  Newspapers  | 

PROFESSIONAL  TELEPHONE  subscription  | 
sales  services.  Pay  only  for  results!  Ken  Gage  & 
Associates;  (512)  224-6672. 

SPECTRUM  MEDIA  INC  is  THE  telephone 
marketing  perfectionist.  We  produce  only  high 
quality  home  delivery  subscriptions.  Spectrum  i 
Media  Inc  has  developed  a  unique  calling  sys¬ 
tem  to  obtain  the  largest  segment  of  newly 
established  residents  BEFORE  competitors. 
Please  ask  any  of  the  1 3  newspapers  Spectrum 
Media  currently  maintains.  Our  inexpensive 
cost  and  references  tell  all.  Spectrum  Media 
believes!  SUPERIOR  RESULTS  IS  OUR  CALL¬ 
ING.  Call;  (201)  494-8585  for  free  analysis. 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ 

Company _ 

Add  ress _ 

City _ 

State _ Z  i  p _ 

Phone _ 

Classification _ _ 

Authorized  Signature _ 

Copy _ _ 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden. 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mat)  tO:  Editor  &  Publisher,  575  Lexington  Av,  New  York.  NY  10022. 


E&P  Classifieds — 

As  effective  in  the  newspaper  community  as  your  newspaper’s  classi- 
fieds  are  in  your  community. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  1  week  — $3.00  per  line. 

2  weeks — $4.00  per  line,  per  Issue  2  weeks — $2.50  per  line,  per  issue. 

3  weeks — $3.40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  lor  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  In  copy.  count  as  an  additional  line  In  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EditM-  &  PwblisiMr 

575  Lexington  Av,  NY.  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES 


COMPUTERS 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


DEC  COMPUTER — like  new-model  356, 
256K,  300  LPM  printer  with  6  VDT's  for  sale. 
Currently  programmed  and  running  Vision  Data 
software.  Original  hardware  cost  $60,000, 
asking  $30,000  (software  not  available  for 
sale).  Available  because  of  recent  acquisition. 
Please  contact  either  Phil  Tofani  or  Jeff  John¬ 
son  at;  (213)  861-3351. 


DYMO  300-CPS.  1  CPU-32K.  4  Delta  Data 
VDT's.  Classified  software  package.  2-10 
Mega-Byte  discs.  Make  offer;  (213)  604- 
1012. 


1  HARRIS  2200  Terminal,  Serial  1090,  (With 
control  cards  tor  complete  TCU  channel. 

2  Compuscan  170  scanners  in  good  condition. 
Serial  217  &  218. 

Contact:  Robert  G.  Sayres;  (717)  291-8838. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  loaders 

Sheridan  48P 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


AM,  CG  TYPESETTERS.  Buy  &  Sell.  10%  Com¬ 
mission.  Reconditioned  models  available.  Bar¬ 
gains.  Free  List.  WSI;  (216)  729-2858. 


AM  TYPESETTERS.  CompSet  500,  $3000; 
510/504,  $5250;  51011/504,  $6500;  3510/ 
504,  $9500;  4510/504,  $8950;  CompEdit 
5810,  $13,900;  5900,  $17,900,  WSI;  (216) 
729-2858. 


CASH  FOR 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8600  iVz  years,  communications.  11 
fonts,  $27,500.  Video  Universal  with  reverse 
lead.  Spare  Parts  Kit,  grids,  $16,500.  WSI; 
(216)  779-2858. 


USED  COMPUGRAPHIC  FONTS 
Editwriter,  Trendsetter,  Comp  IV.  (choose  from 
library  of  over  300  strips),  4  track,  $125;  2 
track,  $80;  (width  card  included),  add  $20 ITC 
track;  other  libraries.  Bob  Weber;  (216)  831- 
0480. 


COMPUGRAPHIC  Editwriter  7500-variety  of 
typefaces-CompuQuick  II  processor-excellent 
condition.  Asking  $11,000.  Call;  (201)  222- 
6600  between  9  and  5.  Ask  for  Dean  Barth. 


FERAG  conveying  systems,  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


24-P  AND  48-P  Sheridan/Harris  stuffer. 
Guaranteed  production;  refurbished  and  instal¬ 
led  in  your  plant;  training  program  included. 

Upgrading  your  mailroom?  We  purchase  used 
stutters  in  running  condition.  Call  JIMMY  R. 
FOX,  MAIL  ROOM  CONSULTANT;  (713)  468- 
5827. 


1  48P  SHERIDAN  inserter.  HH  model.  Can  be 
doubled  out.  With  or  without  new  del  iveries  and 
electronic  kickers.  Will  install.  Also  new  and 
used  floor  and  stream  conveyor.  For  informa¬ 
tion  contact:  S.P.  Buchholz;  (303)  287-3797. 


THREE  CUTLER-HAMMER  Mark  III  Newspap¬ 
er  Counter/Stackers.  Excellent  condition. 
Large  inventory  of  parts  including  PC  boards. 
Larry  Anderson;  (216)  747-1471. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


100  40x48  Round  Heavy  Duty  Super-D  Plastic 
Pallets,  4000  pound  capacity,  $20  each.  Con¬ 
tact:  Craig  Pollard;  (201)  774-7000,  ext  436 


1  COMPUGRAPHIC  Typesetter-1  model  4961 
Regular  Speed.  12  fonts  (5V2-12  point)  plus 
cannisters,  replacement  parts  kit.  $500  for 
package.  (Contact;  Craig  Pollard;  (201)  774- 
7000,  ext  436. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Commission. 
We  remove  the  risk  when  buying  or  selling  be¬ 
tween  individuals. 

Bob  Weber,  (216)  831-0480 


CG  TYPESETTERS.  Exec  II,  $1250;  Comp  Jr  & 
I,  $1750;  II  &  II  Jr,  $1950;  7200  with  strips, 
$2600;  Edit  750011,  $9500;  7770  HR, 
$14,000;  2750,  $4500.  WSI;  (216)  729- 
2858. 


CG  8400  includes  Interface  Board,  1  year  Fac¬ 
tory  Warranty.  New  and  Factory  Carton, 
$24,000;  CG  8600,  65  fonts,  $32,500. 
Guaranteed.  Bob  Weber;  (216)  831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic,  Compug- 
raphic.EEText,  IBM,  Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 

7%  Selling  Commission. .Financing  Available 
All  Equipment  Guaranteed;  (216)  562-3750 


TRENDSETTER  812  HR,  2  strips.  $8500;  UN¬ 
ISETTER  HR,  PMA,  $6500;  TRENDSETTER 
88  HR,  6  strips,  $7750;  UNISETTER  LR, 
Parts  Kit.  $5000.  Guaranteed.  Bob  Weber; 
(216)  831-0480. 


THE  INDUSTRY’S 
MEETING  PLACE... 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 

ADVANTAGE  I.  used  6  months,  $10,000; 
VIDEOSETTER  UNIVERSAL.  All  Options,  2 
Parts  Kits.  8 grids,  low  use,  $13,750;  CG  MINI 
DISK  READER.  $1500.  Bob  Weber;  (216) 
831-0480. 


PLATEMAKING 


(1  EACH)  Beach  Mfg.  (For  Napp)  manual 
punch,  trimmer  and  bender.  $1000  for  set.  (1) 
Beach  automatic  plate  bender,  best  offer  over 
$5(X)0.  (2)  Napp  ORC  2  piece  exposure  units, 
best  offer.  (1)  Warren  Foto-Finisher,  best  offer, 
(1)  Western  Plate  Processor  Model  300, 
$6000. 

Contact;  Craig  Pollard;  (201)  774-7000,  ext 
436. 


COMP  2961  and  4961  TL,  2  each,  spares  and 
fonts.  Singer  8251,  Compugraphic  tape 
keyboards,  Dryedge  film  dryer.  Best  offer.  Ron 
Bartizek  or  Chuck  Bradley;  (203)  435-9873. 


FOR  SALE— NEW  TWIN  STAR  washout  unit 
Napp  system  for  Twin  Star  plate  processor. 
Never  Used.  For  more  details  call  John  Morris. 
Best  Publishing  Co;  (213)  548-4545. 


PRESS  CONVERSIONS 


INVEST  IN  YOUR  PRESS 
HEADLINER  MARK  I  USERS 
PERFECTING  UNITS 


Goss  units  available  22^4 "  and  239:16  ",  Goss 
half  decks  right  hand  and  left  hand,  Goss 
humps  10  side  and  13  side.  Goss  folders  in¬ 
verted  and  regular.  Whatever  your  requirement 
may  be,  please  contact  us  because  we  are  one 
of  the  largest  Stockers  in  America.  We  have  over 
80  units  in  our  warehouses. 

For  further  information,  please  contact  Printing 
Press  Services  Ltd,  E  34th  St,  Cleveland  OH; 

(216)883-8724. 

Sellers  St  Factory,  Preston,  England; 

011-44-772-797050 


ROLL  THE  PRESSES! 
E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


PRESSES 


GOOD  WEB 
OFFSET  PRESS 
Box  5768,  E(jitor  &  Publisher. 


IPEC,  INC 


EQUIPMENT  &  SUPPLIES 


PRESSES 


2  Martin  Pasters.  1979  rated  1200  FPM. 
Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vt  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series.  Vi  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4.  6.  8-position  roll  stand. 

Goss  Urbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  Vi".  45  Vi'. 

Fincor  motor  and  controls. 

Harris  V-15A,  add-on  units,  1977. 

Harris  V-25,  Vi  and  VS  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22V4,  8  units.  1973. 

Harris  845,  6  units,  22^4". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM.  1975. 

Color  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 

Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete  presses. 

2.  Units  are  stripped  down  to  the  side  frames 
and  restored  to  like  new  condition. 

3.  Cost  is  approximately  half  of  replacement 
price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  tor  pictures  and  brochures. 

IPEC,  INC.  97  Marquardt  Drive,  Wheeling  IL 
60090;  (312)  459-9700,  Telex  20-6766. 


GOSS  URBANITE.  3  units,  1  color  unit,  folder, 
3  Butlers,  1980,  Idab  Conv  and  C/Stacker. 
Goss  Community,  S/C,  6  units,  1975. 

Goss  Suburban,  6  units,  1000-1500  series. 
Harris  845,  4  units,  1979. 

Harris  M-1000,  6  units,  1972. 

Harris  V-22,  5  units,  RBI  folder,  1969. 

Harris  V-15A,  4  units  JF7,  1975. 

Vanguard  V-15.  4.  3  units. 

Goss,  Mark  1.  21  fe",  4  units. 

Goss,  Mark  I.  22^4,  4  units. 

Goss,  Mark  I.  add  on  22^4. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  13026 


GOSS  URBANITE.  5  units 
Urbanite  3-color  units,  add  on  units 
Suburban  1500.  8  units 
SC  Community,  9  units.  1973 
Community.  2  units,  1975 
UOP  3-color  unit;  Community  units 
Urbanite.  SU.  SC  folders 
Harris  845,  4  units 
V25.  8  units,  1982 
V25.  4  units,  1978 
V15A  (2).  4  units,  1978  and  1976 
V15A,  V25,  845  units 
Solna  News  King,  10  units,  KJ8.  1982 
News  King,  3  units,  1972 
Color  King,  4  units,  KJ8.  1980 
Butler,  Cary,  MEG.  Wood  auto-slicer 

ONE  CORP/Atlanta 

(404)  458-9351  Telex  700563 

Visit  us  at  ANPA,  Booth  1266 

GOSS  COMMUNITY 
Reconditioned  and  guaranteed 

3- '74  units.  V2-V4  web  folder 
l-'77  3-color  Universal  unit 

4- '66  Community  W-V4  folder 

5- '66  Suburban  press 
4-'71  V15A-JF  folder 

Will  sell  individual  components.  Call  for  instal¬ 
led  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES.  INC 
PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 

HARRIS  PRESSES 
HARRIS  M-1000 

6  units,  1972,  22^4'',  oven,  chill  rolls. 
22V4''x36  ",  2  Butlers,  combination  folder, 
Harris  infeed.  $575,000. 

HARRIS  V-22 

5  units,  1969,  RBI  multi-web  folder  can  hand¬ 
le  up  to  10  webs,  Vi,  V4  folds,  22^4"  cut- 
0ffx36  "  wide.  100  HP  Motor.  22,000  PPH.  6 
rollstands.  $175,000. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


YOU  CAN  BET  ON 
E&P  CLASSIFIEDS... 

To  take  your  used  press,  hard¬ 
ware  (or  software)  that  ’s  been  sit¬ 
ting  idly  by,  and  put  it  back  into 
production! 

Perhaps  you  can’t  use  that  par¬ 
ticular  equipment  .  .  .  but  we’ll 
bet  you  could  sure  use  the  space 
it  occupies. 

Consider  the  dozens,  perhaps 
hundreds  of  square  feet  being 
lost  in  storage  of  unused  equip¬ 
ment.  Now  look  at  the  space 
occupied  by  each  single  piece  of 
equipment  on  this  page!  Space  is 
money — hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We’ll  put  that 
equipment  back  into  production 
for  you  in  someone  else’s  plant — 
and  produce  a  profit  for  you  to 
boot! 

E&P  CLASSIFIEDS 
(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


2  UNIT  900  senes  Suburban 

3  unit  1000  senes  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 

1  Community  Oil  Bath  add-on 

Urbanite  tri-color  unit 

Urbanite  add-on  units  and  folders 

4  to  6  unit  VISA  with  JF15  folder,  1975/76 

Harris  VISA  add-on  units,  1975  76 

KJ6  Heavy  duty  folder,  reconditioned 

KJ8  with  upper  former  1976  folder 

News  King  add-on  units 

Baldwin  104  Count-O-Veyor 

Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INUND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Or,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)492-9050  Telex  4-2362 

ADNO  PHONE  NAME  ACCT  CLS  T  START 
STOP  COL  TS  MOP  TXT 
5828  492  9050  Hast  312  1  0'/f29  tf  1  c  U 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


GOSS  COMMUNITY,  6  units  and  SC  folder, 
1969,  oil  bath,  maintenance  records.  Call: 
Publisher;  (201)  270-1300. 


COMPLETE  RE-BUILD  Community  folder. 
Take  yours  in  trade.  $15500.  Exchange  parts, 
rebuilt  cylinders,  micros,  ink  balls,  copper  rol¬ 
lers.  (loss  single  width  only. 

Field  service  work,  press  relocations. 

Dauphin  Graphics;  (717)  362-3406. 


GOSS  Mark  1,  A-80.  22^4"  Cutoff 
6  Color  half  decks 

1  Double  2: 1  folder  with  balloon  former 
Goss  Mark  I,  A-82,  239/16  "  Cutoff 
15  unit-digital  pasters 
4  Superimposed  double  half  decks 

4  Single  half  decks 

5  Double  3:2  folders 

Goss  mark  I.  A-88.  239/16  "  Cutoff  30units- 
digital  pasters 
5  3-position  color  cylinders 
5  double  2:1  folders 

Double  and  single  Goss  portable  color  foun¬ 
tains 

Add-on  units  available 

Number  330  portable  Idab  stacker  with  card 
reader  and  programmer,  excellent  condition. 
Hoe  Colormatic 

8  units  available,  1966  (22^4"  cutoff) 

1  Single  3:2  folder,  double  upper  formers 
Skm  slitter,  fully  automatic  reels 
G  eT  unit  drive  and  controls 
Offered  Exclusively  by: 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050 _ Telex  4-2362 


21>/4”  cutoff  heatset  press 

Harris  N1200,  2 1  Va"  cutoff  by  40W"  5  units, 
collectynon-collect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New,  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090;  (312)  459-9700.  Telex  20-6766. 


CUSTOM-BILT  TRIMMERS 
Two3-knife  trimmers.  One  for  Goss  SC;  one  for 
Urbanite.  Late  models.  Available  immediately. 
Save  thousands  off  new  price. 

ONE  CORP/Atlanta 

(404)  458-9351  Telex  700563 

Visit  us  at  AN  PA,  Booth  1266 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


COMPLETELY  REBUILT  Sheridan  MS  and  HH 
hoppers  factory  guaranteed. 

Sheridan  48P  Inserter  with  MS  heads. 
Sheridan  24P  Inserter  with  handfly  table. 

New  spare  parts  for  Sheridan  Inserter. 

Folded  Edge  First  Delivery  System  for  Sheridan 
Inserters 

Sheridan  72P  and  48P  hopper  loaders. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Custom-Bilt  Quarter  Folders  and  Rotary  Trim¬ 
mers. 

Kansa  Inserter  with  four  stations. 

Idab  440  Counter  Stacker  with  programmable 
keyboard. 

Idab  Shrink  Wrap. 

Ferag  H-500  and  HS-80  Counter  Stackers- 
factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 

Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps  and 
pacers. 

Signode  ML2EE  and  MLN2A  Tying  Machines. 
Yale  and  C&D  pallet  jacks. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Mechanical  installation  ser¬ 
vices  also  provided.  WANTED  TO  BUY:  MAIL- 
ROOM  EQUIPMENT  AND  COMPLETE  MAIL- 
ROOM  SYSTEMS. 

GRAPHIC  MANAGEMENT  ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  St 

Southboro  MA  01772;  (617)  481-8562 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


SIGNODE  MLN  2  or  MLN  2A  Tying  Machines 
and  IDAB  440  Counter  Stacker.  Reply  to: 
Graphic  Management  Associates,  Inc 
11  Main  St 

Southboro  MA  01772;  (617)  481-8562. 


USED  PAY  NEWS-STANDS 
in  good  condition. 

(305)  665-8214.  Michael  Miller. 


USED  EQUIPMENT  WANTED— we  are  paying 
top  value  for  used  Suburban  Urbanite  Com¬ 
munity  V-22  &  V-25  press  units  and  folders. 
Please  call;  (216)  627-5511. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  anti  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


DIRECTOR,  Communicatinn  Research  Center. 
Twelve-mqnth  faculty  appointment  in  Schoql  of 
Communication,  The  University  of  Alabama  be¬ 
ginning  August  16.  Director  provides  lead¬ 
ership  in  scholarly  research  and  service  to 
media  organizations,  also  co-directs  Capstone 
Poll,  well-established  survey  research  unit.  Re¬ 
search  center  is  well  staffed  and  equipped:  new 
facilities  under  construction.  Qualifications, 
PhD,  strong  teaching,  media  and  research  ex¬ 
perience.  Send  application  and  vita  to;  Dr.  Ed 
Mullins,  Box  1482,  University  AL  35486.  An 
equal  opportunity,  affirmative  action  employer 


ASSISTANT  PROFESSOR  to  teach  reporting 
and  editing  beginning  Fall  1983.  Science  writ¬ 
ing  experience  helpful.  PhD  wifh  professional 
experience  preferred.  Master’s  with  outstand¬ 
ing  professional  experience  acceptable.  Salary 
competitive.  Deadline,  June  30.  Send  applica¬ 
tion  letter  and  resume  to:  Edward  J.  Smith. 
Head,  Department  of  Communications,  Texas 
A&M  University,  College  Station  TX  77843. 
Texas  A&M  University  is  an  Equal  Opportunity 
through  Affirmative  Action  Employer. 


COMMUNICATIONS 

Mary  Baldwin  College,  a  women's  liberal  arts 
college,  has  the  leading  communications  prog¬ 
ram  among  regional  women's  institutions.  Col¬ 
lege  emphasizes  women's  studies,  technology, 
and  international  studies.  Communications 
program  includes  tracks  in  advertising-public 
relations.  Broadcasting,  Journalism.  Interna¬ 
tional  Communications.  Faculty  position  start¬ 
ing  September  1 ,  1983  to  teach  in  two  of  four 
tracks  listed,  with  expertise  in  advertising  pre¬ 
ferred.  Qualifications:  PhD  and/or  experience 
sought.  Position  open  until  filled.  Contact;  Dr. 
Irene  Hecht,  Dean  of  the  College,  Mary  Baldwin 
College,  Staunton  VA  24401.  EOE/AA  Em¬ 
ployer. 


COMMUNICATIONS.  Two  positions  at  Instruc¬ 
tor  or  Assistant  Professor  rank.  Teaching  re¬ 
sponsibilities  primarily  in  Print  Journalism.  De¬ 
sire  and  ability  to  teach  writing  essential. 
Courses  include  Newswriting,  Mass  Media  and 
Law  &  Ethics  of  Media.  Ability  to  teach  in  areas 
of  Creative  \fl/riting  and/or  Broadcast  Journal¬ 
ism  helpful.  Advisor  for  student  newspaper. 
Working  with  individual  students  important. 
Other  activities  connected  with  departmental 
operations  as  assigned.  Master's  degree  mini¬ 
mum  acceptable.  Media  experience  essential. 
Appointment  effective  9/1/83.  Send  cover 
letter  &  resume  to:  Dr.  David  French,  VP  tor 
Academic  Affairs,  New  England  College,  Hen- 
niker  NH  03242.  EOE. 


PUBLIC  RELATIONS  ADVERTISING 
Tenure  track  position  beginning  August  25. 
1983.  To  teach  courses  in  public  relations, 
advertising  and  mass  media.  Completed  PhD 
preferred,  not  required.  Send  vita,  transcripts 
of  all  college  work,  graduate  and  undergradu¬ 
ate,  and  three  letters  of  reference  to;  Ed 
Carpenter,  Division  of  Language  and  Litera¬ 
ture,  Northeast  Missouri  State  University,  Kirk- 
sville  MO  63501.  NMSU  is  an  equal  opportun¬ 
ity  employer. 


RADIO/TELEVISION 

Tenure  track  position  beginning  August  25. 
1983.  To  teach  courses  in  radio  and  television 
production  and  supervise  campus  radio  sta¬ 
tion,  Completed  PhD  preferred,  not  required. 
Send  vita,  transcriptsof  all  college  work,  gradu¬ 
ate  and  undergraduate,  and  three  letters  of  re¬ 
ference  to:  Ed  Carpenter,  Division  of  Language 
and  Litrature,  Northeast  Missouri  State  Uni¬ 
versity.  Kirksville  MO  63501.  NMSU  is  an 
equal  opportunity  employer. 


UNIVERSITY  OF  WISCONSIN-EAU  CLAIRE 
Deprtment  of  Journalism  seeks  academic  staff 
member  to  teach  graphics  and  at  least  one 
other  area.  Thorough  knowledge  of  electronic 
print  production  and  ability  to  operate  offset 
press  and  phototypesetting  system.  Will  super¬ 
vise  graphic  arts  laboratory.  MA  or  MS  in  Jour- 
nalism/Graphics/Advertising  and  professional 
experience.  Teaching  experience  desirable. 
Appointment  effective  Fall  1983.  Send  letter 
of  application,  complete  transcripts,  three  let¬ 
ters  of  recommendation  tO;  Henry  Lippold, 
Chairman,  Department  of  Journalism  Person¬ 
nel  Committee,  University  of  Wisconsin-Eau 
Claire,  Eau  Claire  Wl  54701.  UW-Eau  Claire  is 
an  equal  opportunity,  affirmative  action  em¬ 
ployer.  (This  search  has  been  reopened). 


JOURNALISM:  Assistant  Professor  to  teach  9 
hours  mass  communication  and  advise  stu¬ 
dent-weekly  newspaper.  M  A  required.  PhD  pre¬ 
ferred.  Application  deadline  July  1,  1983. 
Position  available:  August.  1983.  Apply  tO: 
Director  of  Personnel.  Northwest  Missouri 
State  University,  Maryville  MO  64468. 
Affirmative  Action/Equal  Opportunity  Em¬ 
ployer. 


GENERAL  MANAGER 

The  Catholic  Review,  a  weekly  with  55,000-1- 
paid  subscribers,  seeks  a  people  oriented  man¬ 
ager  with  a  proven  administrative  background 
containing  both  editorial  and  marketing  experi¬ 
ence.  We  offer  an  excellent  opportunity  with 
good  salary  and  full  range  of  benefits.  Send 
resume  to: 

Tom  Donellan 
320  Cathedral  Street 
Baltimore  MD  21201 


STRONG  WEEKLY  in  competitive  white  moun¬ 
tain  resort  area  needs  manager  with  marketing 
background.  H.  James,  Box  268,  Norway  ME 
042fe  (207)  743-7011. 


WE'RE  SITTING  ON  a  gold  mine,  but  need  the 
right  miner.  This  General  Manager  must  have 
proven  record  in  weekly/shopper  vehicles.  Ap¬ 
plicants  should  be  self-starting,  aggressive, 
creative,  and  result  oriented.  Operation  is  inde¬ 
pendent  of  daily  newspaper.  Located  in  rapidly 
growing  military  area.  Zone  6.  Salary  and  be¬ 
nefits  commensurate  with  experience.  Send 
complete  resume  and  salary  requirements  in 
confidence  to  Box  5770,  Editor  &  Publisher. 


You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


ADVERTISING 


ADVERTISING  DIRECTOR  for  progressive  Ohio 
Daily  with  Total  Market  System.  Require  shirt¬ 
sleeve  sales  professional  with  record  of  crea¬ 
tive.  well-motivated  leadership  and  strong 
background  in  sales,  sales  development  and 
management,  and  personnel  training  and 
motivation.  Salary,  benefits  and  incentives. 
Send  resume  to  Box  5742,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Excellent  opportunity  for  aggressive  salesper¬ 
son  wanting  to  enter  management.  Weekly  in 
Zone  3  needs  planner,  motivator,  and  sales 
promotion  person  to  manage  a  fast  growing 
market.  Great  opportunity  for  advancement. 
Write  Box  5785,.  Editor  &  Publisher. 


ADVERTISING  MANAGER 
To  direct  retail  and  classified  sales  of  a  6  day 
daily  under  1 5,000  and  TMC  product.  Looking 
for  someone  to  lead  a  young  sales  staff.  Located 
in  Zone  5.  Send  resume  and  salary  history  to 
Box  5792,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Panama  City  News-Herald  needs  an  advertising 
director  to  head  anil  man  sales  force.  The 
individual  must  be  strong  in  staff  development 
and  have  a  proven  management  record.  If  in¬ 
terested  please  send  complete  resume  with  sal¬ 
ary  history  to:  Scott  Fischer,  Panama  City 
News-Herald,  PO  Box  1940,  Panama  City  FL 
32402. 


CLASSIFIED  SALES  MANAGER 
The  person  we  seek  will  have  ah  outstanding 
sales  record.  Must  be  able  to  motivate,  train 
and  supervise  sales  staff.  We  need  a  aggressive 
individual  with  strong  management  atility  tor 
southwest  Arizona's  second  largest  daily  news¬ 
paper  located  in  an  expanding  growth  market. 
Good  salary  and  benefit  package.  Send  resume 
and  salary  requirements  to:  TNI  AD  588-E,  PO 
Box  26887,  Tucson  AZ  85726,  Attention: 
Classified  Manager. 


To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  do  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response 
to  an  ad.  Include  only  materi¬ 
al  which  can  be  forwarded  in 
a  large  manilla  envelope _ 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ART/GRAPHICS 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


CO-OP  ADVERTISING  MANAGER 
A  rewarding  career  opportunity  for  a  man  or  a 
woman  to  direct  Co-Op  advertising  sales  prog¬ 
ram.  Two  or  three  years  experience  as  full  time 
Co-Op  advertising  manager  essential.  Must 
have  experience  in  Co-Op  sales  training  and 
development  of  Co-Op  advertising  through 
sales  with  manufacturer  and  distributor  repre¬ 
sentatives.  Excellent  fringe  benefits.  Salary 
and  bonus  commensurate  with  Co-Op  advertis¬ 
ing  sales  experience.  Box  5791,  Editor  &  Pub¬ 
lisher.  An  equal  opportunity  employer. 


CLASSIFIED  TELEPHONE 
SALES  SUPERVISOR 

Excellent  opportunity  for  an  experienced, 
career-minded  individual,  to  lead,  train  and 
supervise  telephone  sales  staff  of  top  50  mar¬ 
ket  soon  to  be  completely  on-line.  Front  end 
system  experience  desirable.  Send  resume  and 
salary  requirements  in  confidence  to  Box 
5752,  Editor  &  Publisher. 


CENTRAL  OHIO  daily  (7300  circulation)  seeks 
working  ad  manager.  You  must  be  our  top  sales¬ 
person.  in  addition  to  supervising  a  5  person 
staff.  Strong  shopper  competition.  Must  be 
strong  on  promotions,  staff  development,  and 
community  relations.  Send  resume  and  salary 
needs  to:  Publisher,  Urbana  Daily  Citizen,  PO 
Box  191,  Urbana  OH  43078. 


NATIONAL  SALES 

Leading  newspaper  company  looking  for  young, 
aggressive  person  for  San  Francisco  office.  Ex¬ 
cellent  growth  potential  in  a  top-rated  com¬ 
pany.  Strong  benefits  program.  Send  confiden¬ 
tial  resume  to  Box  5773,  Editor  &  Publisher. 


PROFESSIONAL  NEVYSPAPER  ADVERTISING 
SALES  PEOPLE  WANTED  BY 
CENTRAL  ARIZONA  NEWSPAPER  GROUP 
Due  to  current  growth,  we  are  looking  for  sever¬ 
al  good  newspaper  advertising  people.  If  you 
have  a  desire  to  achieve,  with  good  sales  and 
layout  ability  we  would  like  to  consider  your 
application  for  one  of  these  sales  and  manage¬ 
ment  positions  in  display  or  classified  advertis¬ 
ing.  If  you’re  a  real  professional  or  a  sincere, 
hard  working  youngster  with  most  of  the  tools  of 
the  trade,  we  have  a  great  opportunity  for  you. 
Telemarketing,  cable  TV  and  other  back¬ 
grounds  desirable. 

We  are  the  publishers  of  a  daily,  5  weeklies, 
and  2  shoppers.  A  moderate  offset  plant,  a 
good  salary  commensurate  with  ability,  bonus, 
mileage  and  good  benefits.  A  living  is  great  in 
sunny  Arizona.  Send  resume  to;  Donovan  M. 
Kramer  Sr,  Publisher,  Casa  Grande  Valley 
Newspapers,  Inc,  PO  Box  639,  Casa  Grande  AZ 
85222. 


RETAIL  MANAGER 

We  have  a  rich  opportunity  for  an  aggressive 
management-oriented  individual  who  can  mold 
a  young  staff.  Strong  daily  with  exceptional 
penetration  with  the  opportunity  for  growth  via 
alternative  products.  A  Harte  Hanks  Com¬ 
munications  Inc.  newspaper.  Write  Box  5754, 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
For  Palm  Springs,  The  Desert  Sun,  the  desert's 
leading  daily  newspaper  and  part  of  a  progres¬ 
sive  Southern  California  publishing  group  (2 
dailies,  shopper,  weekly,  commercial  printing). 
Owned  by  The  Evening  News  Association, 
Michigan.  Growth  market,  friendly  manage¬ 
ment  team.  Call  Steven  Hyatt,  Personnel  Man¬ 
ager;  (619)  325-8666.  Equal  opportunity  em¬ 
ployer. 


WORKING  AD  MANAGER.  Semi-weekly  and 
shopper  with  8000  combined  circulation.  No 
competition.  Beautiful  California  coastal  city 
( 1 1 ,000).  Larger  areas  both  sides  to  draw  from. 
Excellent  future  for  producer  who  will  help  us 
grow.  HERALD,  Box  10,  Carpinteria  CA 
93013;  (805)  684-8748. 


IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of 
an  E&P  box  holder.  However,  if 
you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  compan¬ 
ies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  hol¬ 
der.  Attach  a  note  listing  news¬ 
papers.  groups  or  companies  you 
don't  want  the  reply  to  reach;  put 
the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If 
the  Box  Number  you're 
answering  is  on  your  list,  we'll 
discard  your  reply. 


DESERT  DAILY  seeks  commercial  artist,  heavy 
on  graphics,  layout  and  design.  Job  split  be¬ 
tween  editorial  and  advertising.  $275/week  to 
start.  Send  resume,  samples  to:  Steve  Wil¬ 
liams,  PO  Box  1389,  Victorville  CA  92392. 


CIRCULATION 


CIRCULATION  DIRECTOR 
A  Southwest  AM/PM  agency  (Zone  8)  is  seeking 
a  well  rounded  individual  to  run  its  circulation 
department.  Must  have  a  proven  track  record  in 
increasing  home  delivered  circulation.  Job  re¬ 
quires  skills  in  marketing,  TMC,  and  computer 
application.  We  offer  that  team  player  a  chal¬ 
lenge  m  a  high  growth  community.  Excellent 
base  salary  plus  incentives.  Full  resume  and 
references  sent  in  confidence  to  Box  5703, 
Editor  &  Publisher. 

CIRCULATION  MANAGER 
We  are  looking  for  motivated,  promotion 
minded  individual  to  be  a  part  of  the  manage¬ 
ment  team  of  a  5000  circulation  daily  and  a 
23,500  distribution  TMC.  Market  wide  open 
tor  growth.  Position  located  in  Zone  7.  If  you  are 
an  outdoors  type  person  who  likes  to  hunt,  fish, 
and  enjoys  friendly  people,  then  we  have  a 
home  for  you.  Send  complete  resume  and  sal¬ 
ary  history,  references  to:  Michael  Bell,  Gener¬ 
al  Manager,  Devils  Lake  Daily  Journal.  PO  Box 
1200,  Devils  Lake  ND  58301. 


CIRCULATION  SUBSCRIPTION  manager  to 
manage  sales  force  for  established  weekly. 
Growth  oriented  company  in  Maryland. 
Washington  metro  area  looking  for  experi¬ 
enced,  industrious  person.  Base  pay  plus  in¬ 
centive.  Send  resume  to:  Morkap  Publishing 
Inc,  PO  Box  1253,  Rockville  MD  20850, 
Attention:  Miss  Hoover. 


CIRCULATION  DIRECTOR 
Outstanding  suburban  newspaper  group  seek¬ 
ing  circulation  director.  Exciting,  rewarding 
position  for  super  achiever  who  expects  unpara¬ 
lleled  success  from  self  and  staff.  Exceptional 
opportunity  for  person  looking  for  growth  situa¬ 
tion.  Are  you  ready  to  join  the  best?  Send  re¬ 
sume  to;  Publisher,  Times  Publications,  PO 
Box  370.  Beaverton  OR  97075. _ 


BOY  CREW 
CONTRACTOR 

Large  AM/Sunday  in  Northeast 
seeks  contractor  to  operate  boy 
crews.  Write  Box  5753,  Editor 
&  Publisher. _ 


CIRCULATION  EXECUTIVES 
Zone  2  daily  newspaper  owned  by  a  Fortune 
500  multi  media  company  needs  2  solid  ex¬ 
perienced  professionals  to  direct  home  delivery 
growth.  These  positions  have  been  created  fol¬ 
lowing  a  department  reorganization.  Over  the 
past  42  months  average  daily  paid  circulation 
has  grown  from  5000  to  37,000  in  a  highly 
competitive  market.  If  you  desire  a  fast  track 
with  a  superior  challenge  please  call  Joe  Shock- 
lee  at  1-800-432-8649  or  send  resume  c/o  Joe 
Shocklee,  The  Times  Leader,  15  North  Mam 
St,  Wilkes-Barre  PA  18711. 


MEDIUM  SIZED  DAILY  in  Zone  2  seeks  mid¬ 
management  level  person  to  develop  district 
manager  staff.  If  you  possess  good  training 
skills,  are  sales  results  oriented  and  follow 
through  effectively  with  detail  assignments  we 
have  a  place  for  you.  Position  allows  complete 
freedom  to  operate  and  is  geared  to  eventual 
zone  manager  slot.  Starting  salary  package 
$18,500.  All  city  distribution.  Send  resume  to 
Box  5784,  Editor  &  Publisher. 


NEW  ENGLAND  NEWSPAPERS 
Often  need  qualified  people  in  all  departments. 
Our  free  referral  service  is  available.  Send  in 
your  resume  and  we  will  use  it  to  fulfill  inquiries 
from  our  newspapers.  NEW  ENGLAND  NEWS¬ 
PAPER  ASSOCIATION,  INC,  223  Derby  St, 
Salem  MA  01970. 


PROMOTION/MARKETING  MANAGER 
Zone  5-7  day  PM  metro  needs  aggressive  prom¬ 
otion  minded  individual  to  develop  and  follow 
through  customer,  carrier,  district  men  and  in 
paper  promotion.  This  individual  would  be  part 
of  an  overall  circulation  management  team.  In¬ 
dividual  should  be  a  self-starter  with  prior  cir¬ 
culation  management  experience.  Salary  30M. 
company  car,  excellent  fringe.  Please  send  re¬ 
sume  in  confidence  to  Box  5723,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIRECTOR— Established, 
growing,  25,000  daily  with  total  market  cover¬ 
age  package  seeks  person  with  minimum  7-10 
years  management  experience.  Must  know 
marketing,  sales,  sales  promotion.  Should  have 
experience  supenrising  adults,  teaching  and/or 
training.  Forceful  personality  and  communica¬ 
tions  skills  important.  Department  has  com¬ 
puterized  operation.  Good  benefits  in  the  Cali¬ 
fornia  area.  If  you  are  a  well  organized  self¬ 
starter,  send  resume  and  salary  history  to  Box 
5727,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


TERMINAL  OPERATORS  experienced  in  news¬ 
paper  production  and  ITEK  7A20  system.  Ad 
markup  experience  necessary.  35  hour  work 
week.  Excellent  benefits.  Call;  (213)  604- 
1012  between  9  am  and  4  pm  Monday  through 
Friday. 


EDITORIAL 


HARD  WORKING  shirt  sleeve  editor  tor  twice 
weekly  16,000  circulation  newspaper  in  south¬ 
western  Louisiana  city.  Applicant  must  possess 
all  necessary  skills  to  generate  top  news  pro¬ 
duct.  People  skills  a  must.  Send  resume  along 
with  salary  requirements  to;  Al  Gensheimer,  PO 
Box  99.  Sulphur  LA  70663. 


HELP  WANTED/DAILY  NEWSPAPER 

The  Standard-Times,  a  50,000  circulation 
daily  with  Sunday  edition  in  southeastern  New 
England,  is  accepting  NEW  applications  for: 

FEATURE  WRITER — a  pro  who  can  produce 
quality  copy  on  both  long  range  and  short  term 
projects— ranging  from  the  major  investigative 
piece  to  the  brief  people  profile.  Ideal  spot  for 
the  person  with  a  DAIL'Y  newspaper  feature 
portfolio  demonstrating  exceptional  writing 
ability. 

STAFF  REPORTER — a  disciplined,  creative 
and  self-starting  individual  with  superlative 
writing  ability. 

A  minimum  of  two  years  daily  newspaper 
experience  required  for  both  positions.  These 
are  not  novice  assignments.  We  want  only  ap¬ 
plicants  with  proven  ability  to  write  welL^x- 
ceptionally  well — and  swiftly. 

hrst  time  applicants  only.  Preference  given 
to  those  with  Northeast  background.  Write: 
Dave  Swearingen.  Managing  Editor,  The  Stan¬ 
dard-Times,  K)  Box  D-912,  New  Bedford  MA 
02742.  Send  resume,  clips,  references  and  a 
letter  telling  us  about  yourself.  No  phone  calls, 
please. 

An  Equal  Opportunity  Employer 


"HOW  TO  GET  HIRED  IN  JOURNALISM  "  For 
information,  write:  Northwest  Marketing  Li¬ 
mited.  Box  3658-J,  Lacey  WA  98503. 


MID-SIZE  southern  daily  has  opening  in  lifes¬ 
tyle  department  for  feature  writer.  Looking  for 
bright,  concise,  readable  style.  Only  those  with 
experience  in  newspaper  feature  writing  will  be 
considered.  Send  clips,  resume  and  references 
to:  Living  Editor,  SAVANNAH  NEWS.  PRESS, 
PO  Box  1088,  Savannah  GA  31402. 


MANAGING  EDITOR  to  report  to  publisher's 
assistant  in  supervising  reporting  and  editing 
staff  of  20  for  6-day  23,000  New  England 
award  winner.  Contact  with  the  public,  budget¬ 
ing,  superior  editing  skills  and  layout  experi¬ 
ence  required  in  this  shirt-sleeve  position.  If 
you  know  you’re  better  than  average  please 
send  a  convincing  letter  with  your  resume  tO; 
Oreste  P.  D’Arconte,  The  Sun  Chronicle,  Box 
600,  Attleboro  MA  02703. 


MANAGING  EDITOR 

Mulit-talented  and  experienced  managing  edi¬ 
tor  sought  to  direct  stall  on  an  award  winning 
7400  circulation  central  New  York  daily  with 
TMC  product  serving  19,000  households. 
Must  be  good  organizer,  strong  in  layout  and 
editing  skills  with  flexibility  to  handle  any  and 
all  aspects  of  an  aggressive  daily  newspaper 
which  prides  itself  on  quality  community  jour¬ 
nalism.  Experience  with  front  end  helpful. 
Send  resume,  salary  history,  references  and 
clips  to:  Jim  Gleim,  General  Manager,  The 
Evening  Sun.  45-47  Hale  St.  Norwich  NY 
13815. 


MANAGING  EDITOR  tor  independently-owned 
medium-size  Connecticut  daily.  Complete 
charge  of  newsroom.  Must  have  good  track  re¬ 
cord  in  similar  job.  Good  salary  and  benefits. 
Applicants  should  be  from  Zones  1  or  2.  Box 
5798,  Editor  &  Publisher. 


MANAGING  EDITOR — aggressive  person  to 
direct  news  staff  at  suburban  daily  and  weekly 
in  Zone  2.  Must  be  a  manager  and  have  good 
local  news  judgment.  Submit  resume  including 
salary  history  and  requirements  to  Box  5790, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  June  4,  1983 


NATIONALLY  CIRCULATED  weekly  religious 
newspaper  with  500M  circulation  has  opening 
for  person  with  newspaper  layout  design  ex¬ 
perience,  and  basic  copy  reading,  rewrite  and 
reporting  skills.  Person  with  editorial  writing 
ability,  experience  also  sought.  General  re¬ 
quirements;  high  energy  level,  commitment  to 
excellence,  ability  to  function  as  part  of  a  team, 
active  Christian  commitment,  and  willingness 
to  relocate  in  Dallas  Salary  negotiable.  Con¬ 
tact:  Dan  Louis,  PO  Box  221076,  Dallas  TX 
75222  or;  (214)  630-6405 


ROCK,  POP  AND  FILV  in  Boulder  CO.  The  right 
reporter  will  become  ^e  Authority  readers  de¬ 
pend  on  for  insight  aid  inside  information.  For 
imaginative  writing.  And  for  some  occasional 
fun  on  the  entertainment  pages.  With  2  years 
experience,  you’d  get  $18,000  and  a  mountain 
view.  Apply  in  writing  only:  Patty  Burnett.  Fea¬ 
tures  Editor.  The  Daily  Camera.  Box  591.  Boul¬ 
der  r-o  80306. 


CITY  EDITOR 

The  Casper  Star-Tribune,  Wyoming's  dominant 
statewide  daily,  seeks  strong  city  editor.  For¬ 
mer  city  editor  promoted  to  managing  editor  of 
daily  on  same  company.  Integrity,  intelligence, 
professional  dedication,  experience  and  man¬ 
agement  promise  are  required.  Will  direct  city, 
energy  and  environment  staff  reporters.  Ap¬ 
plications  accepted  until  July  10.  Please  send 
resume  with  references  tO;  Ruth  Garrett.  Box 
80.  Casper  WY  82602. 


REPORTER 

The  Star-Tribune  also  seeks  a  general  assign¬ 
ment  reporter  with  at  least  4  years  daily  experi¬ 
ence.  Must  be  able  to  dig  below  surface.  Prefer 
demonstrated  ability  to  handle  complex  stor¬ 
ies,  including  those  dealing  with  economic  and 
governmental  issues.  Applications  are 
accepted  until  July  1 .  Please  send  resume  with 
references  to:  Ruth  Garrett.  Box  80.  Casper  WY 
82602. 


SUNDAY  MAGAZINE  editor  for  mid  sized  daily 
in  competitive  western  city.  We  re  looking  for  a 
creative  self  starter  with  a  track  record  reflect¬ 
ing  a  consistent  flair  for  hunching  socko  arti¬ 
cles.  eye-grabbing  headlines  and  dazzling 
graphic  design.  We  seek  someone  who  shares 
our  commitment  to  starting  and  marketing  a 
high  quality  magazine  that  our  readers  will 
come  to  regard  as  the  cherry  on  the  Sunday 
paper  sundae.  Include  samples  of  work  with 
resume.  Box  5725,  Editor  &  Publisher. 


SMALL  FLORIDA  DAILY  seeks  reporter  appli¬ 
cants.  Resume,  salary  requirements,  clips  to 
Box  5789,  Editor  &  Publisher. 


4  TO  5  YEARS  DAILY  experience  for  fast  paced 
7  day  PM  copy  desk.  Must  demonstrate  good 
news  judgment,  quick  thinking.  Hours  4  am  to 
1  pm.  Applicants  accepted  from  Ohio,  Indiana, 
and  Kentucky.  Call  Carl  Beyer.  News  Editor. 
Dayton  Daily  News;  (513)  225-2228. 


TWO  NEWSLETTER  POSITiONS 
Chicago-based  publisher  seeking  two  experi¬ 
enced  journalists  to  staff  new  publication  in 
electronic  banking.  Applicants  for  MANAGING 
EDITOR  position  should  have  5  years  of  busi¬ 
ness  journalism  experience,  and  preferably 
some  background  in  reporting  on  retail  EFT 
Position  offers  salary  of  30M  and  potential  for 
growth  in  young  and  expanding  company.  Ap¬ 
plicants  for  REPORTER  position  should  have  3 
years  journalism  experience.  Reporter’s  salary 
ranges  from  18  to  23M  depending  on  experi¬ 
ence.  Send  resumes  to:  BARLO  (Communica¬ 
tions  Corp,  117  N  Jefferson  St,  Ste  204,  Chica¬ 
go  IL  60606. 


VIEWTRON  (R)  BUSINESS  EDITOR 
For  Knight-Ridder  Newspaper's  new  electronic 
home  information  service  to  debut  in  Miami 
this  fall.  Three  to  five  years  of  experience  in 
business  newseditingand  familiarity  with  com¬ 
puters  would  be  helpful.  Candidates  should 
also  be  interested  in  electronic  publishing,  will¬ 
ing  to  learn  and  versatile.  Viewdata  Corporation 
of  America,  Inc.  offers  a  unique  opportunity  to 
get  in  at  the  start  of  the  new  technology.  Send  a 
detailed  resume,  clips,  salary  requirements 
and  references  to:  Bill  Whiting,  Managing  Edi¬ 
tor/News,  Viewdata  Corporation  of  America, 
nil  Lincoln  Rd.  Miami  Beach  FL  33139. 
Viewdata  Corporation  is  an  equal  opportunity 
employer. 

MANAGING  EDITOR 

The  American  Legion  Magazine  seeks  an  indi¬ 
vidual  versed  in  all  aspects  of  magazine  pro¬ 
duction  and  publication.  Managing  Editor 
duties  include  writing,  rewriting,  photography, 
editing  and  author  liaison.  Experience  in  veter¬ 
ans  affairs,  legislation  and  advocacy  journalism 
a  plus.  Submit  resume,  salary  histi^  and  sam¬ 
ple  clips  to;  Personnel  Director,  The  American 
Legion  National  Headquarters.  PO  Box  1055, 
Indianapolis  IN  46206. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MAILROOM 


ASSISTANT  METRO  EDITOR,  by  Florida  daily,  i 
Must  be  local  metro  news-oriented,  experi-  I 
enced  newspaper  supervisor  and  have  sharp  I 
nose  and  mind  for  news.  Send  resume,  letter, 
references  and  a  work  sample  to  Box  5729, 

Editor  &  Publisher. _ 

GOOD  WRITiNG  FIRST  CRITERION  ih  filling 
new  slot  for  combination  business  and  feature 
writer  for  magazine-like  weekly  in  Zone  6.  You 
have  a  regular  business  column  and  the  sky's 
the  limit  on  cover  story  features  you'll  write  for 
our  growing  and  profitable  upscale  publication. 
Your  pieces  will  receive  thoughtful  attention 
and  you'll  get  plenty  of  sunshine  and  good  food. 
Excellent  salary  and  benefits,  and  an  opportun¬ 
ity  to  also  write  for  our  sister  business  monthly. 
Send  resume  and  clips-not  just  business  clips, 
out  your  best  writing-to  Box  5774,  Editor  & 
Publisher 


WRITER 

Magazine/public  relations  writer  tor  major  non¬ 
profit  organization  headquartered  in  Cincinna¬ 
ti,  Ohio  metropolitan  area.  Proven  writing  skills 
a  must.  Several  years  of  solid  journalism  or 
public  relations  copywriting  experience 
needed.  Military  service  during  Viet  Nam  war 
period  helpful.  Starting  salary  $25,000- 
$30,000,  depending  on  talent  and  experience. 
Potential  for  professional  growth.  Liberal 
fringe,  sick  leave  and  vacation  benefits.  Send 
resume  and  photocopied  writing  samples; 
Communications  Director.  PO  Box  14301,  Cin- 

cinnati  OH  45214 _ 

AGGRESSIVE  REPORTER  needed  for  10,000 
TM  community  daily.  A  year's  experience  pre¬ 
ferred.  Send  resume,  clips  to;  Dan  Fitts,  Box  0, 
Manchester  Herald,  16  Brainard  PI,  Manches¬ 
ter  CT  06040. 


AREA  EDITOR 

EXPANDING  8500  daily  seeks  sharp  editor  to 
direct  new  countywide  news  thrust.  Layout, 
editing,  photo  skills  a  must.  Ablity  to  organize, 
direct  stringer  network  required.  Must  be  shirt¬ 
sleeved  producer.  Will  consider  number  two 
looking  to  move  up.  Good  starting  pay,  be¬ 
nefits,  working  conditions  in  tine  community. 
Send  clips  and  resume  tO;  R.  Ronald  Ellis, 
Bedford  Gazette.  424  W  Penn  St,  Bedford  PA 
15522. 


ZONE  9,  The  Bakersfield  Californian,  a  75,000 
daily  in  the  Central  San  Joaquin  Valley,  has  an 
opening  for  a  journeyman  level  copy  editor. 
Wire  desk  and  slot  experience  helpful.  Send 
resumes  to;  Jim  Varley,  Assistant  Managing 
Editor/News.  PO  Bin  440,  Bakersfield  CA 
93302. 


MAILROOM  MANAGER  for  medium  sized  AM 
daily  in  Zone  6.  Top  position  in  mailroom  re¬ 
quires  intelligent,  aggressive  individual  looking 
for  challenge  with  growing  organization.  Sher¬ 
idan  experience  a  must.  Compensation  pack¬ 
age  includes  performance  bonus.  Send  resume 
and  salary  history  to  Box  5704,  Editor  &  Pub¬ 
lisher, 


MARKETING  RESEARCH 


SENIOR 

RESEARCH  ANALYST 
FOR 

THE  SAN  FRANCISCO  NEWSPAPERS 
Development  of  information  or  survey  research 
for  planning  and  marketing  activities  of  the  San 
Francisco  Newspaper  Agency,  agents  for  the 
San  Francisco  Chronicle  and  the  San  Francisco 
Examiner.  Experience  with  handling  all  phases 
of  research  from  proposal  to  final  report  and  all 
presentation.  Knowledge  of  simple  and  soph¬ 
isticated  statistical  analysis  and  computer  ap¬ 
plications. 

Responsibilities  also  include  assisting  the 
advertising  sales  staff  with  development  and 
delivery  of  sales  presentations. 

Sales,  advertising  and/or  media  experience 
preferred.  Advanced  degree  desirable. 

Send  resume  to; 

Personnel  Department 

SF  Newspaper  Agency 
190  5th  Street 
San  Francisco  CA  94103 
Equal  Opportunity  Employer 
Minorities  &  Females  Are  Encouraged  to  Apply 


PHOTOJOURNALISM 


GOOD  PHOTOGRAPHER  with  keen  news  judg¬ 
ment,  eye  for  layout,  ability  to  direct  photo  staff 
and  two  artists  needed  for  photo/graph ics  edi¬ 
tor  position.  Energy,  good  planning,  attention 
to  details  necessary.  Send  resume,  samples  to 
Box  5799,  Editor  &  Publisher. 

PHOTO  EDITOR 

The  Seattle  Times  Is  looking  for  an  experienced 
Photo  Editor.  We  prefer  8-10  years  experience 
as  a  photojournalist  including  3-5  years  editing 
experience.  The  individual  should  have  good 
communication  and  supervisory  skills. 

Salary  based  on  experience.  Excellent  benefits. 
Females  and  minorities  encouraged  to  apply. 
Send  resumes  and  tearsheets  to; 

R.  C.  Follett 
The  Seattle  Times 
PO  Box  70 
Seattle  WA  981 1 1 

No  phone  calls,  please.  All  inquiries  will  re¬ 
ceive  a  response,  and  tearsheets  will  be  re¬ 
turned, 

M/F/H.  An  Equal  Opportunity  Employer, 


Here  is  an  opportunity  to  join  a  company  with  an  established  leadership  position  in  the 
computerized  publishing  industry.  SYSTEM  INTEGRATORS’  commitment  to  state-of-the-art 
electronics,  software  research  and  development  has  put  us  on  the  map  and  will  continue  to  bring 
us  sensational  growth  and  profitability.  If  a  team-oriented  environment  appeals  to  you,  then 
explore  the  opportunities  available  at  Sll. 

System  Engineering  Manager 

This  is  a  middle  management  position  that  reports  to  the  Director  of  Marketing  and  accepts 
responsibility  for  the  installation  and  application  of  system  software  for  major  U.S.  newspapers. 
Individual  must  have  a  minimum  of  three  years  management  experience  in  system  engineering  or 
software  applications.  A  BS  degree  in  Computer  Sciences,  Tandem  System  experience,  or 
working  knowledge  of  automated  publishing  a  plus.  Requires  some  travel. 

Additional  positions  available: 

Project  Manager 

Software  Installation  Specialist 

Applications  Specialist 

International  Tele-Communications  Specialist 

SYSTEM  INTEGRATORS  offers  excellent  salaries,  a  complete  benefits  package  plus  an 
Employee  Stock  Ownership  Trust.  Please  send  your  resume  to: 

System  Integrators,  Inc. 

P.  O.  Box  13626  /  Sacramento,  CA  95853  /  (916)  929-9481 
ATTN:  Personnel  E&P 

We  are  an  equal  opportunity  employer 


COPY  EDITOR 

Norwalk,  Connecticut,  Hour  seeks  copy  jditor. 
Experience  preferred.  Send  letter  of  applica¬ 
tion  and  resume  (no  calls,  please)  to;  William 
H.  Neubeck,  Managing  Editor.  The  Hour,  PO 
Box  790,  Norwalk  CT  06852. 


ZONE  9.  75,000  +  daily  accepting  applica¬ 
tions  for  journeyman  level  business  writer.  Lay¬ 
out  experience  helpful.  Requires  some  know¬ 
ledge  of  oil  and  agriculture.  Submit  resume, 
clips  and  letter  of  interest  to  Box  5730,  Editor 
4  Publisher. 


EDITOR  for  award  winning  suburban  commun¬ 
ity  newspaper  near  Chicago.  Multi  day  publica¬ 
tion  in  5-10,000  circulation  range  and  grow¬ 
ing.  R  ight  person  knows  ed  itor's  role  and  can  do 
It.  Previous  experience  should  include  effective 
supervision  of  others  and  ability  to  lead.  We 
plan  to  grow  and  need  an  ed  itor  who  can  stay  up 
with  us.  If  you  are  aggressive  and  effective  and 
want  to  be  the  best,  please  apply  to  Box  5722, 
Editor  4  Publisher. 


OPPORTUNITY  KNOCKING 
Responsible,  well  financed  group  looking  for 
right  person  to  start  new  weekly  in  progressive 
sunbelt  city.  Must  be  experienced  in  all  phases. 
Young  enough  to  welcome  a  challenge-old 
enough  to  meet  it  head  on.  If  you  want  the 
opportunity  to  help  organize,  develop  and  oper¬ 
ate  a  new  voice  in  a  town  that  needs  it,  send 
complete,  confidential  resume  to  Box  5765. 
Editor  4  Publisher, 

EEO 


COPY  EDITOR 

The  Daily  News.  Los  Angeles'  fastest-growing 
daily  newspaper,  is  looking  for  a  copy  editor  in 
its  features  department.  Applicants  should 
have  2-3  years  professional  experience.  The  job 
requires  a  good  eye  for  proper  grammar  and  the 
ability  to  write  bright  sprightly  headlines  under 
deadline  pressure.  VDT  experience  is  helpful 
Please  send  resume  to  Box  5652.  Editor  4 
Publisher. 


EDITORS 

Qualified  applicants  sought  for  possible  open¬ 
ings  on  news  desk  of  two  PM  daily  newspapers 
in  southern  New  Jersey.  Duties  include 
copyediting,  page  layout,  headline  writing  and 
staff  management,  two  to  three  years  experi¬ 
ence  preferred.  Send  resume  and  work  samples 
to;  F.  John  Sbrana,  Managing  Editor,  Times 
Graphics  Inc,  PO  Box  1504,  Vineland  NJ 
08360. 


MANAGING  EDITOR 

To  edit  and  coordinate  the  efforts  of  3  other 
weeklies  of  a  central  California  newspaper 
group.  Must  have  strong  editorial  and  layout 
skills.  Must  get  involved  in  community  affairs. 
Good  salary  and  benefits.  Send  letter  and  re¬ 
sume  to;  San  Luis  Publishing  Co,  1253  West  I 
ST,  Los  Banos  CA  93635. 
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ASSISTANT  MANAGING  EDITOR/LIVING 
The  Jackson  Newspapers,  major  Southern  Con¬ 
necticut  dailies,  are  seekinga  senior  editor  with 
responsibility  for  the  living  and  family  and  lei¬ 
sure  section  of  both  papers.  We're  in  an  active 
metropolitan  area  and  offer  excellent  starting 
salary,  benefits  package  and  opportunity  for 
professional  grovrth.  Previous  supervisory  ex¬ 
perience  IS  preferred,  and  applicants  should 
have  several  years  as  a  reporter  and/or  copy 
editor.  Send  resume,  including  work  and  salary 
history,  clips  and  references  tO;  Personnel  De 
partment,  Jackson  Newspapers.  40  Sargent 
brive.  New  Haven  CT  06511. 


ASSISTANT  EDITOR  for  leading  financial  pub¬ 
lication  wanted.  1-2  years  writing  and  editing 
experience  required.  Some  production  skills 
Salary  14-16K.  Send  resumes  to;  D.  Tartaglia, 
Securities  Traders'  Monthly.  150  Broadway 
New  York  NY  10038. 


ENGINEER 


PROJECT  ENGINEER 
We  are  one  of  the  largest  media  companies  and 
have  facilities  located  throughout  the  United 
States,  Canada,  the  Caribbean  and  the  Pacific. 
Our  growth  and  expansion  require  a  Project 
Engineer  to  help  manage  our  new  construction, 
plant  expansion  and  renovation  projects.  The 
annual  budget  for  this  work  is  $20  to 
$30,000,000. 

This  permanent  corporate  staff  position  re¬ 
quires  someone  with  strong  management  skills 
and  the  ability  to  supervise  several  concurrent 
projects.  The  responsibilities  include  project 
control  and  coordination,  development  of  feasi¬ 
bility  studies,  budgeting  and  scheduling,  pro¬ 
ject  design,  energy  conservation  projects  and 
EPA  matters,  construction  supervision  and 
contracts  administration. 

Five  to  ten  years  hands-on  experience  in  com¬ 
mercial  or  industrial  design  and  construction 
with  a  BS  degree  in  engineering  is  required,  a 
PE  or  R  A  and  or  MBA  desired.  Some  experience 
with  newspapers  or  publishing  firms  a  plus. 
Please  send  your  resume,  including  salary  his¬ 
tory,  to  Box  5756,  Editor  4  Publisher,  Equal 
Opportunity  Employer.  M  F. 


FREELANCE 


WANTED;  Freelance  articles  sought  on  pock- 
etknife collection,  collectors,  lore.  Photosalso. 
Write  Box  5375,  Editor  4  Publisher. 


JOB  LEADS 


NEWSPAPER  training  needed  in  many  PR/ 
editorial  areas.  For  newsletter  rates;  M  Stern- 
1  man,  68-38  Yellowstone,  Forest  Hills  NY 
I  11375. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 
E&PCLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


PRESSROOM 


AN  EXPERIENCED,  skilled  pressroom  manager 
wanted  tor  our  7  day  AM  72,000  circulation 
daily  newspaper.  The  pressoom  has  8  units  of 
HoeColormatic  converted  to  NAPP  direct  print¬ 
ing.  Pressroom  supervisory  experience  required 
with  ability  to  work  as  a  team  member  to 
achieve  quality  and  production  goals.  Competi¬ 
tive  salary  and  excellent  company  benefits. 
Send  letter  of  application  and  resume  to;  L. 
Singer,  Personnel,  The  Modesto  Bee.  PO  Box 
3928,  Modesto  CA  95352.  Application 
acceptance  deadline  June  17,  1983. 


PRESS  FOREMAN 

Mid  Atlantic  55,000  daily  and  Sunday  seeks 
pressroom  foreman  with  potential  for  much 
greater  responsibilities.  Double-width  offset,  8 
man  crew,  no  commercial.  Salary  in  the  30's 
with  potential  to  mid  40's  with  incentive.  Send 
letter,  resume  and  three  references  to  Box 
5778,  Editor  4  Publisher. 


PRESSMAN— needed  for  small,  but  growing, 
midwest  commercial  web  shop.  Future  bright, 
good  wages  and  benefits.  V  15  experience  pre¬ 
ferred  but  will  consider  other  press  experience. 
Call  collect  Thom  or  Phil  at;  (419)695-3010. 


EDITOR  &  PUBLISHER  for  June  4,  1983 


HELP  WANTED 

POSITIONS  WANTED 

POSITIONS  WANTED 

POSITIONS  WANTED 

PRESSROOM 

ADMINISTRATIVE  \ 

EDITORIAL  1 

EDITORIAL 

PRESSPERSON  MATURE  newspaper  veteran,  extensive  back-  j 

Immediate  openings  exist  for  an  experienced  ground  in  all  phases  of  circulation,  presently 
pressperson,  Must  have  at  least  4  years  experi-  employed  as  Circulation  Director  of  a  paper 
ence.  preferably  on  an  Urbanite  press.  Excel-  j  with  over75.000circulatior.Seektnga  position 
lent  salary  and  benefit  package.  If  you’re  a  real  as  General  Manager  of  a  paper  with  25.000  or 
pro  committed  to  quality,  apply  in  writing  only,  more  circulation.  Familiar  with  budgeting,  pro¬ 
to:  Bob  Tartaglione.  Publisher,  Guide  News-  fit  and  loss,  and  TMC.  I  have  the  initiative  and 
papers,  PO  Box  354,  Gretna  LA  70054.  knowledge  to  accept  a  good  challenge.  For  a 

_  confidential  resume,  write  Box  5769,  Editor  & 

PRESSROOM  FOREMAN— an  energetic  and  Publisher. 

aggressive  foreman  needed  by  a  Zone  2  daily.  '.TV-'uTc'ni'oirD  «Mr.  - TT - 

Previousexperience  in  unionized  pressrooms  IS  NEWSPAPER  AND  SHOPPER  marketing  ex- 
a  must.  The  successful  candidate  must  have  a  .'"e  ""b  i^bain  desires  stable  arid, 
record  of  achievement  in  quality  of  reproduc-  bballengtng  iMsitiom  Proven  leadership  with 
tion,  productivity  and  cost  control.  An  excellent  b'gb  Profits-able  to  develop  slow  movers,  new 
salary  and  benefits  package  will  compensate  challenp  competition  for  large  or 

for  the  challenge  that  is  offered.  Box  5781,  small  dailies  weeklies,  or  shoppers.  Soundex^ 
Frtitnr  A  Piihhcher  penence  includes  major  management  role  With 

prestigious  shopper,  publishing  daily  and  Sun- 
day  newspaper,  sales  and  marketing  director 
nny-vrki  8f0up  of  Suburban  weeklies  and  shoppers. 

PRODUCTION  Family  man  and  community  oriented.  Excellent 

references-please  reply  to  Box  5794,  Editor  & 
COMPOSING  ROOM  and  systems  manager:  Publisher. 

large  group  of  weeklies  in  Zone  1  has  opportun-  - 

ity  for  experienced  manager  to  supervise  a  30  SUCCESSFUL  GENERAL  MANAGEMENT  EX- 
machine  front  end  system,  manage  typeset-  PERIENCE.  Marketing  background,  under- 
ting,  paste-up  and  production  camera  depart-  stands  all  departments.  Organizational  and 
ments.  Require  experience  in  front  end  sys-  personnel  skills.  Cost  conscious  revenue  pro- 
terns.  ad  mark-up.  page  make-up  and  news-  ducer.  Seeking  management  position  with 
paper  production.  Send  resume  to  Box  5728,  progressive  weekly  chain  or  daily.  Presently 


Editor  &  Publisher. 


employed,  want  opportunity  for  growth.  Prefer 
Zones  1  or  2.  Box  5748.  Editor  &  Publisher.  | 


GRAPHIC  ARTS  CAMERAMAN  ■.  . . 

National  trade  association  needs  an  expen-  ADVERTISING 

enced  graphic  arts  cameraman  for  newspaper 

work.  Must  have  skills  in  offset  and  letterpress  a-i  *  r^  *  oa 

camera  work  as  well  as  color  separation.  Also  AGGRESSIVE  Advertising  Director  with  24 
must  be  able  to  teach  these  skills  in  hands-on  years  experience  seeks  challenging  position 
seminar  setting.  Send  resume  including  salary  c'Ji  a  California, 

history  and  experience  to  Box  5744.  Editor  &  5764.  Editor  &  Publisher. 

_  ADVERTISING  MANAGEMENT  POSITION— 

SMALL  ZONE  1  daily  in  charming  tourist  area  With  over  a  decade  of  sales  experience  in  Clas- 
close  to  ma|or  metro  city  is  seeking  a  composi-  J'bed.  Retail  and  Major  Accounts.  Ambitious, 
tion  manager.  Harris  Microstore  (or  similar),  bard  working,  crea  ive  advertising  media  con- 
Front  end  system  technical  and  management  sultant  with  exceptional  Mies  leadership  and 
experience.  Ideal  for  someone  looking  to  move  skills.  Ready  for  the  challenge  of 

up.  Position  may  develop  into  a  corporate  com-  rnanagement  position .  Desire  long  range  oppor- 
position  manager  for  our  small  group  of  one  tonity  with  an  aggressive  company  in  grovvth 
daily  and  several  weeklies.  Send  qualifications  3. 4. 6. 8.  or  9.  Box  5796,  Editor 

and  salary  requirements  to  Box  5776,  Editor  &  “  Publisher. 

Publisher.  . 

_ ART/GRAPHICS _ i 

PUBLIC  RELATIONS  layout  editor  expert  in  modern  design  1 

techniques.  Let  me  lead  your  newspaper  into 
_  the  Age  of  Color.  Box  5783,  Editors.  Publisher. 


PUBUC  RELATIONS 

Public  Relations  I 
Representative 

Leading  foreign  airline  has 
vacancy  for  Public  Relations 
Representative  to  be  based  in 
New  York  City  and  to  cover  the 
entire  USA.  Duties  include  deal¬ 
ing  with  media  inquiries,  writing 
news  items  and  feature  articles, 
establishing  and  maintaining 
good  working  relations  with  rep¬ 
resentatives  of  press,  radio  and 
TV,  and  planning  and  organizing 
press  conferences. 

Practical  writing  experience  in 
newspaper,  radio  or  TV  journal¬ 
ism  essential.  Experience  in  Pub¬ 
lic  Relations  or  marketing  desir¬ 
able.  Extensive  travel,  excellent 
salary  and  benefits.  Please  sub¬ 
mit  resume  including  complete 
details  of  education,  previous 
employment  and  salary  history 
to:  Box  528.  50  East  42  Street, 
Suite  1501,  New  York  NY  10017. 
An  equal  opportunity  employer 
m/f. 


_ CIRCULATION _ 

STRONG  CIRCULATOR  age  30  seeks  longterm 
challenge  and  opportunity.  An  excellent  prom¬ 
oter,  Cost  conscious,  TMC  start  up,  merger, 
and  conversion  experience.  Reply  Box  5755, 
Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


'83  HONORS  GRAD  University  of  California  at 
Berkeley  seeks  full-time  reporting  |Ob.  Experi¬ 
ence  on  major  daily,  small  dailies,  weekly. 
News,  features;  also  strong  copy  editing.  Avail¬ 
able  June-July.  Box  5699.  Editor  &  Publisher 

INVEST  in  a  diamond  in  the  rough.  Award¬ 
winning  writer  from  depressed  major  market 
seeks  daily  (circulation  40.000-160.000) 
staff  reporter's  position.  Will  relocate,  any 
Zone.  J-degree,  magna  cum  laude.  with  three 
years  feature,  investigative  and  beat  reporting 
experience.  Call;  (412)  678-5921  or  write; 
Todd  M.  Wetzler,  2803  McClintock  Rd, 
McKeesport  PA  15131. 


TRIPLE  THREAT — proven  pro  can  do  it  all. 
Award-winning  writer  (news,  sports)  and  au¬ 
thor.  Top  editor.  20  years  newspaper,  wire  ser¬ 
vice.  magazine  experience.  Will  consider  any 
interesting  offer,  any  Zone  Box  5808.  Editor  & 
Publisher 


ARTS- ENTERTAINMENT  writer  photographer 
losing  job  due  to  lay-off.  Winner  of  1 1  state  AP 
awards;  merit  award  and  Pulitzer  nomination. 
Available  immediately.  Prefer  Zones8.6. 4.  but 
will  move  to  any  Zone.  Call  Jim;  (214)  572- 
3607,  8:30  am  to  5  pm  Mondav-Saturdav 
SPORTSWRITER  with  2  years  experience  on 
mid-sized  daily  seeks  position  on  Zone  5  pub¬ 
lication.  Copy  desk  experience.  Complete 
knowledge  of  VDT  and  ability  to  meet  any  dead¬ 
line.  Box  5786.  Editor  &  Publisher. 

TENNIS  WRITER  -  former  coach,  now  reporter 
on  metro,  will  provide  you  with  lively,  know¬ 
ledgeable  coverage.  Tennis  is  now  a  major 
sjMrt.  Your  readers  deserve  professional  rejxirt- 
ing  Box  5749.  Editor  &  Publisher. 

TALENTED,  experienced,  award-winning 
editorial  page  editor.  45.000  circulation  daTy. 
seeks  career  advancement,  increased  chal¬ 
lenge.  Zone  5  preferred.  Box  5793.  Editor  & 
Publisher 


HIRE  A  NEWS  STAFF! 

Top  flight  Major  Metro  reporters  seek  aggressive 
newspaper  positions.  Riots,  plane  crashes,  Haitians, 
dopers,  investigations-we’ve  done  it  all  and  still 
want  to. 

Box  5777,  Editor  &  Publisher 


TV,  and  planning  and  organizing  MARRIED  COUPLE  can  do  it  ail.  He's40,  man- 
press  conferences.  aging  editor  on  small  daily.  Awards  for  edito- 

rials,  reporting,  photo  use,  features,  columns. 
Practical  writing  experience  in  she's  solid  copy  editor;  does  news,  features, 

newspaper,  radio  or  TV  journal-  layout,  strong  photos,  darkroom  References 

ism  essential.  Experience  in  Pub-  include  current  boss.  Prefer  Southwest.  Slim 

lie  Relations  or  marketing  desir- 

able.  Extensive  travel,  excellent  Pampa  TX  79065;  (806)  669-7763. 
salary  and  benefits.  Please  sub-  newsman.  BA  More  than  a  decade  of  expen- 
mit  resume  including  complete  ence  in  sound  reporting  based  on  research  abil- 
details  of  education,  previous  ity.  Career  position  sought.  Box  5642.  Editor  & 
employment  and  salary  history  Publisher. 

to:  Box  528.  50  East  42  Street,  - 

Suite  1501,  New  York  NY  10017.  OUTSTANDING  layout,  copy  editing  j^rson 

An  pniial  onnortiinifu  emolover  with  12  years  experience  seeks  desk  or  editing 

An  equal  opportunity  employer  position  with  PM  m  any  Zone  Has  had  expen- 

iri'l-  ence  as  reporter,  wire  editor,  city  editor.  Box 

5763.  Editor  &  Publisher. _ 

IDEA  PERSON,  29.  seeks  writing  job  on  daily. 

— any  Zone.  Two  years  on  daily  as  lifestyle  editor. 

SALES  one  year  hard  news,  nine  months  metro  tree- 

— lance.  BA,  MA.  top  schools.  Ex-teacher;  (503) 
KNOW  PRE-PRINTS?  Know  non-heat  offset  222-6455. 

printing?  Your  sales  experience  will  serve  you  ^..gHiMr'TnN  pnnT  APnRTSWRiTFR  looking 
well  m  this  challenging  position!  Here's  a  WASHINGTON  POST  SPORTSWRIItR  iMking 
grounrj-f  loor  opportunity  with  Gannett's  newest  for  fulltime  position .  Have  covered  almost  every 
division,  offering  an  attractive  compensation  sport  including  rnmor  league  baseball,  lacros- 
joackage  with  full  benefits.  We're  working  with  se.  women  s  basketball  beats^  Exten^ve  agate 
America’s  top  retailers.  Servicing  is  as  impor-  experience.  Previously  with  Philadelphia  Bulle- 
tant  as  selling,  so  travel  and  relocation  is  re-  fhi.  DC  native  with  thorough  knowledge  of 
quired.  Call;  1-800-428-0135  or  send  resume  national  s^rts,  politics.  University  of  Pennsyl- 
and  salary  requirements  to;  Gannett  Offset,  PO  oa.h 

Box  309.  Marion  IN  46592.  An  equal  oppor- 

tunity  employer.  All  inquiries  confidential.  UC  20008;  (202)  234-3466.  i 
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COPY  EDITING  position  sought  by  former  edi¬ 
tor  of  large,  quality  college  paper  Now  report¬ 
ing  for  a  daily  but  unsatisfied.  No  one  better  at 
layout,  writing  heads,  making  copy  sparkle. 
Write  for  resume,  samples  tO;  Box  419.  Bronx 
NY  10475. 

DON’T  SETTLE  FOR  expensive  substitutes.  Re¬ 
cent  grad  IS  ready  to  do  the  job  Extensive  edito¬ 
rial.  sparkling  prose,  complete  research,  and 
creative  layout  experience  get  the  job  done 
right.  Challenges  preferred.  Box  5782.  Editor 
&  Publisher. 

ENTHUSIASTIC,  award-winning  sports  editor 
at  daily  newsjiaper  seeks  position  at  medium- 
large  daily.  Have  2V5  years  experience  as  a 
one-man  department.  Creative  layout  and  local 
features  are  specialties.  Jeff  Kuehn;  (601) 

798-1203. _ _ _ 

EXPERIENCED  reporter  feature  writer. photo¬ 
grapher  seeks  position  as  western  correspon¬ 
dent  for  midwestern  or  eastern  daily,  MA  in 
journalism.  Creative  self-starter.  Loves  travel 
and  challenging  assignments.  Box  5771.  Edi¬ 
tor  &  Publisher. 

EDITOR  on  metro  daily  seeks  new  challenge. 
Experience  includes  wires,  city  desk,  layout 
and  make-up.  Box  5767,  Editor  &  Publisher 

GOOD  ENTERTAINMENT  and  feature  writer 
editor,  comfortable  with  news,  reviews  and  pro¬ 
files.  Plenty  of  clips  and  initiative  My  best  work 
IS  ahead  of  me  and  I’d  like  a  chance  to  write 
Casey  McCabe,  340  N  32.  Lincoln  NE  68503; 
(402)  475-1887. 


FREELANCE 


AUSTRALIA  two  experienced  reporters 
headed  Down  Under  for  a  year  Available  for 
freelancing,  stringing.  Leave  in  September. 
Reply  Box  5787.  Editor  &  Publisher 

PHOTOJOURNAUSM 

HARD  WORKER 

Versatile,  energetic  photographer  with  produc¬ 
tion  and  editorial  experience  seeks  opportunity 
to  help  vitalize  rural  paper.  Broad  range  of  ex¬ 
periences  gives  me  a  different  viewjxiint.  My 
outstanding  portfolio  will  delight  you.  John 
Stephens.  PO  Box  1607,  Chelan  WA  98816. 

PHOTOJOURNALIST- 1983  graduate  seeks  a 
challenging  position  with  a  small  or  mid  size 
daily.  Internship  experience  with  a  70.000 
plus  daily.  Three  1983  ICPA  photo  awards.  Will 
relocate  to  any  Zone,  Chuck  Thomas,  21W164 
Canary  Rd.  Lombard  IL  60148;  (312)  629- 
7277. 


_ PRODUCTION _ 

PRODUCTION  supervisory  trainee  re-entry 
program  leading  to  bright,  stable,  specialized 
future.  Thrives  on  people  and  versatility  of  com¬ 
position.  camera,  press  and  circulation  respon¬ 
sibilities.  Serious  and  immediate  start  in  Zones 
1.2  &  5.  Rush  reply  to  Box  5750.  Editor  & 
Publisher. 
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Shop  Talk  at  Thirty 


Newspaper  challenges 

By  Joel  R.  Kramer 

In  my  view,  the  greatest  challenge 
facing  American  newspapers  is  not  the 
increasing  chance  that  citizens  can  sue 
us  for  libel  and  win;  it  is  not  the  erosion 
of  our  First  Amendment  right  to  pub¬ 
lish  without  government  interference; 
it  is  not  the  effort  by  government  to 
withhold  information  that  we  believe 
the  public  has  a  right  to  see.  These  are 
important  challenges,  but  not  the  most 
important  one. 

The  most  important  challenge  we 
face  is  how  to  get  you  to  read.  I’m  talk¬ 
ing  about  you.  Not  only  the  one  Amer¬ 
ican  adult  in  five  who  is  functionally 
illiterate,  but  you  who  have  read 
Shakespeare  but  may  now  be  satisfied 
to  have  Dan  Rather  read  to  you. 

Now,  I’m  not  going  to  kid  you.  This 
is  important  not  only  for  the  future  of 
my  country.  It’s  also  important  for  the 
future  of  my  company.  But  this  is  one 
of  those  instances,  in  my  view,  where 
what’s  good  for  the  Star  and  Tribune 
(and  all  other  newspapers)  is  good  for 
America. 

This  challenge — to  keep  current 
newspaper  readers  and  develop  new 
ones — is  changing  the  way  editors 
think  of  themselves  and  their  roles. 

Until  very  recently,  newspaper  edi¬ 
tors  gave  readers  not  what  the  readers 
wanted  to  know  but  what  the  editors 
felt  they  needed  to  know.  There  were 
exceptions,  of  course,  like  Ann  Land¬ 
ers,  the  comics,  or  the  horoscopes.  But 
they  were  just  that — exceptions  that 
only  proved  the  rule. 

This  attitude  is  still  very  wide¬ 
spread — after  my  first  speech  to  a  jour¬ 
nalist’s  group  in  Minneapolis,  in  which 
I  talked  about  the  importance  of  under¬ 
standing  what  our  customers  want,  one 
of  my  sub-editors  came  up  to  me  and 
said,  “But  aren’t  we  supposed  to  be  in 
the  business  of  telling  people  what  we 
think  they  ought  to  know?’’ 

Of  course,  we  are,  in  part,  in  the  busi¬ 
ness  of  telling  people  what  we  think 
they  ought  to  know.  But  there  are  two 
grave  risks  inherent  in  that  mission. 
The  first  risk  is  arrogance,  and  we  have 
not  always  avoided  it.  Who  are  we  to 
decide  what  people  need  to  know?  In 
most  cases,  we  are  very  unlike  most  of 
our  readers — we  are  better  educated 
and  better  informed,  we  earn  more,  we 
go  to  church  or  temple  less.  In  many 

(Kramer  is  executive  editor,  Min¬ 
neapolis  Star  and  Tribune.  These  are 
excerpts  from  his  May  27  commence¬ 
ment  address  to  graduates  of  St.  Cloud 
State  University.) 
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cases,  we  could  learn  as  much  about 
things  that  really  matter  in  life  from  our 
readers  as  they  could  learn  from  us,  but 
we  happen  to  have  access  to  a  printing 
press  and  they  don’t. 

The  second  risk  of  this  “we  know 
what  you  need  to  know’’  approach  is 
the  risk  of  irrelevance.  What  good  will 
it  do  to  tell  people  what  they  “need  to 
know’’  if  the  result  is  a  product  they 
refuse  to  read? 

The  solution  to  these  dual  problems 
is  not  to  pander  to  readers  or  to  be 
condescending.  Nor  is  the  solution  to 
abandon  our  commitment  to  serious 
issues  in  favor  of  a  National  Enquirer 
menu  of  sex,  crime,  and  gossip. 

No.  The  solution  is  to  remain  serious 
in  purpose,  but  to  become  more  popu¬ 
lar  in  approach.  We  must  continue  to 
tackle  the  most  complex  issues  facing 
our  region,  our  nation  and  the  world, 
but  we  must  search  for  new  ways  to 
lure  the  readers  into  those  complex¬ 
ities — including  some  of  television’s 
tricks,  like  color  and  good  visuals. 

Instead  of  decrying  the  fact  that 
many  readers  won’t  spend  an  hour  or 
more  a  day  with  their  newspaper,  we 
have  to  find  a  way  to  give  them  10  mi¬ 
nutes  worth  or  20  or  30  that  will  benefit 
them  in  ways  that  tv  cannot. 

St.  Cloud  is  not  just  an  innocent  bys¬ 
tander  in  this  struggle  to  hold  and  win 
newspaper  readers. 

St.  Cloud  is  one  of  the  places  around 
the  country  where  Gannett  prints  USA 
Today,  a  new  national  newspaper  com¬ 
mitted  to  the  tv  generation.  This  new 
newspaper  has  been  much  mocked  by 
media  people — it’s  often  called  McPap- 
er.  And  in  my  mind,  in  its  pursuit  of 
middle  American  values,  it  is  some¬ 
thing  of  a  caricature.  It  is  too  colorful, 
too  abbreviated,  too  quick  to  distort 
news  judgment  toward  what’s  popular. 
But  1  respect  what  USA  Today  is  trying 
to  do;  reach  readers  on  ground  where 
they’re  willing  to  be  reached.  And, 
USA  Today  is  as  much  copied  as  it  is 
criticized,  a  sure  sign  that  it’s  making 
other  editors  uncomfortable. 

The  Minneapolis  Star  and  Tribune  is 
uniquely  well  situated  to  lead  the  way 
in  showing  how  well  a  newspaper  can 
serve  its  customers’  needs.  The  merger 
of  two  newspapers  into  one  has  had 
some  negative  effects,  to  be  sure,  espe¬ 
cially  inside  the  building  on  Portland 
Avenue  in  Minneapolis.  But  it  has  left 
us  with  by  far  the  largest  newsgathering 
organization  in  Minnesota  or  surround¬ 
ing  states,  and  a  very  high-quality 
newsgathering  organization  as  well. 
Unlike  USA  Today,  we  are  a  regional 


paper,  and  in  survey  after  survey  read¬ 
ers  indicate  that  they  want  a  newspaper 
to  give  them  lots  of  local  and  regional 
news. 

Legal  Hotline  aides 
more  than  3,000 

One  night  in  early  April,  a  telephone 
call  for  emergency  help  came  to  the 
24-hour  Hotline  operated  by  the  Repor¬ 
ters  Committee  for  Freedom  of  the 
Press. 

The  call  was  from  an  American  re¬ 
porter  who  had  just  been  arrested  at  sea 
by  Canadian  authorities  while  covering 
the  baby  seal  harvest.  He  was  taken  to 
a  remote  village  on  the  Gaspe  Peninsu¬ 
la,  and  the  Reporters  Committee,  in  the 
middle  of  the  night,  was  able  to  find  a 
cost-free  Canadian  lawyer  to  represent 
him. 

For  the  past  13  years,  the  Reporters 
Committee,  based  in  Washington, 
D.C.,  has  been  acting  as  a  cost-free 
information  clearinghouse/legal  de¬ 
fense  center  for  the  news  media — re¬ 
porters,  editors,  news  organizations 
and  their  attorneys  from  both  the  print 
and  broadcast  media. 

Last  year,  the  Committee  answered 
more  than  3,000  phone  and  letter  re¬ 
quests  for  assistance  and  information 
and  predicts  an  increase  this  year  to 
3,500  or  more. 

Manned  by  a  staff  of  three  attorney- 
journalists,  the  seven-day-a-week,  24- 
hour,  cost-free  Hotline  tries  to  help 
working  reporters  and  editors  who 
need  advice  or  information  on  prob¬ 
lems  such  as  libel  and  privacy,  closed 
courts,  subpoenas  for  unpublished  in¬ 
formation,  prior  restraints  on  publica¬ 
tion,  and  access  to  government  docu¬ 
ments  and  meetings  under  the  Federal 
and  50  state  Fol  acts. 

The  Committee  does  not  formally 
represent  journalists  involved  in  legal 
problems.  It  does  try  to  help  them  solve 
their  own  problems  or  sort  out  what 
they  want  to  do.  If  the  journalists  have 
lawyers,  the  Committee  tries  to  work 
with  them.  If  they  do  not  have  lawyers, 
it  tries  to  find  a  local  attorney  who  will 
represent  them  either  completely  free 
of  charge  or  at  a  reduced  fee. 

For  assistance  or  information,  the 
24-hour  hotline  number  is  (202)-466- 
6313. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3870/400  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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An 

Equipment  Finance  Faciiity 
has  been  provided  to 

ARMY  TIMES 
PUBLISHING  COMPANY 

and 

JOURNAL  NEWSPAPERS,  INC. 

WASHINGTON,  D.C. 
by 

Citicorp  industrial  Credit,  inc. 

GRAPHIC  ARTS  GROUP 
ENGLEWOOD  CLIFFS,  N.J. 

07632 

for  the  acquisition  of 
An  Eight  Unit  Goss®  Metroiiner®  Press 
manufactured  by 

ROCKWELL  INTERNATIONAL  CORPORATION 
1983 


cmcoRPO 


The  Sun- Tattler 

Influences  90,000 
South  Broward  adult  readers  daily 


EXCLUSIVE 

56%  read  no  other  Dade  or  Broward 
County  newspaper 

STABLE 

95%  are  year-round  residents 

78%  are  homeowners 

SMART 

40%  have  college  educations 

67%  earn  $20,000+ 

37%  earn  $30,000+ 

A  Scripps-Howard  Newspaper 


Represented  Nationally  by 
Story  &  Kelly-Smitn 

Source:  Burgoon  Co,  Inc.  -  April  1983 


